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UG IKIeY 


Authors" EISENHOWER DECLASSIFIED” 


Published by Fleming H. Revell Company, Old Tappan, New Jersey 


About the Author: 


VIRGIL PINKLEY was a close, personal friend 

of Ike for many years and thus had unique 
access to his inner thoughts. Pinkley’s long list 
of writing credits fills several typewritten 

pages: he spent almost twenty years with 

United Press covering major stories around 

the world as both reporter and administrator; 

he was founding editor and publisher of the 

Los Angeles Mirror-News; and has been owner, 
editor, and publisher of newspapers in both the 
United States and Canada. 

Currently, Pinkley is owner, editor and publisher 
of the Glendale News-Press, the Burbank Daily Review 
and seven associated weekly Star publications in 
addition to Chairman of the Board of the 
Inter-Continental Press Syndicate. 


This book is an invaluable account of the true, 
neglected life story of one of America’s greatest 
heroes, President Dwight D. Eisenhower. It is 
the first and only completely factual book ever 
written about his entire life. 


EISENHOWER DECLASSIFIED is an intimate, 
definitive portrait of a forceful, intelligent 
American who rose from humble beginnings to 
become the world’s greatest modern-day hero. 
It is a superlative text presenting a most 
revealing account about the hardy midwesterner 
who became world renowned. 


It has been described as an outstanding 
publishing achievement by such individuals as: 


Former President Gerald R. Ford 
General Ira Eaker 

Major-General Sir Kenneth Strong 
General Mark Clark 

The late Earl Mountbatten of Burma 


This book is an exciting disclosure of behind 
-the-scenes, true happenings in Eisenhower's life 
with world leaders. Virgil Pinkley was associated 
with him over twenty-eight years through the 
historic events of World War II into the 
presidency of the United States. 


More than 80% of the information revealed in 
this book has never been published. It is one of 
the most challenging, down-to-earth books about 
an American hero ever written. 


It will be on the bookstore counters 
October 29 for $12.95. 


“President Eisenhower was 
one of my public heroes and 
Virgil Pinkley is, because 
of his exhaustive research 
and personal knowledge, fully 
qualified to bring forth 
his career in a most 
interesting book.” 

— Gerald R. Ford 


“The only complete book 
dealing with his entire life.’ 
— Henry Cabot Lodge 


Dear Editors, 

Thanks to those of you who plan to do a review of 
EISENHOWER DECLASSIFIED or will do so once you 
have examined the material it contains. 
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Awards you present—or those your paper 
receives—get top attention all year 

from news media people, in E&P’s most 
popular annual pull-out supplement 


Published 
DECEMBER 29, 1979 


Advertising deadline: December 18 


Your advertising in this important directory 

will be read by newspeople at daily and weekly 
newspapers, wire services, feature syndicates 
and news magazines. You'll attract more entries 
for your competition when you highlight prizes 
offered, deadlines, and other information needed 
to submit nominations. You'll also save a good 
deal of the postage involved in making extensive 
mailings, and list maintenance. 

If you’re an award-winning publication, an ad 
featuring a bit of judicious boasting in E&P’s 
Awards Directory makes it just that much easier 
to attract top quality personnel to your staff. 


RATES: Page, $1340; two-thirds page, $1040; half-page, $790; one-third, 
$560; one-sixth, $350; one-twelfth, $220, or contract rate applies. 


Editor & Publisher 


575 Lexington Ave., New York, N.Y. 10022 e (212) 752-7050 
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EDITOR & PUBLISHER CALENDAR OF EVENTS 


NOVEMBER 
7-8—Audit Bureau of Circulations, Royal Sonesta, New Orleans. 


13—Association of National Advertisers, New Product Marketing 
Workshop, Plaza Hotel, N.Y. 


11-14—Promoting Total Newspaper Seminar, Hyatt O'Hare, Chicago. 


11-14—Southern Newspaper Publishers Association, Boca Raton Hotel 
and Club, Boca Raton, Fla. 


11-14—Public Relations Society of America National Conference, Holiday 
Inn, Riverfront, St. Louis, Mo. 


11-14—Newspaper Research Council, Alameda Plaza Hotel, Kansas City, 
Mo. 


13-17—South Pacific Press Institute seminar, sponsored by Pacific Island 
News Association, Toberua Island, near Suca, Fiji. 


14-16—ICMA—University of South Carolina Circulation Seminar, Colum- 
bia, S.C. 


14-17—Society of Professional Journalists, SDX, Waldorf-Astoria Hotel, 
N.Y. 


28-Dec. 1—Newspaper Image Seminar, Hyatt O'Hare, Chicago. 


29-Dec. 2—New England Society of Newspaper Editors, Dunfey Hyannis 
Hotel, Hyannis, Mass. 


DECEMBER 


2-4—Southern Newspaper Publishers Association circulation sym- 
posium, Dallas Hilton Hotel, Dallas, Texas. 


2-5—Association of National Advertisers, The Breakers, Palm Beach, 
Fla. 


3-5—Southern Circulation Managers’ Association, Legal Seminar, 
Georgia Tech, Atlanta. 


JANUARY 
16-17—First Amendment Congress, Philadelphia, Pa. 


17-19—Wisconsin Newspaper Association, mid-winter meeting, Stevens 
Point, Wisconsin. 


26—Florida Bar's Media-Law Conference, Curtis Hixon Hall, Tampa, 
Fla. 


20-23—International Newspaper Advertising Executives sales confer- 
ence, Hyatt Regency, Dallas, Tex. 


26-29—Great Lakes Newspaper Production Inc., Detroit Plaza Hotel, De- 
troit. 


FEBRUARY 


10-12—Southern Newspaper Publishers Association production confer- 
ence, Orlando Hyatt House, Kissimmee, Fla. 


20-22—International Circulation Managers Association/American News- 
paper Publishers Association legal symposium, Fairmont Hotel, 
Dallas, Texas. 
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Nearsighted news. 


Nobody looks as closely 
at our readers as we do. We 
bring them the news from their 
neighborhood, their school 
district, their local government. 
We dig deep. And our readers 
read deep. 

The Suburban Newspaper 
that is delivered to our readers 
every Wednesday has a quality 
and a character that’s 
absolutely unique. 

More and more people are 
turning on to news they partici- 
pate in; to news they can do 
something about. That local 
focus goes beyond news, 
sports, entertainment and 
features. It rounds up the best 
buys from the retailers who are 
a short drive away. Our 
Suburban Newspapers are 
loaded with money-saving ads 


from local stores. So readers 
save close by. 

Suburban Newspapers of 
Greater St. Louis is a group of 
28 locally edited newspapers 
that serves the entire metro- 
politan area, with a total 
circulation of 754,294* 44% 
more than the two dailies 
combined. 

We open your eyes...toa 
world of local news. 


Suburban Newspapers 
of Greater St. Louis 


The Third Newspaper 
That’s First in St. Louis 


# North Office: 9320 Lewis & Clark Blvd., 
St. Louis, MO 63136 (314) 868-8000 
South Office: 7020 Chippewa, 
St. Louis, MO 63119 (314) 481-1111 


*C.A.C. Audit, 9/30/78, for 27 


Suburban Newspapers, 709,934; plus our new 
28th newspaper, the Alton Citizen, 44,360, 
Publisher's statement subject to C.A.C. Audit. 


It opens 
our readers’ 


SUBURBAN NEWSPAPERS 


—~=| OF GREATER ST. LOUIS 


PAGES 1B TO 1 


Newsbriefs 


Strike averted in Philly 


The Philadelphia Journal narrowly averted a strike by 
Teamsters drivers and the possible folding of the newspaper 
Wednesday (October 31) as union officials reached a 
tentative settlement with publisher Pierre Peladeau. 

Peladeau said that if the drivers went on strike ‘‘for even 
one day,’’ he would fold the almost two-year old publication. 
He added that he did not come to Philadelphia to ‘‘fight.”’ 

Terms of the tentative pact were not disclosed. A rank and 
file ratification vote by 72 Journal drivers and street sales 
employees, at presstime, had yet to be scheduled. 


Gannett introduces new Today 


A morning newspaper called East Bay TODAY will be 
introduced as a companion edition of the evening Oakland 
(Calif.) Tribune on November 5. 

Executives of the Tribune, which was acquired by Gannett 
Co., Inc., last June, announced plans for the newspaper. 

Tribune publisher Al Dolata said Today will sell for 10¢ 
per copy. It will be sold on the streets by dealers and at 
vending machines, throughout Alameda and Contra Costa 
counties in the East Bay area. It will not be home delivered. 


Lorillard makes good 


A creditors committee formed to hammer out a settlement 
of some $10 million in media bills left unpaid by Media 
Corporation of America has unanimously accepted a 
Lorillard proposal to pay $6 million of the total debt. 

Lorillard, in what has been called a gesture of ‘‘good faith 
and confidence,”’ will contribute the money despite the lack 
of any legal obligation to do so. It will mean that media 
outlets owed money for Lorillard ads will receive roughly 
50¢ on each dollar owed, while the rest of the MCA creditors 
will receive roughly 22¢ on the dollar. 

MCA collapsed last July under the weight of an estimated 
$10 million in bills for ads it placed, but the firm remains in 
business. A creditors committee was formed at that point to 
try and salvage some of the money owed without lengthy 
court proceedings. 


FCC deregulates earth dishes 


The newspaper industry moved one step closer to the 
adoption of 10’, 8’ and 6’ receive only earth dishes in a 
satellite transmission system with the announcement by the 
Federal Communications Commission on October 18 that 
licensing of these receive only dishes was now on a 
voluntary basis. 

The deregulation order on dishes which is still in a draft 
stage at the FCC means organizations that choose to operate 
without a license can move ahead immediately. Carrier 
organizations must, however, still get FCC approval for 
increased satellite systems power under the FCC’s Single 
Channel Per Carrier (SCPC) regulation. 


With small size receive only dishes, increased power in the | 


satellite system is mandatory in order to send signals to the 
small dish and operate within certain technical parameters. 
FCC power limitations now stand at 16.5 dbw. 

Some industry observers expect a decision on new power 
requirements from the FCC in the near future. This action 
would permit present satellite systems to modify upward 
their power capabilities and accelerate the installation of 
receive only earth dishes. 

In response to an Epiror & PuBLisHER question on the 
ANPA’s program for the adoption of such small receive only 
earth dishes, a spokesman for the organization said, ‘‘ANPA 
asked the FCC to adopt an optional scheme for licensing of 
receive only satellite earth stations and is pleased that the 
Commission appears to have taken significant steps in this 
direction.” 
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Photo credits 


THE NAME OF THE GAME is oblivious involvement as 
captured by news photographers on the baseball and 
soccer scenes. 


The Twist— 
A memorable study of Bal- 
timore Orioles’ Mike 


Flanagan at bat in the 
World Series against the 
Pittsburgh Pirates. 


AP photo by 
RUSTY KENNEDY, 
Philadelphia 


DETERMINATION— 


Pittsburgh Pirates’ 
Pitcher Bert Blyleven 
in the World Series. 


UPI photo by 


JACK BALLETTI, 
New York 


ACROSS THE BORDER 
with Canadian Press 


SUPREME EFFORT— 


FAIR BALL— 


ARNE GLASSBOURG, 
Montreal Gazette 


BORIS SPREMO, 
Toronto Star 
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..a freemen shall be. 
or Disseised... 
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jadgment 


by the Law of 


Magna Carta, the Great Charter of 
English liberties granted by King John 
in 1215, is one of the most important 
documents in the history of 
mankind. It laid the founda- 
tion for personal liberty, 
played a key role in the re- 
form of law and justice — and 
influenced all generations to 
come. In fact, many of the 
ideas and even phrases in our 
national and state constitu- 
tions are directly traceable to 
this historic document. 
Today, almost 765 years after the 
Magna Carta, the world is still con- 
cerned with its basic issues — personal 
freedom and freedom of expression. 
Here, these freedoms depend on our 
Constitution’s First Amendment — 


We're concerned. We’ 
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MAGNA CARTA, CLAUSE 39, 
CHARTER OF 1215 A.D. 


and on you in the newspaper 
publishing industry who exercise 
its guarantee. 

Having been an 
integral part of your 
industry for almost 100 
years, we re aware of your 
demanding and irreplace- 
able role in this endeavor. 

That’s one reason why 
our interest in newspapering 
does not end with the pro- 
duction of press systems. It 
extends to every facet of the news- 
paper business: Your challenges, your 
goals, your many achievements and 
your problems. 

Graphic Systems Division, 
Rockwell International, 3100 South 
Central Avenue, Chicago IL 60650. 


re Rockwell-Goss. 
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Woodward, Inc., and reprinted with their permission. 
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Robert U. Brown, President and Editor 
Ferdinand C. Teubner, Publisher 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Newsprint supply 


Every publication in the nation has combed its files this 
week to tell readers what it was like 50 years ago when the 
stock market hit the skids and started the “Great Depres- 
sion.” E&P is no exception and we recall this week that the 
decline in stock market prices brought soaring circulation 
sales for newspapers. 

While the market was in turmoil and metropolitan news- 
papers found trouble meeting the demand for up-to-the- 
minute information, publishers were paying $62 per ton for 
newsprint and vigorously protesting a proposed increase to 
$67. 

There have been periodic increases in price, and there 
have been periods of short supply over the years. Manufac- 
turers in recent years have told publishers it was uneconom- 
ical for them to expand production at then prevailing prices 
and the low return on their investments. 

Now the price has reached $375 per ton. There is a tem- 
porary short supply faced this winter and early next year. 
But manufacturers in Canada and the U.S. are adding 12 
new machines and through other methods adding approxi- 
mately 2.5 million tons of capacity in the next five years. 

No one likes to pay high prices for anything (particularly 
when they can remember how cheap it used to be) but it 
seems to us the newsprint manufacturers have made their 
point and are living up to their implied commitment. 


Vindication for the press 


The President’s Commission on the Accident at Three Mile 
Island has found that, despite prevailing confusion and con- 
tradictory statements from sources supplying information, 
the news media generally attempted to give a balanced 
presentation of the accident at the nuclear facility. 

“While the media can be criticized for missing some stories 
and failing to provide a context for others, they were gener- 
ally not guilty of the most common criticism leveled at them: 
that they presented an overwhelmingly alarming view of 
the accident,” the Commission said. 

E&P said at the time (April, 7): “The printed and broad- 
cast press deserve credit for generally avoiding the sensa- 
tional and keeping the lid on what could have been a panic- 
producing situation.” An impartial body now supports that 
view. 


End of London Times strike 


Both sides are claiming victory in bringing an end to the 
costly strike that shut down the London Times and the Sun- 
day Times for almost a full-year. 

The end of the strike is a victory unto itself. There was 
danger the newspapers would never re-open. And it will be a 
victory if unauthorized work stoppages can be eliminated on 
all London papers—there were 74 of them in 1978. But the 
effect of other provisions remain to be seen. 
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Publishers Association 
6 mo. average net paid June 30, 1979—25,375 


The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist estab- 
lished March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: John P. Consoli, Bill 
Gloede, Andrew Radolf, Lenora Williamson, 
Earl W. Wilken 


Midwest Editor: Celeste Huenergard 
Washington Correspondent: |. William Hill 
Promotion Manager: George Wilt 
Advertising Manager: Donald L. Parvin 


Sales Representatives: Steven Ahmuty, Richard 
J. Flynn, Norman Messer, Robert J. Mathes, 
Durland Stewart 


Advertising Production Manager: Louise A. 
Villani 


Circulation Fulfillment Manager: Donna Walck 


Classified Advertising Manager: Donna P. 
Bates 


Librarian: Adelaide Santonastaso 


OFFICES 


General: 575 Lexington Ave., New York, N.Y. 
10022. Phone 212-752-7050. TELEX 12 5102. 


Chicago: 111 East Wacker Drive 60601. Phone 
312-565-0123. Celeste Huenergard, Editor. 
Norman Messer, Ad Representative. 


Los Angeles: 3450 Wilshire Boulevard Suite 
407, 90010. Phone 213-382-6346. William 
Marshall—Scott, Marshall, Sands & McGin- 
ley. 


San Francisco: 433 California St., Suite 505, 
94104. Phone 415-421-7950. Peter Scott, 
Richard Sands—Scott, Marshall, Sands & 
McGinley. 


Washington: 1295 National Press Building. 
Washington, D.C. 20045. Phone 202-628- 
8365. |. William Hill, Correspondent. 
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Corrections 


The additional projects mentioned by 
Joseph M. Barry, director-newsprint 
marketing services, Abitibi-Price Sales 
Corporation, will add approximately 
800,000 tons to U.S. capacity levels, and 
not 100,000 as reported in Epitor & 
Pus.isHER for October 27. 


* * * 

In Eprror & PusLisHer for October 13 
the report about a test of a new press 
design concept should have said the New 
York Times has an option rather than a 
commitment to convert press units at 
the Times Square plant. 


The Willmar (Minn.) West Central 
Daily Tribune, evening, was purchased 
by the Forum Publishing Co., of which 
William C. Marcil is president (E&P Oct. 
20, page 14). He is also publisher of the 
Forum (N.D.)-Moorehead (Minn.) 
Forum, 
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Box 


Average No. Single 
Copies Each Issue 
Issue During Nearest 
Preceding To Filing 
12 Months Date 
A. Total No. Copies Printed 
(Net Press Run) ..... 28,335 27.746 
B. Paid Circulation 
1. Sales through dealers 
and carriers, street 
vendors and counter 
SHIES) -ctek hive bteraiciey kines 116 170 
2. Mail subscriptions 25,451 25,612 
C. Total Paid-Circulation 25,567 25,782 
D. Free Distribution by 
mail, carriers or other 
means. Samples, com- 
plimentary and other 
Free Copies . 53 1,845 1,623 
E. Total Distribution (Sum 
of C and D) ... ey 27,412 27,405 
F; core not distributed | 
. Office Use, Left Over, 
Unaccounted, Spoiled 
after Printing Anise 785 261 
2. Returns from News 
PAROS ies arn eiree mete 138 80 
G. Total (Sum of E & 
F—should equal net 
press run shown in A) 28,335 27,746 


I certify that the statements made by me above are correct 
and complete. 
Ferdinand C. Teubner, Publisher 
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NEWSDRNT SHORTAGE 


HITS NEWSPAPERS, Ie 


Cartoon by Bob Englehart, Dayton (Oh.) Journal Herald 


Letters 


TIMES HAVE CHANGED 


It’s O.K. to rail at Ph.D.s teaching 
journalism, or regret that hard-bitten 
editors can’t take today’s grads in hand. 
It’s also useless. This in reply to your 
correspondents of September | and 22 

Journalism was sponsored as a college 
subject by editors, in many cases. But 
the professors tended to take their pro- 
fessionalism seriously, and went on for 
graduate degrees, the first ones having 
to do their grad work outside of jour- 
nalism, which was a bachelor’s degree 
subject. Most chose the social sciences. 
(Had they chosen literature, it would 
have been a much different story.). Any- 
way, they got such a helping of social 
sciences that they bent their instruction 
that way. After awhile some of their 
students with no newsroom experience 
just went for the Ph.D. in social science. 
Today some new Ph.D.s know the news- 
room, some do not. Some respect prac- 
tical course content, some favor theory. 
The lack of consistent support or opinion 


EDITOR’S COMMENT 


Fack Maxwell 
Editor 

The Repository 
Canton, Ohio 
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“We have found The New York Times News Service 
to be an extremely useful supplement to our basic 
hard-news wires—especially in terms of columnists 
and feature material. We depend heavily on your 
service for our Sunday paper.... 


in the media on what college curricula 
should be doesn’t help. One thing’s 
sure: the higher your degree, the better 
your chance of keeping a place on camp- 
is, because your colleagues in other 
subjects have a lot to say about that and 
they understand graduate study, even 
if they don’t understand the media very 
well at times. You can say this isn’t fair, 
but to ask to upturn the whole system 
is unrealistic; longing for what once was, 
that’s irrelevant. 
WILLIAM R. LINDLEY 
(Lindley is chairman of department 
of journalism, Idaho State University.) 


Short ta kes 


Every car that came down Paul Street 
toward the Chamber of Commerce office 
was suspect of being the celebrated 
gymnast.—Pauls Valley (Okla.) Daily 
Democrat. 


oR 


Beaver Falls police said the youth was 
charged with wrecklessly endangering 
another person.—Lancaster 
Era. 


(Pa.) New 


” 


Ehe New York Times 
NEWS SERVICE 


New York 
City? 


Can you identify 
this VY. market? 


In addition to being one of the 5 New York boroughs, this marketer’s gem enjoys the unique 
position within New York City of having these enviable attributes: 


e The highest median income... $17,600. 

e Has no local TV or Radio stations. 

e The youngest median age... . 30.2. 

© The only market that’s growing. 

® Ranks 2nd only to Manhattan in Total Retail Sales per household. 

© Over 2,000 acres of prime undeveloped land. 

e The largest land mass surrounded by water. 

© Leads all New York State in new single family building. 

e Has only one local daily and Sunday newspaper . . . reaching 9 out of 10 adults . . . one of the 
highest readership penetration percentages in America. 

e More privately-owned family houses. 

e In case you haven’t already guessed ... the market is Staten Island and the newspaper is the 
Staten Island Advance, represented by Newhouse Newspapers. For more on this gem 
call Jack Furnari (212) 981-1234. 


ANPA find danger 
spots for press in 
Criminal Code bill 


Although a House Judiciary Subcom- 
mittee has made improvements in the 
current draft of the Criminal Code Re- 
form Bill, it still contains sections which 
could be used as a basis for criminal 
prosecution of the press. 

This is revealed in an analysis of the 
proposed legislation made for general 
manager Jerry W. Friedheim of the 
American Newspaper Publishers As- 
sociation by ANPA staff counsel Doug- 
las Watts. 

Following is a condensed version of 
the Watts analysis: 

Section 1711, on hindering law en- 
forcement, is similar to previous ver- 
sions of the bill, in that it could impose 
criminal liability on an innocent third 
party who, knowing a crime had been 
committed and that another person was 
being sought for it, knowingly concealed 
arecord or document that interfered with 
the apprehension of the person sought 
for the crime. 

Hitherto, press concern has focused 
on the possibility that the term ‘‘conceal- 
ing’’ could be construed to apply to a 
newsperson who refused to divulge the 
identity of a confidential news source 
who revealed information about a crime. 

The present draft has added a neces- 
sary clarification, Watts said. A subsec- 
tion makes it clear that the term ‘‘con- 
ceal’’ does not ‘‘include an express re- 
fusal to relinquish possession of, or re- 
veal the contents of such document or 
record.’’ As a consequence, Watts rec- 
ommended that, as now drafted, section 
1711 should be adopted by the sub- 
by the subcommittee. 

Section 1723, on tampering with a wit- 
ness or an informant, provides that any- 
one who knowingly uses force, threat, 
intimidation or fraud to influence tes- 
timony in an official proceeding is guilty 
of a Class D felony. 

Press concern is that, because the 
bill’s definition of fraud includes the in- 
tentional omission of information which 
a Federal prosecutor may feel causes a 
statement to be ‘‘misleading’’, section 
1723 as drafted could authorize prosecu- 
tion of the press for publication of a 
‘‘misleading’’ news article or editorial. 
The ANPA recommendation was that an 
exemption should be provided ‘‘for pub- 
lic criticism.” 

Such an exemption is provided in sec- 
tion 1724, on retaliating against a witness 
or an informant. This section prohibits 


persons from engaging in conduct which 
“intentionally causes economic loss to 
another person’’, with intent to punish 
that person for legal testimony or giving 
information to a law enforcement officer. 
The exemption excludes public criticism 
from this subsection and the ANPA rec- 
ommendation was that the exemption 
definitely should be adopted. 

Counsel Watts said he believes three 
changes should be made in section 1725, 
on tampering with physical evidence. 
This section would make it a crime to 
“alter, destroy, mutilate, or conceal a 
record or document with the intent to 
impair the object’s integrity or availabil- 
ity for use in an official proceeding.” 

Pointing out that, because there is no 
federal shield law, some reporters may 
routinely alter, conceal or destroy un- 
subpoenaed notes which could identify 
confidential news sources, Watts urged 
that section 1725 *‘should include a de- 
fense to prosecution that the records or 
documents which were destroyed or al- 
tered were not under subpoena or other 
judicial order to produce, provided the 
documents did not constitute the fruits or 
instrumentalities of a crime.” 

Watts also recommended that, in this 
section, the phrase *‘with intent to impair 
the object’s integrity or availability”’ 
should be deleted and replaced with 
‘‘with intent to obstruct an official pro- 
ceeding, destroys an object’s availabil- 
Rif 

The third change recommended in this 
section would add a subsection saying 
‘“‘as used in this section, the term ‘‘to 
conceal” used with respect to a record, 
document, or other subject, does not in- 
clude an express refusal to relinquish 
possession of, or reveal the contents of, 
such document, record or object.” 

In section 1729, dealing with obstruc- 
tion of official proceedings by fraud, 
Watts again found the definition of fraud 
so broad that it conceivably could be 
applied to public comment. He therefore 
urged that there should be an exemption 
for public comment. 

Section 1731, on criminal contempt, 
would authorize not more than five days 
and/or $500 in fine for, among other 
things, disobedience or resistance “‘to a 
lawful writ, process, order, rule, decree 
or command of a court.” 

Of concern to ANPA was the possible 
application of this section to disobeying 
“gag orders’’, presumptively invalid ju- 
dicial rulings which forbid publication 
and comment on pending judicial pro- 
ceedings. 

Therefore, the ANPA counsel urged 
that the subcommittee reconsider section 
1731, recognizing ‘*‘the doctrine re- 
peatedly and consistently embraced by 
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the Supreme Court that a prior restraint 
on publication carries a ‘heavy presump- 
tion of invalidity.’ **He said the sub- 
committee should declare that it is an 
‘affirmative defense to prosecution. . . 
that the writ, process, order, rule, decree 
or command was a constitutionally in- 
valid restraint on the collection or dis- 
semination ef news.” 

Sections 1733 and 1734, on refusing to 
produce information and refusing to tes- 
tify, would make it a class A mis- 
demeanor for a reporter to refuse to 
answer a question in court or to refuse to 
comply with a court order to produce a 
record, document, or other object. 

Here, Watts said, two procedural 
safeguards should be enacted. 

‘First, the subcommittee should be 
aware of the limitations placed by the 
Supreme Court in Branzburg v. Hayes 
on the power of courts to compel tes- 
timony which would force disclosure of 
confidential sources. The court is clear 
that questions asked of newsmen must 
be ‘relevant and material to a good faith 
proceeding.’ ”’ 

The second safeguard would be “‘some 
expression of legislative policy that 
favors civil contempt remedies which at 
least enable a reporter or editor to 
‘purge’ himself of contempt by comply- 
ing with an order to testify or to produce 
information once his good faith assertion 
of a privilege has been denied or over- 
ruled on appeal.” 

Section 1735 has to do with disobeying 
a judicial order, but provides a defense to 
prosecution if the **gag order’’ disobeyed 
was “constitutionally invalid.” 

The form of section 1744 in the pend- 
ing legislation drew ANPA approval. 
This section, having to do with tamper- 
ing with a government record, would 
make it an offense to knowingly alter, 
destroy, mutilate, conceal or remove a 
government record and thereby inten- 
tionally impair its availability. 

““Criminal code revision bills from 
previous Congresses,’’ Watts said *‘dealt 
with this section in terms of availabil- 
ity and integrity of a document. The 
press, in relation to those bills, voiced 
concern that such language could have 
proscribed photocopying of government 
documents. In the ((current) draft, the 
subcommittee has abandoned the con- 
cept of integrity and further added a de- 
fense to prosecution that, despite the 
proscribed conduct, the government re- 
tained equivalent access to the informa- 
tion contained in the record. 

‘‘The subcommittee appears to have 
adopted a better approach than that con- 
tained in previous bills and constructed 
safeguards adequate for the protection 
against an abusive use of the statute.” 
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Dailies get good grades on 
nuclear accident coverage 


Only two of the 43 newspapers whose 
coverage of the Three Mile Island nu- 
clear accident was examined, were found 
to have overplayed the incident, accord- 
ing to a report by a special Presidential 
Commission. 

The report singled out the New York 
Post and the New York News as the two 
exceptions. 

The report also sharply criticized the 
Nuclear Regulatory Commission and 
Metropolitan Edison Company for 
‘clearly not’’ serving “‘the public’s right 
to know.” 

The report stated: ‘‘While the media 
can be criticized for missing some stories 
and failing to provide a context for 
others, they were generally not guilty of 
the most common criticism leveled at 
them: that they presented an overwhelm- 
ingly alarming view of the accident.” 

News executives for both the Post and 
the News were critical of the Commis- 
sion’s report which singled their papers 
out for overplaying the stories. 

In a lengthy statement in rebuttal to 
the Commission’s report, News editor 
Michael O’Neill termed the report an 
“outrageously irresponsible act.”’ 

“Incredibly, the complaint is based 
mainly on the personal feelings and opin- 


ions of a columnist who has a perfect 
right to such feelings and opinions,’’ 
O'Neill said. 

He was referring to the Commission’s 
objections to some of the headlines used 
by the News on Jimmy Breslin’s col- 
umns on the Three Mile Island incident. 

“The report criticizes headlines that 
dealt with mood and color stories on in- 
side pages,’ O'Neill said. ‘‘It did not— 
and could not—criticize the main body of 
the News’ coverage.” 

O'Neill said, *‘From start to finish, the 
News provided comprehensive, respon- 
sible and restrained coverage of the 
Three Mile Island crisis. For the Com- 
mission’s amateur researchers to suggest 
otherwise is a slander.” 

New York Post managing editor Craig 
Ammerman said, “‘The Three Mile Is- 
land Commission ought to stick to nu- 
clear power and stay out of journalism.”’ 

The Commission’s comments were 
contained in a report sent to President 
Carter. They were condensed from a 
more in-depth report that has not yet 
been released. 

Among those on the Three Mile Island 
Commission was Carolyn Lewis, an as- 
sociate professor of journalism at Co- 
lumbia University. 


Why readers hate their newspaper 


The New England Daily Newspaper 
Association sponsored a first-of-its-kind 
conference October 19 on newspapers’ 
relations with their readers. 

More than 35 editors from throughout 
New England participated in the 
exchange-of-ideas session conducted in 
conjunction with the association’s an- 
nual meeting at Boston’s Copley Plaza 
Hotel. 

The conference was called by the 
NEDNA’s Press Freedom Committee in 
response to studies and reports disclos- 
ing widespread reader distrust and even 
hostility toward newspapers and jour- 
nalists. 

With more than 40 newspaper pub- 
lishers and general managers attending 
as observers, conference participants 
discussed the reasons for reader aliena- 
tion and what could be done to cement a 
closer relationship. 

The assembled editors, sitting at a 
large roundtable, cited the following as 
possible sources of reader antagonism: 

—Gruff, snappish responses to read- 
ers’ telephone calls to newsrooms, as 
though the caller was intruding. 

—Readers’ perceptions that the news- 
paper is part of ‘‘the establishment’’ 
from which they are excluded. 

—A sophisticated, instead of simple 
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writing style with which the reader can- 
not identify, and has difficulty under- 
standing. 

—Factual errors and inaccuracies 
stemming from carelessness or indiffer- 
ence which the newspaper is reluctant to 
correct. 

—A perception that newspapers are 
arrogant or **smarter-than-thou.”’ 

—A distrust bordering fear of a news- 
paper’s capacity for hurting people. 

—A perception that newspapers 
‘“‘don’t give a damn’”’ about the feelings, 
interests or aspirations of readers. 

—An impression that the local news- 
paper is remote, unreachable, and that 
an individual reader can have no impact 
on it. 

The editors also traded ideas on how 
they try to respond to reader complaints 
and how they monitor reader reactions to 
their newspapers. Following are some of 
the techniques discussed at the confer- 
ence: 

—New London (Conn.) Day has held 
four sessions with ‘‘focus’’ groups of 
eight to 10 readers, picked by the news- 
paper’s marketing manager from the 
Day’s urban and suburban circulation 
area. Both news and business executives 
attend the meetings where both criticism 

(Continued on page 32) 
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Parade’s chief 
named president 
of Wash. Post 


Thomas Ferguson will leave his post 
as president and chief executive officer 
of Parade Publications, Inc. to become 
president and general manager of the 
Washington (D.C.) Post, effective De- 
cember 1. 

Ferguson has a strong marketing 
background and one source at the Post 
said, ‘‘I think if you would say the Post 
needs strengthening in one area, it’s 
marketing.” 

Ferguson, 43, has been with Parade 
since 1972. He was named president in 
1977. Prior to that, he had been general 
manager and a vicepresident with as- 
signments in marketing and newspaper 
relations. 

His background includes positions 
with John H. Breck Co., division of 
American Cyanamid; Berol Enterprises 
and the American Tobacco Co., division 
of American Brands. 

Ferguson will be replaced at Parade by 
Carlo Vittorini, 50, who was previously 
president of The Charter Publishing Co., 
with responsibilities for Ladies’ Home 
Journal,’ Redbook, Sport and other 
special-interest periodicals. He is cur- 
rently the head of Harlequin Magazines, 
Inc., U.S. division of the international 
paperback book publisher. He has also 
held positions with Look, Saturday 
Evening Post and Farm Journal. 

The Washington Post has traditionally 
had a two tier operation with the pub- 
lisher in charge of news and business and 
the general manager in charge of just bus- 
iness manufacturing operation. 

In 1973 and 1974, when Katharine 
Graham was publisher, John Prescott, 
Jr. held the title of President and General 
manager. 

In 1975 and 1976, with Kay Graham as 
publisher, Mark Meagher held the title of 
executive vicepresident and general 
manager of the Post. 

In 1977, Kay’s son Donald replaced 
Meagher as executive vicepresident and 
general manager and held that position 
until January of 1979, when he was 
named publisher, succeeding his mother. 

Since that time, Don Graham has han- 
dled the duties of publisher and of gen- 
eral manager. 
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Newspaper ad forecast: 
a soft 1980, strong 1981 


The Newspaper industry’s advertising 
revenues will increase by ‘‘slightly 
more” than 11% in 1979, by ‘‘slightly 
less’? than 6% in 1980 and by almost 12% 
in 1981, according to Merrill Lynch 
Pierce Fenner & Smith Inc. 

‘Advertising growth in the newspaper 
industry in 1979 has outpaced our earlier 
projections,» Edward Dunleavy, vice- 
president, Securities Research Division 
of Merrill Lynch, said. This, he added, is 
“‘primarily because of the stronger than 
anticipated economic growth.”’ 

The economic growth has slowed re- 
cently, however, and Merrill Lynch ex- 
pects this slowdown to affect newspaper 
advertising in the fourth quarter of this 
year and into 1980. 

Dunleavy said ‘‘in unit terms’’ clas- 
sified advertising is expected to decline 
by about 3% to 4% in the fourth quarter 
and by almost 10% in the second and 
third quarters of 1980. Rate increases, 


NASA spurns 


By Bill Gloede 


The newspaper sales gatherings of the 
1980’s will likely feature Perrier water 
and Newspaper Advertising Bureau 
presentations rather than the more 
familiar cocktails and patter. 

The Newspaper Advertising Sales As- 
sociation, in line with current social 
trends, has refused national funds to 
local chapters for client-rep-agency 
cocktail parties. The precedent was set 
when NASA officials in New York re- 
fused to underwrite its Philadelphia 
chapter’s annual get-together with adver- 
tisers and newspapers—much to the cha- 
grin of the Philadelphia reps. 

According to the Philadelphia people, 
““New York did not particularly like the 
idea of wining and dining media and ad- 
vertising people.’’ Said one rep, ‘““They 
don’t think we’re putting enough news- 
paper sell into it.” 

A call to Dick Splittorf, chairman and 
president of Sawyer, Ferguson, Walker 
Co. and executive vicepresident of 
NASA, confirmed the Philadelphia 
mumblings. 

Splittorf said the national chapter 
wants all functions to be built around an 
organized sales presentation, at least 
where national funds are concerned. The 
national money, which is raised through 
member firms’ dues, is to be used to 
“*sell newspapers’’, in Splittorf’s words. 

Robert Lambert, president of Story & 
Kelly-Smith and NASA national presi- 
dent, thinks the whole issue is being 


however, should enable classified adver- 
tising revenue growth to remain above 
the year-earlier levels through 1980, he 
said. 

Dunleavy also predicted a slowdown 
in national advertising in newspapers 
during *“‘most of 1980.” 

Retail advertising, he said, ‘‘is ex- 
pected to have the best relative perform- 
ance of the major kinds of newspaper 
advertising.’’ He said this is the usual 
pattern. ‘‘In 1974 and 1975, when na- 
tional and classified advertising growth 
rates were modest, retail advertising 
grew by about 8% annually,’’ Dunleavy 
said. ‘Although modest declines in real 
terms may occur, inflation and the 
necessity for retailers to maintain market 
share will, in our opinion, result in a 7% 
gain in retail advertising in 1980.” 

Dunleavy predicted a strong year for 
newspapers in 1981. ‘Together with a 
strong economic recovery, newspaper 


advertising growth, in our judgment, will 
accelerate in 1981,”’ he said. ‘‘We expect 
the more cyclical national and classified 
advertising to recover more slowly, ini- 
tially. In total, we estimate a 10% gain in 
national advertising and a more than 14% 
gain in classified advertising in 1981. Re- 
tail advertising is forecast to rise by al- 
most 11%.’ 

Dunleavy said his firm expects the 
newspaper industry to raise its subscrip- 
tion rates by 10% to 11% in 1980 in an 
attempt to offset the ‘‘expected deterio- 
ration in the advertising environment.’’ 
He said subscription rate increases will 
probably carry over into 1981 and then 
slow late in the year. 

Overall, Dunleavy said, the newspaper 
industry’s total revenues are expected to 
increase by almost 10.5% in 1979, by 
“only” 6.5% in 1980 and by 11.5% in 
1981. 

‘Profit margins are expected to ex- 
pand in 1979 and pretax profits are fore- 
cast to increase by almost 12.5%, to re- 
main unchanged in 1980 and to rebound 
by almost 30% in 1981,” he said. 

‘“We believe that the newspaper stock 
group will continue to perform in an 
above-average manner, although we are 
less aggressive at present than we have 
been in the last several years,’ he said. 


party tab for Philly reps 


blown way out of proportion. He said 
he thinks it is the responsibility of the 
individual firms to do the ‘‘wining and 
dining’’ while NASA concentrates on 
“‘sales development programs.” 

The Philadelphia reps met over lunch 
last month to discuss what would be 
done about the funding cut-off, and the 
consensus was that they’ ll have the party 
anyhow—but it’ll be underwritten with 
local funds. 

Said one rep, **Philadelphia is differ- 
ent. We have a rapport here with our 
accounts and the agencies that is a little 
bit different.’ He further explained that 
Philadelphia advertising and advertising 
sales sport a very low personnel turn- 
over rate and more one-to-one contact 
than is evident elsewhere around the na- 
tion. 

Another factor in the Philadelphia 
reps’ decision to fund the party locally is 
that radio and television stations are not 
‘doing the wining and dining they did in 
the past.” 

That representative, who asked not to 
be identified, said *‘Our cocktail party 
was rather timely in that we were per- 
forming a service that was not really 
being done by our competition.” 

The annual Philadelphia cocktail party 
costs about $2,000 including door prizes 
and hors d’ oeuvres. It was decided that 
it could be done for less—probably 
around $1,000 to $1,500—and each rep 
pledged his financial support for the 
function. 
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“It is probably the most successful 
thing this chapter has done (in the way of 
entertaining clients and agencies) in 25 
years,”’ said another rep, who also asked 
not to be identified. Good-will is gener- 
ated at these functions, according to the 
consensus opinion, and that later trans- 
lates into sales. “It’s a good-will thing 
that has paid off,’ said one attendee. 

The concept of putting on a formal 
sales presentation was discussed, but 
one rep shot it down, saying, ‘‘What are 
we going to do, put on a show about 
“Can Do.”’ We can’t get into **Can Do,”’ 
we'll have half the people dropping from 
the windows.’ It was felt that the pros- 
pect of a formal presentation would, in 
itself, cut attendence. 

The Philadelphia people, however, are 
considering a more passive presentation, 
like a table set up unobtrusively, featur- 
ing area newspapers logo’s, success 
stories, etc. 

And, in line with the decree from the 
national officers the national funds will 
be used for presentations. 


Special award 


New York Daily News editorial car- 
toonist Vic Cantone was named a recip- 
ient of a special Golden Press Award 
from the American Legion Auxiliary fol- 
lowing a national convention in Houston, 
Texas. This was a special award as the 
Golden Press Contest does not have an 
editorial cartoon category. 
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PR landmark is an eyesore 


By Bill Gloede 


““GEORGE C. WHIPPLE JR. LIKED TREES.” 


So reads the tarnished brass plaque 
affixed to the chipped brown cement 
planter positioned at curbside in front of 
“Rattazzi,’’ a popular restaurant/ 
watering hole frequented regularly by 
‘New York advertising and media people. 

The planter, which now bears a bright 
yellow rendition of the restaurant’s 
name, once bore a tree—in fact several 
trees—all planted in memory of the man 
who was known by his colleagues as the 
“dean”? of ad agency public relations 
people. All of the trees have died, and 
now the planter serves as a garbage re- 
ceptacle for passersby on 48th street off 
Fifth Avenue. 

The landmark tree was erected by the 
PR Roundtable, a loosely organized 
group of public relations executives 
employed mainly by advertising agen- 
cies. Walter Carlson, a former New York 
Times reporter and advertising news col- 
umnist, has acted as semi-official presi- 
dent of the group, which holds an annual 
Christmas Party for advertising trade 
press reporters. This is about the only 
time the group meets. 

Restaurant owner Ratazzi, in an inter- 
view with E&P, offered to purchase a 
new tree for the pot. He said he believes 
the tree would probably fare much better 
if planted in the ground. But, he said, he 
does not have enough space to qualify 
for an in-ground tree, such as the ones 
planted across the street from his res- 
taurant. 

On this, the 15th anniversary of the ad 
campaign that has immortalized George 
Whipple’s name (Benton & Bowles cam- 
paign for Procter & Gamble’s Charmin), 
his colleagues plan to bring the planter 
back to life. 

Carlson, president of Walter Carlson 
Associates, a Manhattan public relations 
firm, told E&P that he plans to plant 
yet another tree in the same planter. 

(it was Carlson who wrote the copy 
inscribed on another brass plaque—this 
one affixed to the stone front of the res- 
taurant with the words, ‘‘Historical 
Landmark of Advertising, Rattazzi Res- 
taurant. Let it be known that these prem- 
ises are hereby acknowledged to be the 
official domain of advertising’s elite 
corps of men and women who daily en- 
dure the late lunch and the early cocktail 
hour in the pursuit of their noble profes- 
sion. Presented on behalf of the com- 
munications industry by advertising’s PR 
Roundtable—1969.’’ The plaque was 
presented by the late Chet Huntley.) 

Carlson, and restaurant owner Dick 
Rattazzi, speculate that the four trees 
planted in the memorial planter since 
George Whipple’s death in May of 1972 
were not killed by New York City smog 
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picniee less “Whipple Tree,’ 


or inclement weather, but by urine and 
alcohol. And both admit that the planter 
is now an eyesore. 

Says Carlson, ‘‘People pour wine in 
there and, I guess, at night they lift their 
leg on it.” 

Says Rattazzi, “I think somebody’s 
urinated on the trees, because we find 
a lot of empty wine bottles i in brown bags 
in the pot in the mornings.” 

Both men speak in remorseful tones 
when relating the fate of the four dead 
trees. Rattazzi removes religiously the 
daily accumulation of garbage—he’s 
even planted various types of ground 
covering plants in the pot and spread 
wood chips and stones across its top in 
an effort to keep people from adulterat- 
ing the soil. 

The first tree—a flowering fruit 
tree—was planted with the assistance of 
the New York City Park Council. It 
lasted barely six months. 
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now invites garbage. 


A second tree was planted (there is 
some discrepancy in accounts of what 
type of plant it was), only to last another 
four or five months, according to Rat- 
tazzi. A third tree, this time an ever- 
green, lasted about two months before 
someone uprooted it. 

The fourth tree, a scotch pine accord- 
ing to Rattazzi, was doing fine on a Fri- 
day but was found dead—apparently 
poisoned—on the following Monday. 

Hopes are high that the next tree will 
fare better. 

And another tree, named after the man 
who sold his name to his company, Ben- 
ton & Bowles’, for its ‘“‘squeezeably 
soft Charmin’”’ television grocer for a dol- 
lar, will become the next ‘‘Whipple 
Tree.’ Hopes are that it will last as long 
as the campaign, since the George Whip- 
ple Charmin series is the longest running 
national series of commercials in televi- 
sion history. 
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Publishers ask 
ICC to continue 
Rock Island R.R. 


Officials from newspapers in St. Louis 
and Little Rock have appealed to the In- 
terstate Commerce Commission to 
guarantee adequate service on the bank- 
rupt Rock Island Railroad in order to 
avoid further disruptions in the delivery 
of newsprint to their printing plants. 

Service was disrupted to the two cities 
for 38 days in August and September due 
to a strike by the Brotherhood of Rail- 
way and Airline Clerks and the United 
Transportation Union. And the Rock Is- 
land has said that it is considering 
liquidating the tracks serving the two 
Cities. 

Spokesmen for the Arkansas Gazette 
and the Pulitzer Publishing Co.,-which 
prints the St. Louis Post-Dispatch and 
the St. Louis Globe-Democrat attended 
public hearings on October 22 in Little 
Rock and Kansas City, respectively, to 
appeal to the ICC to find some method to 
keep rail service to their printing plants 
viable. 

The main plants of the two companies 
are served exclusively by Rock Island 
sidings and the spokesmen said that if 
rail service is cut off, they will have to 
resort to the more expensive method of 
truck transportation to get their news- 
print. 

Robert B. Hentschell, business man- 
ager of the Pulitzer Publishing Co., esti- 
mated that it would cost at least $9.60 
more per ton to truck rather than use rail 
to bring in the 50,000 tons of newsprint 
used each year at the company’s Mary- 
land Heights printing plant in the south- 
west suburbs. The plant prints two-thirds 
of the copies of the daily papers pub- 
lished in St. Louis. 

Hentschell also said that using trucks 
to bring in newsprint is undependable. 

‘*‘During the Rock Island strike we had 
to unload nine or more trucks a day ina 
limited fashion at two truck slots. We 
had a difficult time finding trucks and 
drivers to ship paper from our two 
southern suppliers in Tennessee and 
Alabama, because most had to travel 
empty on the return trip,’ said 
Hentschell. 

Hentschell also said newsprint mills 
are reluctant to ship newsprint by truck 
to large newspapers because the mills do 
not have sufficient loading and storage 
space for the trucks. 

‘‘We cannot afford to lose rail ser- 
vice,’ Hentschell declared. 

He said, however, in an interview after 
the meeting that neither the Post- 
Dispatch nor the Globe-Democrat had to 
reduce the size of their papers during the 
strike. 

Likewise, John T. Meriwether, assist- 
ant general manager for the Arkansas 


Gazette, said that his newspaper did not 
have to reduce its size during the strike, 
but he said that they ‘‘had to do a lot of 
dancing”’ in order to truck in newsprint 
four miles from the terminals of the Mis- 
souri Pacific and Cotton Belt Railroads. 

Normally, the newsprint is brought to 
the Little Rock printing plant on Rock 
Island siding. 

Meriwether said he has no estimate on 
the cost of shipping by truck, but he said, 
“It is really inconvenient to have to un- 
load a train, put it on a truck and then 
unload the truck at the plant.” 

The St. Louis and Little Rock news- 
papers were the hardest hit by the Rock 
Island strike. Other newspapers which 
were affected to a limited extent included 
the Kansas City Star, Kansas City 
Times, the Waterloo (la.) Courier. 

The Rock Island is currently being op- 
erated under a directed service order of 
the ICC by the Kansas City Terminal 
Railway Co. with assistance from the 
Southern Pacific and Denver, Rio 
Grande and Western Railroads. 

The railroads will continue to operate 
the Rock Island until at least December 3 
when the ICC will decide whether to ex- 
tend the temporary order another 180 
days. 

It is hoped that within that time, the 
ICC and the federal courts will decide 
whether the Rock Island is financially 
capable of continuing on its own or 
whether part or all of it should be liquid- 
ated and sold to pay creditors. 

The Rock Island is one of the nation’s 
largest railroads. It’s 7,200-mile system 
serves 13 Midwest states. 


Bureau compiles kit 
of energy crunch ads 


The Newspaper Advertising Bureau, 
Inc. has compiled a kit of newspaper ads 
illustrating how retail advertisers are re- 
lating the energy crisis to their sales mes- 
sages. 

The kit was developed from ads sub- 
mitted by newspapers in response to a 
solicitation from Alfred Eisenpreis, 
Bureau vicepresident for retail market- 
ing, and is being distributed to the 
Bureau’s member papers. Ads are 
grouped by types of advertisers-— 
department stores, hardware stores, 
shopping centers, automobile dealers, 
banks, real estate, food stores, and 
others. There are also examples of 
newspaper promotional ads and of 
newspaper energy sections. 

Retail advertisers, for example, called 
attention to personal shopping services, 
telephone ordering, offers to reimburse 
customers for gasoline costs, one stop 
shopping convenience and energy effi- 
cient items. There were also some in- 
stitutional approaches. For example, 
Woodward & Lothrop, Washington, 
D.C. offered a free booklet with 52 
energy saving ideas. 
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Ill buys Rockwell’s 
information unit 


Information International Inc., of 
Culver City, Calif., has purchased the 
information products prepress business 
of the Graphic Systems Division of 
Rockwell International. The purchase 
price was not disclosed. 

The business consists of the Metro-Set 
CRT phototypesetter, as well as terminal 
systems for text entry, editing, and file 
management. The products and systems 
are currently in worldwide operation at 
more than 100 newspaper and commer- 
cial printing plants. 

Alfred L. Fenaughty, president and 
chief executive officer of Information In- 
ternational, said that under the agree- 
ment Information International would 
acquire all rights to the business, includ- 
ing production equipment, software, 
fonts, spare parts, work in process in- 
ventory, trademarks and design data. In- 
formation International also will perform 
the warranty obligations of the business 
and provide parts and service support. 

Graphic Systems Division’s president 
Ron A. White said, *‘We have full confi- 
dence that Information International can 
maintain and extend the service and 
software support we have provided to 
customers. 


Students cited 
for news feats 


The winners of the 1979 national Mark 
of Excellence contest, which recognizes 
outstanding journalistic work by college 
students, were announced by the Society 
of Professional Journalists, Sigma Delta 
Chi. 

The winners, who will be recognized 
in regional ceremonies, are: 

News Photography: Thomas J. Pow- 
ell, Ohio University, for a photograph of 
an unidentified man giving mouth-to- 
mouth resuscitation to an accident vic- 
tim. 

Feature Photography: Bill Wax, Uni- 
versity of Florida, for his photo series of 
an armless competitive diver. 

Editorial Writing: Jay Rosen, State 
University of New York at Buffalo, for 
his editorial on redlining by banks in the 
Buffalo area. 

Editorial Cartooning: Scott Willis, 
Ohio State University, for a collection of 
non-related editorial cartoons which ran 
in the Ohio State Lantern. 

Spot News Story: Donna Rouviere, 
Brigham Young University, for her 
coverage of the shooting of polygamist 
John Singer. 

Depth Reporting: Jill M. Schultz, Uni- 
versity of Wisconsin-Madison, for her 
series in the Sheboygan Press on the 
availability of rental units in the city. 

All-Round Student Newspaper: /n- 
diana Daily Student, Indiana University 
(Bob Johnson, editor-in-chief). 
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153 ways to conserve newsprint 


Compiled by New England Daily Newspaper Association 


GENERAL MANAGEMENT 

1. Maintain close control over print order and keep all 
key people in all departments informed about newsprint in- 
ventory. 

2. Set a limit on the total number of pages per week, and 
budget the number of pages available to different depart- 
ments. Prepare list of optional features that may be elimi- 
nated on a day when news and advertising space require- 
ments could cause you to jump by two or four pages. The 
normal space requirements for such features should be listed 
to enable dummying department to have an indication of the 
optional space available. 

3. Trim size of pages, reduce column width and type size 
to avoid reducing content. One publisher reported he saved 
56 tons of newsprint a year by decreasing the width of his 
television minitab by one inch. : 

4. Convert to six columns on tab page (from five) and to 
nine columns on the broadsheet (from eight), if possible. The 
gains, respectively, could be 20% and 12.5%. 

5. Avoid using newsprint for commercial printing jobs. 

6. Install accounting mechanism in mailroom to coun- 
teract pressroom leakage. 

7. Maintain close control over copies given out by the 
press and/or mail rooms to the various departments. Instead 
of having each department pick up copies, deliver the essen- 
tial number and split copies when possible, i.e., rather than 
give complete copies to all departments, give classified sec- 
tion to classified ad department, sports section to sports 
department, etc. 

8. Cut down on employees taking home one or more free 
newspapers a day. Employees can be encouraged to sub- 
scribe to the newspaper from home delivery if the publisher 
and editor set the example. 

9. Imprint names on essential copies distributed within 
the plant for closer control. 

10. Use damaged or waste newsprint as copy paper, proof 
paper, scratch pads and mailroom wrappers. 

11. Use spoil copies for file copies and office use copies 
whenever possible. 

12. Tear off unused portions of proof galleys for use to 
proof small ads or for use as note paper. 

13. For AM-PM operations, combine on holidays for one 
morning edition. Consider moving to all-day newspaper with 
all ads starting in morning edition. This eliminates waste in 
mid-day press set-up. 

14. Curtail special editions; reduce number of regular edi- 
tions by eliminating early evening street editions. 

15. Study advisability of regional editions. 

16. Suspend special sections such as weekend tabloid sec- 
tion on television and entertainment and reschedule ads to 
the regular paper. 


17. Reduce or eliminate editorial color and facing color 


pages. 

18. Put collection bins at various points in the plant en- 
abling employees to bring back their home delivered copies. 
This replenishes the supply of back issues. 

19. Try to get all newspapers in area to adopt same size 
rolls so they can back each other up in times of short inven- 
tories. 

20. Collect waste newsprint and old newspapers and sell 
to waste paper dealers or a recycling mill if one is near 
enough to make it feasible. 


PRODUCTION 


1. Reduce transit damage through constant policing and 
corrective action. Report any transit damage immediately. 
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2. Assign foreman in the reel room to supervise handling 
of the paper from the dock and the white paper room to the 
pressroom, check the mark up of the paper, follow the strip- 
ping of waste and cut down on daily waste and, in general, be 
hardnosed about any waste from the dock to the cylinder of 
the press. 

3. Prevent excessively damaged rolls from reaching 
pressroom. This includes flat rolls, crushed cores, rolls with 
deep gouges. 

4. Police roll diameters from supplier mills. (The outer 
inch of a 40-inch diameter roll contains 10% of the roll). 
Small diameters mean more pasters, core waste, etc. 

5. Periodically check roll widths. Because they are sold 
by weight, over-width rolls mean less running length per roll. 

6. Store rolls on edge. This helps prevent misshapen rolls 
which can often cause running problems on the press. 

7. Use smooth and wedge-shaped chock to stop rolls 
from rolling when they are stacked log-style. A hard-edged 
block forced into a roll’s surface will cause damage to the 
paper. 

8. Keep floors on which rolls are stacked and rolled 
scrupulously clean. A roll of newsprint will pick up indenta- 
tions, even cuts, from hard objects, however small, on a hard 
floor. i 

9. When rolls are being removed manually from a stack 
two or three high, ensure that they are not dropped directly 
on the floor. Place thick cushions or sacks stuffed tight with 
waste paper on the floor where the roll is to fall, 

10. Periodically check on clamp trucks to eliminate un- 
necessary squeezing or dropping of rolls. Excessive pressure 
on clamps will result in flat rolls and paster breaks. 

11. Periodically check clamps to detect metal burrs that 
might damage rolls. 

12. Recover crushed cores by forcing the core apart with 
tapered shaft. 

13. Deliver rolls to pressroom with body wrapper intact. 
Remove wrapper when roll is put on reel. This eliminates 
possibility of both paper handlers and pressmen stripping 
same roll. 

14. Maintain pressroom relative humidity between 40 and 
50 percent to reduce the incidence of paper breaks. 

15. If possible, use power sander to remove gouge in side 
of roll. 

16. In the case of edge damage at the outer diameter of the 
roll, skive out an are rather than stripping. 

17. Run cut-outs up to 1% inches into roll instead of 
stripping. 

18. In case of full-length rolls where there is heavy dam- 
age to outside running in depth up to four inches, rewind 
damaged part into 3% size rolls and use remainder as a long 
roll. 

19. Avoid excessive soaking of roll edges when roll is put 
on reel. 

20. Ifarollis received with a wet end, try to use it at once 
rather than letting it dry until the edges are stuck together. 

21. Use out-of-round or otherwise troublesome rolls on 
reels where the lead will be short. 

22. Reduce roll width. 

23. Use 15-inch rolls on two-on-a-shaft to save 30-inch 
rolls whenever possible because 15-inch rolls are more read- 
ily available out-of-trim. 

24. Maintain close cooperation between pressroom and 
make-up department in setting up runs that are not too dif- 
ficult for the equipment in use. The fewer angle bars required 
and as few fly sheets as possible would help to hold waste 

(Continued on page 15) 
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down as straight leads are generally easier to handle. 

25. Make fewest possible number of press changes to 
minimize retiming and re-registering. 

26. Plate up (letterpress) all pages just before start time to 
eliminate web lead waste. 

27. Wet all dampener rollers with a bottle of fountain 
solution while the press is on jog speed. This helps the plates 
wash up a little faster. 

28. Pre-set inking on presses. Also, set press with ink to 
get light papers. 

29. Wet edges of running rolls that are rough or dry to 
eliminate web breaks. 

30. Use gum tape to advance lead sheets. 

31. Wash off plates (offset) without pulling paper through 
press (disengage folder). 

32. Control speed of presses to avoid web breaks. 

33. When changing from black to color or color to black, 
throw out the folder and run up the ink so you can see when 
you get even coverage on the area needed, then stop and 
engage the folder, infeeds, etc. This necessary coverage will 
be visible by the rippled effect of the ink on the ink drum. 

34. When making ready and registering R.O.P. color, dis- 
engage the units not involved so that unnecessary webs are 
not going through the press. 

35. In regulating color or timing units to the folder, only 
run enough papers to see where you are, then stop the press 
while changing the compensators. This could save a couple 
of hundred or more papers. This same procedure can be 
followed a couple of times if necessary to obtain an approxi- 
mate register. 

36. When approaching end of roll, slow press and run roll 
down to allowable limit on type of reel in use. 

37. Slow down the press during paster cycle to enable the 
top sheets to run through slower. 

38. Use white tape and clear glue in makeup of pasters 
and allow pasters to go out into circulation; or take bare 
minimum of pasters out and utilize for in-plant distribution 
and for tearsheets. 

39. Periodically check glue and tape or tabs for proper 
adhesive qualities, strength, etc., to avoid missed pasters 
due to weakness or deterioration. 

40. If a rewinder is available, rewind all butt rolls to a 
usable diameter. 

41. Pick up butt ends from commercial printers who don’t 
have rewinders; rewind and use. 

42. Use all questionable rolls. 

43. Run off butt ends on publication days with inserts. 

44. Check papers pulled out by pressmen for good copies, 
same on conveyors and mailroom waste and on delivery. 

45. Reduce press over-runs on holiday editions and on 
pre-prints. 

46. Utilize color stock where possible. 

47. At beginning of press runs, allow papers with datelines 
and page numbers cut off to go into circulation. 

48. Discontinue use of newsprint or overruns for paper 
wrappers on bundles. Use old newspapers picked up from 
various sources instead. 

49. Institute periodic waste control meetings with press- 
room, mailroom, and paper handlers; weigh newsprint 
waste daily and offer bonuses for god performance. 


NEWS-EDITORIAL 


1. Encourage all staff members to write and edit all 
stories tightly. 

2. Reduce the number of pages by changes in makeup, 
selection of material, changes in subheads and streamlining 
heads. 

a. Eliminate top heads on feature cuts. 

b. Reduce use of banner heads and large flags on 
style pages, sports pages and food section. 

c. Eliminate or reduce use of subheads and bold 
face lead-ins. 
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d. Eliminate ‘‘kickers”’ on heads. 

e. Limit typographical devices such as elaborate 
hoods and ornaments and large heads where not 
needed. 

3. Conduct readership survey to determine which regular 
features can best be cut back. Features reduced or elimi- 
nated by some newspapers include menus, patterns, some 
fashion, crossword puzzle, market report, real estate, travel, 
home economics, high school correspondence, art, civic af- 
fairs such as annual reports and messages of industrial and 
civic leaders, comics, weather map, large special flags. 

4. Eliminate out-of-area sports meaningless to circula- 
tion area; eliminate horse racing results and entries; use line 
scores instead of box scores; set more sports in 6 point type. 

5. Condense obituaries eliminating names of pall bear- 
ers, Organization memberships, brothers and sisters who 
have preceded in death and other limited interest material. 

6. Drop bridge to one column to utilize space on comic 
page. 

7. Reduce space devoted to births, deaths, marriage 
licenses, hospital news, court notes and other vital statistics 
by setting in small type. 

8. Set all feature and commentators’ columns in regular 
body type. 

9. Shrink comics or eliminate some low readership comic 
strips. One newspaper saved considerable space by reducing 
the heads on the comics and moving them from the top to the 
side of the panel. Another set title head into the panel itself. 

10. Use two-thirds column width for stock market lists; 
eliminate stock lists from all but the final edition; list only 
stocks of local interest. 

11. Cut down on “white space.”’ Refrain from running 
stories “‘one up,’ i.e., four columns on five, five on six, etc. 
It looks good but uses an enormous amount of space. 

12. Crop all photos, cartoons and graphs closer and re- 
duce size. 

13. Use smallest mug shots possible. 

14. Reduce the size of artwork that has run in the past. 

15. Eliminate artwork on music and dance recitals and 
lectures unless deemed of considerable news value. 

16. Eliminate filler picture page through tighter planning 
and layout of newspaper. 

17. Eliminate either engagement or wedding stories. 

18. Eliminate all out-of-area wedding pictures. 

19. Cut out advertising ‘‘puffs’’ and publicity of little 
news value. 

20. Print daily digest of national and international news 
and summaries of state and local news. Boil a half-dozen 
good stories into a paragraph each and print as a digest on 
front page of each section. Likewise, go to more inside 
roundups, cutting length of stories but holding units of news 
in the newspaper constant. 

21. Avoid run-overs from page one unless absolutely 
necessary. 

22. Tighten each page—take white space out from heads, 
bring all editorial matter closer by reducing column rule or 
white space between columns, narrow space between para- 
graphs. 

23. Eliminate weather brighteners and put weather and 
temperature reports into blank space alongside flag. 

24. Establish three-day leeway for photo features and 
special features where date is not vital. 

25. Move the ‘“‘once a week”’ regular features to the big 
paper day and use them rather than wire stories and art to fill 
the ‘“‘holes’’ in the big paper. This makes feature holes avail- 
able for local news the rest of the week. 

26. Eliminate radio schedules; confine television listings 
to evening hours. 

27. Use copy paper (newsprint) to its full extent—type 
from side to side and tear off unused portion from bottom to 
use for notes, etc. 

(Continued on page 16) 
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(Continued from page 15) 
28. Eliminate feature or commentary page opposite the 
editorial page when paper is tight. 
29. Drop the editorial page on Saturdays. 
30. Consider running ads on pages previously clear of 
them—front page, editorial page, first sports page. 


ADVERTISING 
Display 


1, Get optional dates for ads to run to allow better dum- 
mying of pages, packing of ads with compatible editorial 
copy, elimination of 2 and 4 page jumps. 

2. Accept ads only in even-numbered column sizes and 
make ads as tall and slim as possible to allow better use of 
the page. 

3. Limit preferred placement for ads and consider fixed 
ad sizes, 

4. Consider the use of condensed type faces where pos- 
sible. 

5. Use capital letters sparingly. 

6. Use large type sparingly; you can say the same thing 
in one-quarter of the space if you use 36 point rather than 72 
point. 

7. Set copy in blocks with as little leading as possible. 

8. Trim all artwork; emphasize the item being highlighted 
by cropping the illustration. 

9. Avoid unnecessary art work and borders. 

10. Cut the ad size and use color to increase readership 
and results. 

11. Use spot color instead of full color to save press waste 
on color register. 

12. Concentrate advertising color in fewer issues. 

13. Accept color advertising with the advertiser’s agree- 
ment that early copies off the press run will go into distribu- 
tion (primarily outside mail) even though the color is not 
fully in register. 


Classified 


14. Cut classified headings and justifiers; eliminate stream- 
er and promotion boxes. 

15. Increase the count charge on display type in classified; 
use more boxes to achieve emphasis without large lead- 
space. 

16. Go to nine columns for classified pages. 

17. Increase depth of classified columns to 21” from 20 
and then reduce pages 5% on the camera to give the same 
image area. One publisher reported this saves one page of 
newsprint for every 20 pages of classified his newspaper 
prints. 

18. Eliminate classified order mail-in blanks. 


Advertising General 


19. Reduce or eliminate complimentary copies to adver- 
tisers. 

20. Use spoils, dealer returns or printed waste for tear- 
sheets with an explanatory note to advertisers. 


21. Canvass advertisers and their agencies to determine . 


exact number of tearsheets needed and reduce number cor- 
respondingly. As much as possible, take all tearsheets from 
the same papers, take classified ad sections from the same 
copies as those from which tearsheets have been removed. 

22. Restrict use of house ads. 

23. Eliminate all ‘‘make goods;’’ instead, just write a 
credit. 

24. Save newsprint being used for ad layout paper by 
cutting portion of layout paper in quarters as majority of ads 
are smaller than 4 & 10; cut even smaller size for layout of 
one column ads. 

25. Offer added discounts to preprint users. 

26. Discourage all advertisers who are more than 60 days 
in arrears. Explain the shortage to them. Discontinue or 
discourage transient advertising without premium rate. 
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27. Eliminate special sections such as home furnishings, 
auto show, beginning of a sports season, etc. 

28. Restrict the size of some trade advertising with radio 
and television stations. 

29. Strip all advertising out of Sunday sections, such as 
men’s and women’s, in outlying areas. One newspaper pro- 
duces a six-page women’s section for outlying areas, as 
contrasted with 40 pages or more in the city zone. 

30. Warn new advertisers that contract advertisers will 
get first chance at newsprint usage respecting contract com- 
mitments ahead of noncontract advertisers. 

31. Allot a limited amount of space per month for new 
advertising accounts and send weekly computer printouts to 
advertisers showing status and usage of their allotments. 

32. Salvage revenue by selling additional color, better art, 
ads in color comics and Sunday magazine (smaller magazine 
page doesn’t cut as deeply into an advertiser’s allotment, per 
inch revenue is higher). 

33. Eliminate any unfavorable advertising rates such as 
fixed space rates which generate large amounts of advertis- 
ing at low revenue. 

34. Ration advertisers to a smaller percentage of their last 
year’s linage or space and be rigidly fair to rationed advertis- 
ers. 

35. Eliminate classified ads in out-of-area or out-of-state 
circulation. 

36. Use discretion in accepting ‘‘double truck”’ ads. 


CIRCULATION 


1. Bring circulation lists up-to-date and eliminate . 
““deadheads.”’ 

2. Accept no new subscriptions from area beyond retail 
trading zone. 

3. Reduce or eliminate circulation beyond retail trading 
zone; curtail motor routes. 

4. Discontinue delivery of complaint copies. 

5. Review Saturday circulation, particularly single copy 
sales, with a view toward eliminating where possible. 

6. Reduce or eliminate all complimentary copies (police, 
finenvetcs)s 

7. Suspend all newspaper promotional activity using 
same day samples and use leftovers and returns for sampling 
projects. 

8. Control sampling projects by obtaining addresses in an 
area; follow up after a one-week period. 

9. Adopt a ‘‘no returns’’ policy for news dealers previ- 
ously permitted to return unsold copies for full credit. 

10. Control allotment of papers to dealers to avoid as 
many returns as possible. One way would be to allot dealers 
only the number of copies sold the previous week. 

11. Adopt “‘no returns” policy for all areas outside city of 
publication and establish procedure within basic city for 
carriers and others to call in with extra copies so that they 
can be collected and redistributed for store sales or vending 
racks the same day. 

12. Use returns for mail copies. Given the present postal 
service, the fact that these copies go into the mail several 
hours or even a day later will not make a great difference. 

13. Use returns or pressroom spoils for ad tearsheets for 
billing, back issue sales and all other purposes where day of 
publication newspaper isn’t essential. 

14. Reduce free copies for use in the schools (Newspaper 
in the Classroom), or use returns for this purpose. 

15. Remove newsracks in favor of placing single copies 
for sale at more business establishments. 

16. Reduce number of papers being sent out for street 
consumption forcing street men to recover their locations. 

17. Reduce or eliminate extras or ‘‘service copies’? on 
delivery truck runs and appeal for district manager and 
driver cooperation in control of unaccounted copies. One 
publisher reports he had reduced this waste by more than 
50%. 

18. Reduce number of back copies to be held for resale. 
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EDITOR: 


ANNIE: 


EDITOR: 


ANNIE: 


EDITOR: 


ANNIE: 


So, you’re the central 
character in this new 
strip from NEA called 
“Levy’s Law.” 


Yes, sir. Officer Annie 
Levy. I’m a policewom- 
an. 


Since you’re a woman 
working in a man’s 
world, most of the 
jokes are going to be 
about how poor little 
you gets abused by all 
the men, right? 


Nobody pushes 
around. 


me 


Oh yeah? What are you, 
some kind of feminist? 


| prefer to think of 
myself as independent 
and capable of han- 
dling myself. 


EDITOR: 


ANNIE: 


EDITOR: 
ANNIE: 


EDITOR: 
ANNIE: 


EDITOR: 


ANNIE: 


Tell me, what’s ‘“‘Levy’s 
Law’’ all about, 
anyway? 


In a nutshell, it pokes 
fun at just about every- 
thing connected with 
both sides of the law. 


Both sides? 


Yep. Not only do crimi- 
nals and corrupt offi- 
cials get ridiculed, but 
so do lawyers, judges 
and even the govern- 
ment. The strip satiriz- 
es almost every area of 
our society that’s in 
need of a good ribbing. 


\ 


Where do you fit in? 


Everything kind of hap- 
pens around me. Since 
I’m a rookie cop, read- 
ers can come with me 
and learn about some 
of the wackier aspects 
of law and order. 


Did anyone ever tell you 
that you’re very attrac- 
tive? 


Sir, it’s illegal to make a 
pass at a comic strip 
character. 


EDITOR: 


ANNIE: 


EDITOR: 
ANNIE: 


EDITOR: 
ANNIE: 


It is? Then, I’m sorry. 
Will you accept my 
apology? 


Only if you call NEA’s 
Marketing Manager, 
Marilou Van Lue at 
(212) 557-9665. 


What will she do? 


She'll tell you every- 
thing you need to know 
about rates and avail- 


ability for ‘‘Levy’s 
Law.” 
Sounds good! 


Editors aren’t so hard 
to talk to! 


© © 1979 by NEA, Inc 
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LEVY’S LAW" 


by James Schumeister 
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Ad scene 


By Dan Lionel 


Who reads employment ads? 


““As a newcomer to management or 
the professions you can expect to earn 
one million dollars or more during your 
working life. You will hold five or more 
jobs and you will change your basic 
career three times.’’ All of this becomes 
true, according to the booklet potential 
clients of Bernard Haldane Associates, 
one of the nation’s oldest job counsel- 
lors, if you carefully plan your progress 
through the executive suites. 

And helping rising executives go from 
one good job to better ones via careful 
career planning is Haldane’s business 
and most of the ambitious strivers after 
the top career rungs who find their way 
into the Haldane offices in 27 U.S. cities 
and one in London do so by way of clas- 
sified display ads in each city’s top 
newspaper that appear adjacent to the 
help wanted columns two or three times 
per week. Unlike most recruitment ad- 
vertising which is turned on and off de- 
pending upon a company’s day to day 
needs, the Haldane organization adver- 
tises 52 weeks a year and puts 80% of its 
ad budget into newspapers. 

“People of all incomes read the help 
wanted ads,’ Earl B. Bark, Jr., Hal- 
dane’s president told E&P. ‘‘Many 
won't admit it but when they’re 
employed they want to see who’s seek- 
ing whom in their field and what they're 
offering and when they’re unemployed, 
they're obviously going to check the 
ads.” 

The Haldane ads appeal to both the 
employed and unemployed in the 
$18,000-$65,000 and over bracket. Most 
of the applicants are the employed who 
are, according to Bark, dissatisfied with 
their company or with their type of work. 
“Most careers develop more by accident 
then by design. As time goes on people 
want to take the guesswork out of their 
future; they want more control. Also, job 
dissatisfaction accounts for mental and 
physical distress, marital failures, and 
other problems to a point where many of 
our referrals come from doctors and 
therapists who urge their clients to con- 
sider a change of career.” 

“Does the recession we are facing pre- 
sent more job problems for the middle 
and top executive placements with which 
Haldane is concerned? Not according to 
Bark’s analysis. “‘When the going gets 
tough for a company they’re on the look- 
out for talent to help solve their prob- 
lems. They can tolerate mediocrity and 
dead wood on the management level far 
more readily when business is humming 
along. Our business is to help our clients 
evaluate job offers in line with their 
career goals and their own capacities and 
then to put their best foot forward when 
they apply.” 
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Established in 1947 by Bernard Hal- 
dane, the organization has been a consis- 
tent newspaper advertiser. ‘‘We gener- 
ally prefer the paper with the largest 
classified section when there is more 
than one paper in the field,’ said Bark 
who supervises the advertising himself. 
““We occasionally experiment with the 
2nd paper but we like to be in the top 
want ad marketplace. In some cases our 
ads appear on the financial pages. In 
cities that offer classical music radio sta- 
tions we run some schedules. We find 
the combination of newspapers and this 
type of radio to have a synergistic 
effect—the results from both type ads 
improve.” 

Bark expressed his displeasure with 
the creative efforts of many advertising 
agencies he has used. ‘‘They seem to 
have lost the knack of creating top notch 
newspaper ads,”’ he said. *‘They don’t 
listen to us when we outline our prob- 
lems.’ As aresult, Bark gives his agency 
the proposed copy and layouts of most of 
the Haldane ads which he prepares him- 
self. 

‘How is it,’ Bark was asked, ‘‘that 
executives holding down top paying po- 
sitions, require help in applying for a 
job?”’ 

“Our ads are aimed at such people 
who find they can’t be objective about 
themselves. Just as doctors have diffi- 
culty in treating themselves or their own 
family member. An individual employed 
in the same company for 15 years, for 
example, hasn’t had to prepare a resume, 
or go for a job interview, made a contact 
with a personnel executive in so many 
years that he doesn’t quite know where 
to begin,’ said Bark. ‘‘Besides, as an 
applicant for a high paying position, not 
an entering trainee, one doesn’t want to 
make any mistakes.” 


12 Yule gift sections 
planned by N.Y. Post 


New York Post will publish twelve 
special holiday supplements under the 
general theme ‘“‘Twelve Days of Christ- 
mas”. 

“Taken all together, these supple- 
ments will add up to the most com- 
prehensive guide to Christmas shopping 
in this city,’ said advertising director, 
Peter Anderson. 

Each supplement will explore a par- 
ticular gift category with a multitude of 
tips on shopping. According to Ander- 
son, “‘The supplements will provide a 
directory to virtually every conceivable 
gift—for him, for her, for children, for 
the office, the home, etc’’. 

The supplements are to run over a five- 
week period, beginning November 23. 


Pulitzer finalists 
to be disclosed 


for the first time 


Beginning with the 1980 Pulitzer Prize 
awards next April, the names of 
nominees will be disclosed with the win- 
ners for the first time. The change is one 
of several made in Pulitzer Prize proce- 
dures announced by Columbia Univer- 
sity. 

The Pulitzer Prize nominating jurors, 
the first readers of all entries, will be 
asked to nominate three finalists in all 
categories—journalism, drama, music 
and letters. From these the Pulitzer Prize 
Board will select the winners and desig- 
nate the others as nominees. All names 
will be announced at the same time, next 
year on Apnil 14. 

The composition of the Pulitzer Prize 
Board has been changed, it was also an- 
nounced. Traditionally it has been a 12- 
member board of active news execu- 
tives, to which is added the president of 
Columbia and the dean of the Univer- 
sity’s Graduate School of Journalism. 
Now, the board has taken steps to en- 
large its main contingent from 12 to 15, 
up to three of whom may be non- 
journalists. The names of new members 
will be announced upon their appoint- 
ment. 

The board has also shortened the ten- 
ure of its members, changing the cur- 
rent limit of three four-year terms of ser- 
vice to three three-year terms. Current 
four-year terms will continue in effect; 
all new elections will be for three-year 
terms. 

The changes were voted by the board 
at its fall meeting October 9 at Columbia. 

Following are the members of the 
Pulitzer Prize Board: William J. McGill, 
president, Columbia University; Osborn 
Elliott, dean, Columbia Graduate School 
of Journalism; Benjamin C. Bradlee, 
executive editor, Washington Post: John 
Cowles Jr., president, Minneapolis Star 
and Tribune Company; Howard H. Hays 
Jr., editor and co-publisher, Riverside 
(Calif.) Press-Enterprise; Lee Hills, 
editorial chairman, Knight-Ridder 
Newspapers, Inc.; John Hughes, presi- 
dent, Hughes Newspapers, Inc., Or- 
leans, Massachusetts; Clayton Kirkpat- 
rick, president and chief executive of- 
ficer, Chicago Tribune; Richard H. 
Leonard, editor and vicepresident, Mil- 
waukee Journal; Eugene C. Patterson, 
editor and president, St. Petersburg 
Times; Warren H. Phillips, chairman 
and chief executive officer, Dow Jones 
& Co.; Joseph Pulitzer Jr., editor and 
publisher, St. Louis Post-Dispatch; 
James Reston, columnist, New York 
Times, and Thomas Winship, editor, 
Boston Globe. 

Richard T. Baker, professor of Journal- 
ism at Columbia, is secretary of the 
board. 
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What's our digital 
microwave system 
doing at The New York Times? 


Making news. 


The technology that’s now making news at 
The New York Times is no news to us. We've been 
making and installing microwave systems for 
over 25 years. We were among the first to offer 
the advantages of digital technology. Our cus- 
tomers include telephone companies, pipeline 
companies, railroads, U.S. government agen- 
cies and governments abroad 
Another plus factor that may be news to 
you: We're part of the same company that man- 
ufactured the Rockwell-Goss Metroliner 
presses that are installed in The New York 
Times’ plant in Carlstadt, N.J 
Our other areas of communications 
technology include: Voice/message switch- 
ing systems « Earth stations for satellite 
communications systems * AM/FM radio 
broadcast equipment * Transmission test 
products. 


The New York Times wanted to transmit 
images of newspaper pages from the com- 
posing room at their main office to their new 
satellite plant in New Jersey. They wanted 
it done in the fastest, most economical 
way possible — and we proposed to 
do it with an all-digital microwave 
system. 

Specifically, we transmitted a 12- 

GHz microwave signal from a 6-foot para- 
bolic antenna atop the Times Building to 
an 8-foot by 10-foot passive reflector 
atop the Paramount Building, and on 
across a 6.2-mile path to a 10-foot 
receiving antenna in Carlstadt. N.J. 
We used our MDR-12 Digital 
Radio and DMX-13 Muldem 
equipment, which is capable 
of transmitting high 
speed data from 
up to seven sepa- 
rate laser plate- 
making readers 
simultaneously. 


For more information, con- 
tact us at Collins Transmission 
Systems Division, Dept. 402-101, 

Electronics Operations, 
Rockwell International, 

a A ee Gh img, fp Dallas, Texas 

“s ee i 75207. Phone: 
j 214/996-5599. 


Rockwell 
International 


where science gets down to business 


Denver, Colo. (303) 751-5628 © Galion, Ohio (419) 468-3964 © Independence, Mo. (816) 737-3033 @ Minneapolis, Minn. (612) 835-4989 
Redwood City, Calif. (415) 365-3364 © RockHill, S.C. (803) 366-7428 @ Old Saybrook, Conn. (203) 663-2571 © Tallahassee, Fla. (904) 877-2580 Arlington, Va. (703) 685-2662 


The latest words in communications: Rockwell-Collins. 


Brussels 242-4048 @ Cairo 894531 © Frankfurt (0) 6106-4093 ¢ Hong Kong 5-274-321 @ Kuala Lumpur 27283 @ London 01-759-9911 @ Manila 892-742 @ Mexico City (905) 533-1846 
Melbourne (Lilydale) (03) 726-0766 @ Paris (Rungis Cedex) 687-31-02 © Rio de Janeiro 286-8296 @ Riyadh 69060 # Rome (0) 6-862-415 @ Seoul 74-9276 
Tokyo 478-1278 or 478-1279 @ Toronto (416) 757-1101 @ Jeddah 54600 


Announcing 
anew 


eight-part 
series 

for your 
newspaper 


Beginning Monday, Dec. 3 


BRETHREN 


INSIDE THE SUPREME COURT 


CO-AUTHOR OF ALLTHE PRESIDENTS’ MEN 


Excerpts from the most 
revealing book ever written 
about the world’s most 
powerful secret society 


Bob Woodward and Scott Arm- 
strong of The Washington Post have 
pierced the veil of myth and secrecy 
surrounding the Supreme Court to 
reveal the maneuvering, arguing, 
manipulation and compromises that 
affect every aspect of American life. 
THE BRETHREN: INSIDE THE 
SUPREME COURT will be pub- 
lished in January by Simon & 
Schuster and has been chosen as a 
Book-of-the-Month Club main se- 
lection. It has all the drama, impact 
and reader potential of co-author 
Woodward's earlier bestsellers. 
These first-serial excerpts offer a 
unique opportunity to build circula- 
tion. 


For rates and availability, please 
call collect or write William B. 
Dickinson, Jr., (202) 334-6377. 
The Washington Post Writers 
Group, Washington, D.C. 20077. 


echiston Post 


Writers Group 


20A syndicated service from The Washington Post 


Pro baseball eyes solution 
to official scorer problem 


By John Consoli 


High school and college baseball 
coaches or retired sportswriters are two 
of the alternatives being considered as 
professional baseball attempts to decide 
who should serve as official scorers in 
those major league cities where newspa- 
pers have barred their reporters from 
serving in that capacity. 

Representatives of the American and 
National Leagues, the statistical bureaus 
of both leagues and the Baseball Writers 
Association are each getting input and 
are expected to make their recom- 
mendations during Baseball’s annual 
meeting in Toronto during the first week 
in December. 

Bob Fishel, assistant to the president 
of the American League, and Bob Wirtz, 
director of information for the Baseball 
Commissioner’s Office, both agree that 
something has to be decided on before 
training camps open next spring. 

At least 15 newspapers now prohibit 
their sportswriters from serving as offi- 
cial scorers. The situation was not 
helped by two controversies this past 
baseball season, involving official scor- 
ers. 

Pittsburgh Press sportswriter Dan 
Donovan was berated in the Pittsburgh 
Pirates lockerroom by pitcher Bruce Ki- 
son, after Donovan, while serving as of- 
ficial scorer, ruled a ball a hit and cost 
Kison a no-hitter. 

In a second incident, Los Angeles 
Herald Examiner sportswriter Dick Mil- 
ler, scored what appeared to be a hit, an 
error, to keep a no-hitter alive for 
California Angel pitcher Nolan Ryan. 

Shortly after that controversy, Herald 
Examiner sports editor Allan Malamud 
announced that following the end of this 
season, he would no longer permit his 
sportswriters to serve as scorers. The 
same action had been taken in 
Pittsburgh. 

“It’s not a matter of Baseball seeking 
new ones (official scorers)’’ said Wirtz. 
‘Baseball hasn’t gone out looking for al- 
ternatives. In some cities there is going 
to have to be an alternative.”’ 

Baseball Commissioner Bowie Kuhn 
agreed. 

“We don’t feel sportswriters have 
done a poor job (as official scorers),’” he 
said. ‘‘There is occasional criticism, but 
on the whole, we feel they have done a 
good job.” 

Kuhn said it is the immediate respon- 
sibility of the American and National 
Leagues to come up with a solution since 
they are responsible for hiring the official 
scorers. 

“T don’t think you'll see an overnight 


solution,’’ Kuhn said. “‘It will probably 
be an evolution to all retired sportswrit- 
ers, but it doesn’t have to be restricted to 
retired sportswriters.”’ 

Kuhn said the advantage of hiring re- 
tired sportswriters as official scorers is 
“vou have a track record of experience”’ 
to base the selection on. 

‘We rule out nothing at this point,’’ he 
said. “‘We might hire an ex-umpire or 
two. As the situation arises, we will re- 
place them (sportswriters) with people 
who we feel can do the best job.”’ 

Fishel is attempting to come up with a 
solution on behalf of the American 
League and Blake Cullen is attempting to 
do the same on behalf of the National 
League. 

Fishel said the hiring of high school or 
college baseball coaches to serve as offi- 
cial scorers at major league games is a 
very attractive possibility. He said 
former sportswriters who served as offi- 
cial scorers before their retirement are 
another possibility. 

He said, however, ‘‘we don’t want to 
take a lot of old, retired sportswriters 
who are 80 years old and can’t see.”’ 

Both Fishel and the Commissioner’s 
Office praised the work of Edgar Mun- 
zel, former sportswriter for the Chicago 
Sun-Times who has been serving as full- 
time official scorer in Milwaukee for the 
past few years. 

Fishel said a situation might arise 
where a full-time official scorer could 
travel and score in two nearby major 
league cities. 

Fishel is against hiring retired umpires 
or ex-ballplayers. “‘We wouldn’t hire a 
retired umpire and put one in each city,”’ 
he said. ‘‘Personally, I don’t think ex- 
ballplayers would be best. They are more 
prejudice than anyone. The pitchers 
would be biased one way and the hitters 
another way. College level and high 
school level coaches are a good possibil- 
iia 

Fishel said the two league offices will 
get input from the baseball writers and 
work with the Commissioner’s Office to 
come up with a solution. 

““We have to make a decision before 
too long,’ he said. ‘“‘At least before 
spring training.” 


Forms own company 


Lee Dunn, who for the past 3 years has 
been in charge of the Berkley Small 
Co.’s premium division in Kansas City, 
has left to form his own company, Lee 
Corporation, North Kansas City, Mo. 
Dunn said his company will sell circula- 
tion supplies and prizes to newspapers. 


EDITOR & PUBLISHER for November 3, 1979 


Uncover a love affair. 


Eugene Wildman never thought 
he’d say “I do” again, but one day 
in a nursing home he changed his 
mind. 

It all began when he met Effie 
Nicholson, a lovely, laughing 
woman who challenged him to the 
toughest game of checkers he’d 
played in years. 

Something special happened to 
Eugene that afternoon. In Effie’s 
lively company, he rediscovered a 
joy in living he’d thought he’d lost 
forever. 


On a sunny Sunday he married 
Effie in the same room he met her. 

We think Eugene’s story belongs 
in the news. Not because it’s unique, 
but because nursing home stories 
like these are so rarely told. 
Cheerful, unsensational, it’s a story 
that would startle most Americans 
who view nursing homes only with 
dread and disgust. Equally startling 
is the U.S. Census Bureau report 


ings. Ninety percent! And that 
approval figure is even higher for 
their next of kin. 

Isn’t it about time your audience 
saw the whole picture? 

For Eugene and Effie and untold 
others like them, nursing homes 
are places for living. 

For more information on the Census 

Bureau report, or progress by America’s 

professional nursing homes, contact: 
Community Affairs, American Health 


that over 90% of the people in <> Care Association, 
nursing homes are satisfied Ca 1200 15th St. N.W. 


with their care and surround- 


Washington, D.C. 20005 


Oklahoma St. editor wins Kilgore award 


Robert E. Mackle, a senior news/ 
editorial journalism major at Oklahoma 
State University, has been named the 
1979 winner of the $2,500 Barney Kil- 
gore Award sponsored by the. Sigma 
Delta Chi Foundation. 

The national award competition is de- 
signed to recognize journalism excel- 
lence in student members of the society. 
The award is named for the late Bernard 
Kilgore, who was president of the Wail 
Street Journal and honorary national 
president of SPJ, SDX. 

Mackle will receive the cash award 
during the SPJ, SDX national convention 
in New York City this November. 

Four other finalists, who, for the first 
time, will each receive $200 cash awards 
in addition to the special certificates 
from the Foundation, are: Scott 
Goldsmith of Marion, Ind., Indiana Uni- 
versity; Mark W. Harden of San Bruno, 
Calif., San Francisco State University; 
John Hollar of Vernon, Texas, Southern 
Methodist University; and Scott Mac- 
Dougal of Prairie DuChien, Wis., Uni- 
versity of Wisconsin-Eau Claire. 

Mackle, 21, has been an outspoken 
advocate of Oklahoma’s open meetings 
law. Working with both his SPJ, SDX 
campus chapter and the OSU student 
newspaper, he has been involved in a 
two-year fight to see that the university 


organizations and local governing agen- 
cies obey the law, resulting in a request 
for an Attorney General’s opinion on the 
matter. 

At OSU, Mackle has worked as editor, 
assistant adviser, campus editor and 
managing editor of the Daily O’Collegian 
during the past three years. He is also a 
special feature writer for the university’s 
yearbook. 

In 1977, Mackle was named Outstand- 
ing Journalism Sophomore at OSU. He is 
the recipient of an Oklahoma State Uni- 
versity academic scholarship (1976), as 
well as the Paul Miller Journalism Schol- 
arship (1978) and the UPI Editors of Ok- 
lahoma Scholarship (1976). 


10.5% secured notes 
issued by Allbritton 


Allbritton Communications Company 
has issued $40 million in 15-year senior 
secured notes to institutional investors at 
an interest rate of 10.5%. 

Joe L. Allbritton, chairman of the 
Washington, D.C., based communica- 
tions company, said the $40 million will 
be used to retire debt and for other 
corporate purposes. 

First National Bank of Chicago acted 
as financial advisor in connection with 
the private placement of the securities. 


ASNE announces 
new contest rules 


Three awards to editors for distin- 
guished newspaper writing, instead of 
only one, will be given this year by the 
American Society of Newspaper 
Editors. 

Each will carry a $1,000 prize, and the 
contest is open to fulltime staff writers 
whose work will have been published in 
U.S. and Canada during 1979. 

The rule changes were announced by 
James K. Batten, Knight-Ridder 
vicepresident/news, chairman of the 
ASNE Writing Awards Committee. 

The three categories: 

1. Commentary, which may include 
writing that expresses a personal or in- 
stitutional point of view. Examples, col- 
umns, criticism, editorials. 

2. News, which may include both 
deadline and non-deadline news writing. 
The focus here is writing tied to news 
events. Examples: spot news, spot news 
sidebars, situationers, analysis, recon- 
structions, news-related color. 

3. Features. Entries do not have to be 
tied to hard news. Examples: profiles, 
interviews, trend stories, life-style, 
travel and adventure pieces. 

A copy of the rules and procedures 
may be obtained from ASNE, P.O. Box 
32188, Charlotte, N.C. 28332. 


McGraw-Hill, Inc. 


has acquired 


Data Resources Inc. 


The undersigned acted as financial advisor to McGraw-Hill, Inc. 
and served as dealer-manager for this transaction. 


Kidder, Peabody & Co. 


Incorporated 
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Letter-pertect 
per 


cal 


An Autologic digital 
CRT phototypesetter sets type at 
astonishing speeds: up to 8000 
characters per second. The amount 
of time, care and craft we devote to 
the production of each individual 
character is equally impressive. 

We start out with a 
beautifully designed typeface. Each 
character is then fed into our 
computerized digitizing system. On 
the video terminal screen, an 
Autologic craftsman relentlessly 
strives for perfection. Adjustments 
to height, stroke weight, curves, 
straight edges, and proportions are 
made electronically in seconds. 

Finally, perfection is 
reached. The letterform, recreated 
as digital “information” for 
computer storage, takes its place in 
our font library. With over 700 
prestigious typefaces, Autologic has 
the largest digitized font library in 
the world. 

Your Autologic typesetter 
gives you Crisp resolution 
consistently. Your entire font library 
is ‘on-line’. Font mixing is instant. 
Make innumerable variations 


ames 


IN 


electronically, by expanding, 
condensing, and slanting. No grids - 
to install. No time spent changing 
fonts. 

Achieve the production 
advantages of CRT typesetting, 
with perfect output quality. 
Autologic, Incorporated. 1050 
Rancho Conejo Blvd., Newbury 
Park, CA 91320. (213) 889-7400. A 
subsidiary of Volt Information 
Sciences, Inc. 


Autologic 


Leader in Digitized Typesetting 


H. KENNETH CLouse, previously na- 
tional ad manager of San Francisco 
Chronicle and Examiner, and Jerry 
Hayes, formerly with Seattle (Wash.) 
Post-Intelligencer, have joined the 
Arizona Republic/Phoenix Gazette. 
Clouse was named retail ad manager and 
Hayes was named classified ad manager, 
succeeding Howarp Currie, appointed 
classified ad director. 

Eric Eruer, night editor, was pro- 
moted to managing editor of Blackfoot 
(Ida.) News, succeeding Tom Hopce, 
who resigned. James V. CarROLL, previ- 
ously with Fort Morgan (Colo.) Times, 
where he won Colorado’s photographer 
of year award in 1978, joined the News 
as the paper’s first photo editor. Dean 
Joxunston, formerly city circulation man- 
ager, Lewiston (Ida.) Morning Tribune, 
appointed circulation manager, replacing 
Nancy WILcoxEN, who resigned. 

Drew Mippteton, military writer for 
New York Times, will be given Skyline 
Foundation’s distinguished achievement 
awards for encouraging understanding of 
aerospace progress. 

M. Micuaet Cerick, publisher of Jn- 
dustrial Equipment News, has joined Na- 
tional Advertising Sales, a newspaper ad 
representative, as general manager. 


Introducing the 
NEW high-speed 


QUARTERFOLDER & 
THREE-KNIFE 
TRIMMER by Cole... 


Designed for your web press to 
produce TV magazines in one 
operation (glued in the press) 
folded, trimmed on three sides 
and out into the delivery — a 
finished magazine ...18,000 to 
25,000 copies per hour. 


Model CX-107 takes the product 
directly from the half folder and 
delivers a finished product with 
the press run. 


Other models available to: 
EIGHTHFOLD (Parallel or perpen- 


Kirk SCHALLER, general manager of 
Petoskey (Mich.) News-Review, was 
named publisher to succeed the late AL- 
BERT SCHALLER. KEN WINTERS, previously 
assistant general manager, was promoted 
to general manager of the corporation 
which operates the News-Review, Char- 
levoix Courier and Otsego County 
Herald Times, and Everetr DieLMAN Jr. 
was appointed retail advertising man- 
ager. 

James TREDINNICK, 41, previously com- 
posing room manager, was named assist- 
ant production director of Camden 
(N.J.) Courier-Post. 


Gait ANDERSON has been named Life 
and Living editor at the Chippewa Falls 
(Wisc.) Herald-Telegram. She succeeds 
Kim Porzin who married and moved. 

Ep Wopa tsk, former sports editor, has 
been promoted to news editor at the 
Rhinelander (Wisc.) Daily News. 


Guy Gannett opens 
Washington bureau 


A new Washington office has been 
opened by the Guy Gannett newspapers 
of Maine. Michael D’ Antonio, formerly 
of the Portland Press Herald's state desk 
staff, has been named correspondent. 

The bureau serves all of the Guy Gan- 
nett newspapers which, in addition to the 
Press Herald, include the Portland Even- 
ing Express, the Kennebec Journal of 
Augusta, the Central Maine Sentinel of 
Waterville and the Maine Sunday Tele- 
gram. 

The Guy Gannett papers maintained a 
Washington office headed by May Craig, 
who became nationally known for her 
press conference sparring with several 
presidents. After her retirement, the pa- 
pers were represented in Washington by 
the Griffin-Larrabee News Service, 
headed by Donald R. Larrabee, former 
president of the National Press Club, 
who is a Maine native. 

When Larrabee left the news business, 
the group decided to reopen its own 
bureau. 


Newspeople 


KenpDALL E. Bacce, most recently 
Dallas-based ad sales rep for Wall Street 
Journal, was appointed Southern ad 
manager for Barron’s in Dallas. 

Jerry Crowe, a 1979 graduate of Pep- 
perdine University, was named sports 
editor of San Pedro (Calif.) News-Pilot, 
replacing Jim Hart, who returned to the 
news side as a feature writer. 

Vivian ApLIn-Brown_Lee, former assis- 
tant city editor of San Diego Union and 
reporter for Cleveland Plain Dealer, was 
named editor of Washington Post's Dis- 
trict Weekly section. 

Teri Levett, a former editor and 
photographer for Crawfordsville (Ind.) 
Journal-Review and weekend anchor for 
WIBC-WNAP radio in Indianapolis, was 
named a reporter and photographer for 
Plymouth (Ind.) Pilot-News. 

Larry THAYER, previously circulation 
director of Greensboro (N.C.) News 
Co., has joined the Trenton (N.J.) Times ~ 
as circulation director. 

Stan.ey L. Cook, publisher, Oakdale 
(Calif.) Leader, was elected president of 
American Newspaper Representatives 
Inc. 

Russet A. PENDERGAST, Onetime re- 
porter for San Francisco Examiner, was 
appointed director, public relations for 
Olin Corp., Stamford, Conn. 

Rosert L. Harrison, former manager 
of electronic data processing, Montreal 
Star, was named assistant to the vice- 
president for operations of the Baltimore 
Sun. 

Dan Coteman, 17-year veteran of the 
Wichita Falls (Tex.) Times and 
Record-News—promoted to managing 
editor . . . CHARLES WortH Warp, with 
the papers 13 years, has been named 
executive editor. 


dicular to the quarterfold.) 
DOUBLE PARALLEL FOLD or any 
combination of operations. 
Gluing systems available for 
your press. 


_BELNAP 


As social and political change transforms 
Latin America, David Belnap, Los Angeles 
Times Bureau Chief in Buenos Aires since 
1967, reports with the seasoned judgment 
that distinguishes the foreign correspond- 
ents of the... 


For further information, contact 


Los Angeles Times/Washington Post 
News Service * 202/334-6173 


Oklahoma City Machine Works, Inc. 
1637 West Main St / Oklahoma City OK 73106 
(405) 236-8841 
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in the news 


Keurt Reyner, formerly managing 
editor of the Linton (Ind.) Citizen— 
named publisher of the Cushing (Okla.) 
Citizen to succeed Butt Jose, publisher 
nearly 11 years, who has resigned. 

Bitt Epwarps, for 10 years marketing 
director for the McAlester (Okla.) 
News-Capital and Democrat—named 
vice-president-public relations of Na- 
tional Bank of McAlester. 

Stuart R. Rose, associate editor of the 
Trenton (N.J.) Trentonian, was named 
editor of Ocean City (N.J.) Times- 
Observer, succeeding Ropert J. Ritcuie, 
who was promoted to general manager. 

Miner H. Baker, who retired as chief 
economist Seattle-First National Bank, 
is NOW writing a Sunday business column 
for Seattle Post-Intelligencer. 


aes 


Lioyp D. Lewis, previously with Ken- 
tucky Power Co., Ashland, Ky., was ap- 
pointed director of news and community 
relations for Chessie System. 

Jack D. Lortis, Houston Chronicle as- 
sistant managing editor in charge of fea- 
ture sections—promoted to assistant 
editor. 


Son succeeds father 
as head of press group 


Glenn E. McNeil is stepping down as 
secretary-manager of the Tennessee 
Press Association after 32 years of ser- 
vice to newspapers in the state. 

Named to succeed him December | is 
Don R. McNeil, 40, his son, who was 
associate manager of the TPA and 
secretary-treasurer-manager of Tennes- 
see Press Service, TPA’s business af- 
filiate. 

The senior McNeil, 62, will remain 
with the TPA as government relations 
director. In his long career with the press 
group, he has been its chief spokesman 
and official representative during ses- 
sions of the General Assembly. 

Don McNeil has been associated with 
TPA and TPS for the past 17 years, first 
as sales manager of TPS and later as 
associate manager of both TPA and TPS. 
He joined the association in 1962 after 
five years with the Knoxville News- 
Sentinel. 

In 1976 he was named secretary- 
treasurer-manager of TPS, succeeding 
his father who had held the position for 
27 years while also secretary-manager of 
TPA. TPS is owned by the 153 TPA- 
member newspapers and sells and ser- 
vices advertising for the newspapers. It 
also operates a state-wide newspaper 
clipping bureau. 


Travis HuGus was appointed vicepres- 
ident for marketing in the Southwestern 
Zone for United Press International. 
Vicror Watia Jr., a Chicago bureau re- 
porter, was named South Dakota news 
editor and Sioux Falls bureau manager, 
succeeding Micuaet BuGesa, who re- 
signed. A. MircHeLt Koppecman, Virginia 
UPI newspictures editor, was named to 
the new position of Mid-Atlantic news- 
picture editor in Washington, D.C. 

MicHaeL McGrorry, controller at 
Madison Newspapers, Inc., was named 
general manager of the Carbondale (Ill.) 
Daily Illinoisian, a paper purchased by 
Lee Enterprises. 

JOANNE Navarre has resigned as editor 
of the Green Bay (Wisc.) News- 
Chronicle. She had been editor since 
1977, having served as a reporter since 
1973 before that. Publisher Frank WOOD 
will be acting editor in her absence. 

Morris Fenster, previously classified 
ad director of El Diario/La Prensa, was 
appointed ad director of Orient Times, a 
new English-language Asian weekly in 
New York. 


* * 

Terry Gavin, previously executive 
sports editor for Akron (Oh.) Beacon 
Journal, was named executive sports 
editor of San Jose (Calif.) Mercury 
News. 

* * * 

Curtis Woops, circulation manager of 
the Lake Charles (La.) American Press, 
was elected president of the Southern 
Circulation Managers Association. 
Woods has been with American Press for 
14 of his 24 years in the newspaper busi- 
ness. 

These changes have been made at the 
Delaware County Daily Times, Upper 
Darby, Pa.: 

Cuic Rieset from sports writer, Nor- 
folk (Va.) Virginian-Pilot, to executive 
sports editor; 

Linpa M. Marte tt from assistant 
Sunday editor, Danbury (Conn.) News- 
Times, to day city editor; 

JANE B. Stncer from copy editor, 
Virginian-Pilot, to night city editor; and 

JOHN PLAisANT to wire editor, replacing 
ARDEN SKIDMORE, who retired after 30 
years with the Daily Times. 
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Larry Mayo, general manager of the 
Palestine (Tex.) Herald-Press since 
March, 1977, was named editor and pub- 
lisher. He succeeds Wayne C. SELLERS, 
who has filled the posts since 1966. Sel- 
lers becomes chairman of the board of 
the Palestine Herald-Press Co. which 
publishes the newspaper. Before coming 
to Palestine, Mayo was personnel direc- 
tor of the Dallas Times Herald. 

Don McAuister named editor of the 
Taylor (Tex.) Daily Press. He comes to 
Taylor from Liberal, Kans., where he 
was managing editor of the Southwest 
Daily Times. 

Rospert Feper, 23, has been named 
managing editor of the Booster newspa- 
per group, a division of Lerner Newspa- 
pers in Chicago. Feder had been news 
editor of Lerner’s north suburban Life 
group in Skokie, Illinois. 

Les Bripces, assistant to the director 
of sales for the Chicago Tribune has been 
appointed promotion manager. He will 
be responsible for promotion, public re- 
lations and Chicago Tribune Charities. 


Tina KniGHT was named employment 
marketing consultant for the classified ad 
department of Atlanta Journal and Con- 
stitution. 

SHaryn D. Quivey, panorama editor, 
Asbury Park (N.J.) Press, was named to 
the new position of design editor. ADRIAN 
HeEFFERN, State editor, was named as- 
sociate editor. Frank Bearpstey, chief 
photographer, was appointed photo 
editor, a new position. Gary SCHOENING, 
reporter was promoted to general as- 
signment editor. Frank O’ HEARN was 
named editor of panorama. 
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Cash flow used 
by Harte-Hanks 
to cover debts 


By Bill Gloede 


Executives from the Harte-Hanks 
Communications Corp. treked to lower 
Manhattan October 24 to persuade 
recession-leary securities analysts that 
the company is ‘‘recession resilient’’ and 
that it has enough of a cash flow to cover 
easily the $133 million long-term debt ac- 
cumulated through acquisitions. 

Harte-Hanks president and CEO, 
Robert Marbut, and Larry Franklin, 
president of newspaper operations, told 
the New York Society of Security 
Analysts that the company will show a 
1979 cash flow in excess of $28 million. 
In 1980, the firm expects the figure to top 
$33 million. 

Harte-Hanks, which has completed 
five major acquisitions in 1979, is pro- 
jecting $240 million in revenues this year. 
Earnings per share are expected to in- 
crease at least 18% over 1978, and, as of 
March, 1979, dividends had increased 
24% over the same month in 1978. 

The company has put over $16 million 
into capital investments in 1979. 

Operating revenues were up 33% over 
last year, but if the firm’s 1978 acquisi- 
tions are taken into account, that figure 
drops to 13%. Franklin pointed out that 
operating revenues still showed substan- 
tial growth despite a devastating tornado 
in Wichita Falls, Texas, where the group 
owns the Record News and Times, the 
limited availability of newsprint and its 
escalating costs, and the more recent 
hikes in interest rates. Franklin said he 
feels that the company will wrap up the 
fourth quarter with a 21% earnings 
growth. 

Harte-Hanks owns 28 daily newspa- 
pers, 20 Sunday newspapers, 38 weekly 
newspapers, four Pennysavers with 
combined unaudited circulation totaling 
1.7 million, a commercial printing opera- 
tion, two trade magazines, a marketing 
research firm, four VHF tv stations, 
three cable tv operations, six FM radio 
stations, five AM radio stations and a 
consumer distribution outfit. Its 100 
operating divisions penetrate 60 geo- 
graphical markets in 20 states. Franklin 
said there ‘‘may well be some further 
acquisition announcements before the 
end of the year.”’ 

In 1979, Harte-Hanks has bought a 
television station in Springfield, Mis- 
souri; a Portland, Oregon FM radio sta- 
tion; a weekly shopper in San Jose, 
Calif.; the National Telecommunications 
Company of Arlington, Va.; and Radio 
and Records magazine, a music/radio 
trade publication with national circula- 
tion. It has also invested $3 million in 
expansion of its consumer distribution 
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operation, has been awarded two cable 
television franchises in Houston, and has 
affiliated itself with the Teleresearch 
Item Movement Co., a Los Angeles- 
based firm which uses supermarket 
checkout scanner data to plot precise 
movement of products and inventories. 


The acquisitions have boosted 
Harte-Hanks long-term indebtedness 
from $88.2 million at the end of 1978 to 
$133 million presently. The company 
plans to spend $19 million in debt service 
in 1980 and an average of $12 million per 
year over the subsequent five-year 
period. The message delivered at the 
NYSSA session was, ‘We've got the 
cash to cover it.’ 

Since Harte-Hanks went public in 
1972, the company’s sales have grown an 
impressive 200%. The firm has grown 
from a newspaper group to what execu- 
tives call a ‘‘unified communications 
concept.”’ 


It operates via nine separate and dis- 
tinct ‘‘group organizational structures,”’ 
with Harte-Hanks newspapers split into 
the Metro, Century, Southwest, Na- 
tional and San Diego groups and its other 
interests split into the Consumer Dis- 
tribution Marketing group, the television 
group, radio group and marketing ser- 
vices group. A tenth company subgroup, 
formed of cable television operations, is 
now shaping up. 

The company’s stated acquisitions pol- 
icy is to buy newspapers in smaller or 
middle-sized markets (the emphasis is 
currently on Sun Belt and North and 
Northeast suburban markets), television 
stations in smaller markets, and radio 
stations, usually in AM/FM combina- 
tions, in larger markets. That policy, ac- 
cording to Franklin, gives the company 
“strategic flexibility’? in sales and mar- 
keting. 

Marbut was asked what plans, if any, 
Harte-Hanks had in the event that the 
newsprint shortage tightens. He turned 
to Franklin, who explained that the firm 
does not plan to enter the newsprint bus- 
iness by acquiring a mill. Franklin ex- 
plained that the company’s commercial 
printing operation serves a two-faced 
purpose. First, it’s a $10 million revenue 
generator. Second, it is used as a hedge 
against further newsprint shortages. ‘‘It 
would be the first to go” if newsprint 
supplies dwindled or were cut off, ac- 
cording to Franklin. 


Franklin did say that Harte-Hanks has 
invested some seed money in the 
SNPA’s effort to attract a mill to the 
south, 

In the fourth quarter, Franklin says he 
expects a ‘‘softening” of classified ad- 
vertising expenditures in the firm’s 
northern markets and of retail advertis- 
ing in the southwest. He said he’s ‘‘con- 
cerned”’ about retailers’ attitudes around 
the country, adding, *‘There’s concern 
out there, too.” 


Times-Mirror reaps 
bargain with issue 
of 95% notes 


‘“*A brilliant deal brilliantly timed’’ is 
what one Wall Street analyst called 
Times-Mirror Company’s mid-September 
offering of $100,000 in notes at 9%% 
interest. 

In view of the recent hike in the prime 
rate to 14%, TMC will be paying bargain 
basement prices when its notes become 
due in 1986. 

The notes sold out the day they were 
issued, stated a spokesman for Morgan 
Stanley & Co., chief underwriter along 
with Goldman, Sach & Co. They were 
offered at 9934% of par value to give an 
effective yield of 9.67%. 

Buyers of the Times-Mirror notes 
were not as fortunate as the company 
which reaped $99.1 million in proceeds 
from the underwriters for its issue. 

The market value of the TMC notes 
dropped in the bond market below the 
original offering price after the prime rate 
went up. In light of current market 
prices, purchasers have little choice but 
to hold the notes to maturity to avoid 
losing money. 

James Wallace, an attorney for 
Times-Mirror said the company used $88 
million of the proceeds from the sale of 
its notes ‘‘to retire bank loans incurred in 
August to buy the Hartford Courant.” 

Wallace stated TMC intends to meet 
its notes obligations due in 1986 with 
‘entirely internally generated funds.”’ 


Murdoch group shows 
profit increase 


Primarily the result of the success of 
his British media operation, the earnings 
of New York Post publisher Rupert Mur- 
doch’s international media group, News 
Ltd., rose 60% over last year. 

Group profits increased from 13.42 
million Australian dollars to 21.55 million 
Australian dollars (24.2 million U.S. dol- 
lars.) 

At the same time, directors of the 
group proposed a capital reconstruction 
under which a new holding company will 
be formed. Under the reconstruction, 
News Ltd. will become an operating 
subsidiary of a new holding company, 
News Corporation. The proposal calls 
for the issuance of two 50-cent shares in 
the new company for each 50-cent share 
in the present company. 

Shareholders will vote on the proposal 
at the annual meeting in Adelaide, Au- 
stralia on November 16. 

While Murdoch’s New York Post has 
been reporting sizable losses and his 
other U.S. newspapers have been margi- 
nal, his British News of the World and 
The Sun, both in London, have been 
more profitable. 
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The difference between the nightly 

TV newscasts and “Washington Week 

in Review” is simple. The nightly news 

tells you what’s happening. “Washington 

Week in Review” tells you why. And 

how it may affect you. 

Every week moderator Paul Duke 

considers the week’s major news 

stories. And every Friday on PBS he 

invites the leading Washington journal- 

ihosssubeee, ~©ALL TV NEWSCASTS 
best to analyze TELL YOU 

them. The result WHAT'S HAPPENING 
is informal give- : 
and-take among 

some of the most 


inquiring minds “WASHINGTON WEEK IN REVIEW” 


in American 

journalism. It’s TELLS YOU WHY. 
an insider’s view you could never 

get from the headlines. 

This fascinating, freewheeling 
exchange of ideas over more than 12 
years has earned “Washington Week in 
Review” a fiercely loyal audience of 
more than 3 million Americans. 

Ford Motor Company is proud to be 
underwriting this spirited and 
challenging program. It provides the 
kind of information that helps opinion 
leaders form opinions. “Washington 
Week in Review.” Behind the headlines. 
Produced by WETA/26 Washington, 
D.C. Broadcast live Friday nights 

at 8:00 PM. Consult your local list- 

ing for day and time in your 
community. 


PM circulation 
slippage checked 
by Multimedia Inc. 


By Andrew Radolf 


Multimedia, Inc. has ‘‘reversed the 
downward circulation trend’’ of its 10 
afternoon papers, company president 
Wilson C. Wearn told a group of stock 
analysts in New York. 

““We’re improving the product and 
profit of our afternoon papers,’’ he de- 
clared. “‘I don’t foresee cutting out any 
of our afternoon papers.”’ 

Multimedia has a total of 13 daily 
newspapers, Vicepresident for finance, 
Donald Barhyte, attributed the PM circu- 
lation reversal to ‘‘marketing research 
and adding features on today’s lifestyles 
to attract young readers.”’ 

Barhyte added that Multimedia has 
“spent a lot of money on equipment”’ to 
give its afternoon papers offset presses 
with color capacity and done ‘‘a lot of 
promotion’? with the theme ‘‘Count on 
us to deliver more.” 

President Wearn said Multimedia 
plans to increase its papers’ newsstand 
prices ‘*10-12%”’ next year and raise ad 
rates **7-9%.’’ He added that the com- 
pany expects “‘to increase our newspa- 
per productivity in 1980-81”? with an in- 


vestment of ‘*$2.5 million for more 
sophisticated front-end equipment.”’ 

In 1979 Multimedia spent $24 million 
for newspapers in the sunbelt, acquiring 
three dailies, three weeklies, and three 
shoppers. The company’s most recent 
newspaper acquisition was completed 
September | when it purchased the 
Staunton (Va.) Leader and the Sunday 
News-Leader. 

Wearn stated his company has ‘‘a con- 
tinued interest in the acquisition of more 
newspapers.” 

Multimedia is also expanding its cable 
operations, particularly in the Kansas- 
Oklahoma area. 

The company is seeking to acquire 
Aircapital Cablevision in Wichita, Ka. 
for a total of $11.5 million for 100% own- 
ership. FCC approval is pending for the 
company’s purchase agreement with 
Kansas State Network for another $11 
million. 

Wearn reported Multimedia’s total in- 
vestment in cable including its loan 
committment will come to $35 million if 
all the proposed acquisitions take place. 
He said the company intends to make 
Wichita, Kansas where the system will 
pass 100,000 homes its cable television 
headquarters. 


“Cable pays off faster than the acqui- ” 


sition of tv stations at current prices,” 
Wearn explained, saying that he expects 
cable to ‘‘make a substantial contribu- 
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tion’ to Multimedia’s profits ‘‘within 
four to five years.”’ 

The Wichita system now being com- 
pleted will not have two way coaxial ca- 
bles according to Wearn. 

“I don’t foresee having (a two way) 
interactive system in Wichita within the 
next three years,’ he said. 

Multimedia’s president also used the 
stock analyst meeting to call ‘‘totally 
without foundation’’ rumors that the 
company has been a recent acquisition 
target itself. 

Explaining that FCC rules make ‘‘un- 
friendly takeovers difficult to achieve,”’ 
Wearn did not deny that Multimedia 
“will probably talk with people (about a 
merger) in the future.’’ He added that at 
present “‘there’s never been a time in our 
history when we’ve had less interest in 
us. 

The company reported to the analysts 
that its balance sheet totalled $158 mil- 
lion for the first nine months of the year 
with equity at $93.1 million. It predicted 
equity will total *“$95 to $100 million’ by 
the spring of 1980 with an ‘‘overall debt 
of $70 million.” 

The company projected 1979’s earning 
per share will be $2.80. 

The company also borrowed $37 mil- 
lion beginning in January 1979 from vari- 
ous lending institutions to finance its ac- 
quisitions at interest rates ranging from 
95%~% to 10%%. 

““We look to enter the 1980’s with 
great enthusiasm,’’ Wearn concluded. 

In addition to its 13 dailies, Multimedia 
operates 24 non daily papers, 5 UHF tv 
stations, and 13 AM and FM radio sta- 
tions in 14 states. 


Record profits seen 
by Toronto publisher 


Toronto Sun Publishing Corp. will 
have its most profitable year yet in 1979, 
vicepresident Douglas Creighton told 
stockholders at the company’s annual 
meeting. 

Creighton, who is publisher of the 
Toronto Sun, said the bright forecast re- 
sulted in part from the company’s other 
newspaper, the Edmonton Sun, losing 
less money than had been budgeted as 
well as to the Toronto Sun’s excellent 
performance. 

“*T think the Edmonton Sun will break 
even by the fall of 1980,”’ Creighton said. 
The Edmonton paper began publishing in 
April 1978. Its audited daily circulation 
for August was 39,300, up 8,000 over the 
previous August, and its linage for Au- 
gust totaled 785,000, up 125,000 over last 
year. 

The Toronto Sun’s linage for the first 20 
weeks of the year was up by 1.3 million. 

Creighton dismissed rumors that the 
Sun organization intended to start a 
Montreal paper in the wake of the 
Montreal Star’s demise. 

““We have absolutely no plans for 
Montreal,”’ he said. 
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Sales action needed 
to boost tire linage 
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It takes a lot of numbers to get 
to the bottom line. 


The newspaper business, like any other business, lives on data and statistics. 
Facts about newspapers are grist for the mills of newspaper executives, advertisers, ad 
agency marketing people, analysts and countless others interested in our field. 

The one bond that binds so many people with such dissimilar interests together is an 
interest in newspapers, and that they are readers of E & P. ANPA and INAE officials 
have been reminding newspapers of the importance of regular, accurate collection of 

linage information, pointing out that it is necessary information for agencies and 
marketing people to plan competitive programs. 

E & Phas become the publication of record, either acquiring data on linage from 
Outside sources or sending its own questionnaires, to provide the industry with as 
complete and up-to-date information as can be obtained. 

And that’s why E & P provides such an outstanding editorial environment for your 
newspaper's promotional advertising. Our 4,000 readers among advertisers and agencies 

need a publication of record. Your advertising should come along too, for the record. 


Editor & Publisher 


The Total Promotion Medium for Newspapers 
575 Lexington Avenue, New York, N.Y. 10022 / (212) 752-7050 


Newspapers and sex 


Do you, as an editor, have a matter of 
fact attitude toward the handling of sex 
on your newspaper? 

This was one of the questions mem- 
bers of the Associated Press Managing 
Editors Association was called upon to 
analyze on October 19 at their 1979 con- 
vention in Tulsa Okla. 

And the question was propounded 
most positively by a pixie-sized clinical 
social worker of the Clinical Social 
World Services in Tulsa, Harriet S. 
Fisher. Here is what Ms. Fisher had to 
say: 

Sex is a matter of fact which newspa- 
pers do not face matter of factly. I invite 
the managing editors to come out of their 
asexual closets. Sex information is as 
worthy of enlightened, sensitive dis- 
semination as any other topic of univer- 
sal concern. No one is endorsing exploit- 
ive, sensational exposés but informa- 
tive, illuminating articles on sex that 
provide the readers with the best that is 
available. Sexual ignorance in a nation 
which eroticizes all facets of the human 
animal—from deodorant-sprayed arm 
pits to champagne flavored douches—is 
paradoxical. Our “‘guilty knowledge”’ of 
sex begins in earliest childhood and is 
continued in the subliminal sexual print 
on every page in every daily. 

Historically, newspapers have dis- 
played schizophrenic inconsistency 
about sex. Is it to be journalistically 
managed as a treat or a treatment? This 
vacillating ambivalence mirrors society’s 
views—prudery versus license. A 
perusal of a paper quickly demonstrates 
this lefthand/righthand splitting of ap- 
proaches. The front page—what we may 
facetiously call ‘‘hardcore’’ news— 
prints a smirking ‘‘peepshow.’’ Sexual 
innuendoes fill the news stories from 
Washington’s Fanny Fox, to Chicago’s 
gay bar crime rate, to Los Angeles’ Lee 
Marvin court battle and to the most re- 
cent Carrie Snodgrass’ ‘‘rape by instru- 
mentality’? case. The language is con- 
trived and dysfunctional. There are refer- 
ences to ‘‘live-in partners,’’ ‘‘sexual 
favors,’ ‘“‘romantically linked,’’ and 
even ‘‘love children.’’ The obverse— 
“‘live-out partners,’ ‘‘sexual disfavor,” 
“romantically unlinked,’’ and ‘‘hate- 
children’’—are not recorded. This is lin- 
guistic pussyfooting. Sex is just a three 
letter word. The Ist news announcement 
for each of us occurs in the delivery 
room with a definitive, declarative 
statement—‘‘it’s a girl.’’ After that head- 
line, sex is treated with elusive semantic 
coyness. 

Leaving the front page with its sex 
avoidance phrases, we venture into the 
realm of the bland and the blatant. The 
comic strips are decorated with big 
breasted females being abducted by 
sinister villains whose lusty, unmention- 
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able appetites are obvious. The villains 
possess the sexual prowess while 
Superman, Popeye, Dick Tracy, and 
Daddy Warbucks have remained celi- 
bate, sterile, and/or unattainable. The 
advertising layouts are forthright skin 
shows—from the well-endowed male in 
his bulging jockey shorts to the overripe 
beauty in her Maidenform brassiere. The 
classified ads solicit the business of preg- 
nant females for care in maternity homes 
or in abortion clinics. Computer dating 
services are listed that mix and match 
people according to their stated pref- 
erences and proclivities. There is a 
classified clarity regarding stud services 
of dogs, cats, and bulls. Added to the 
comics and the advertising, we accept 
the daily listings of births (sexual hap- 
penings), marriages (sexual unions), and 
divorces (sexual disunions). These proc- 
lamations do not elicit any opposition 
from the readers because of their sexual 
content. As a public service, the papers 
announce the hours for the city-county 
venereal disease clinics and the Family 
Planning locations. 

When we hit the editorial page, we 
begin to face the most blatant splitting off 
from reality. Here we frequently read 
puritanic endorsements of chastity belts 
(despite the sexual activity statistics), 
endorsements of traditional lifestyles 
(despite the shifts in the nuclear family), 
and endorsements of punitive retribution 
for sexual transgressors. In a world that 
is struggling with value clarification, the 
editorial writers often persist in func- 
tional absolutism. The distance between 
the editorial page,and the features sec- 
tion is several Freudian miles. 

This is the Dolly Parton cleavage that 
managing editors face. To establish pol- 
icy or guideline for covering sex as news 
and as feature, this intramural schism 
must be breeched. It is acceptable to re- 
port that sex change surgery has been 
discontinued at Johns Hopkins based 
on empirical, medical evidence. It is 
more difficult to publish a feature on the 
painful, personal psychological conflict 
of Renee Richards and her gender 
choice. The appearance of Christine 
Jorgensen at a local nightspot can be 
listed in the entertainment section, along 
with the schedule for ‘‘Deep Throat”’ 
and ‘‘Three on a Waterbed.’’ Anita 
Bryant’s anti-homosexual campaign is 
called a ministry and placed in the relig- 
ion section. Where is the article that in- 
forms the public about the anguish of 
masturbatory guilt in children and 
adults? Where is the feature on the 
ramifications of incest on the offender 
and the victim? Where is the story that 
reassures the reader that sexual normal- 
ity is broad and multi-faceted? Dr. 
Michael Fox, veterinarian, can fully 
disclose the facts of sexuality in 


parakeets, frogs, dogs, hogs and 
hamsters. Dr. Lawrence Lamb must 
write more cautiously about the human 
animal whose sexual ignorance surpas- 
ses that of all other life forms. Ann 
Landers and sister Abby can answer any 
and all questions as long as the touch is 
light, humorous, and suitable for chil- 
dren. 

Have journalists confused public wel- 
fare and pubic welfare? Mrs. Grundy— 
that arbiter of social mores—is with us. 
Her priggish hand is there when you 
write of people “‘having sex.’’ All of us 
have sex from womb to tomb. Even 
eunuchs have sex; they are short of some 
sex organs but they still are male sexed. 
Mrs. Grundy reports of ‘“‘unnatural sex 
acts.’ That is ludicrous. If a human 
being can perform the act, it is not un- 
natural. It may be novel. It may be unac- 
ceptable, it may be violent. It may be 
illegal. It may be perverse. But it is not 
unnatural. 

Such reporting does a disservice to 
your consumers. Newspapers are the 
sanctioned critics of our world. Newspa- 
pers are purveyors of our culture. News- 
papers are the interpreters of our 
shortcomings. The first amendment 
guarantees free and open speech. News- 
papers must guarantee to the public hon- 
est reporting that does not evade, avoid, 
deny, distort, or omit the words, the 
facts, the details that tell the story in full. 
Sex, like the weather, is everyone’s 
legitimate business. We must stop the 
hypocritical management of sexual in- 
formation in our homes, in our schools, 
in our newspapers. No one is advocating 
that you write pornographic features 
such as ‘“‘The Penis Imperative and the 
Clitoral Crisis’? You are urged to take a 
mature position—and that may not be 
the ‘‘missionary position’’—that sex is 
not taboo as an area of general interest. 
You must recognize that a journalistic 
milestone will be achieved when Masters 
and Johnson have a widely read column 
in aS many papers as Erma Bombeck, 
Art Buchwald, Heloise, Russell Baker 
and Louis Rukyser. If you fail to con- 
front and resolve this double standard in 
your own reporting chambers, you leave 
the solution to Lou Grant. I do not want 
that solution to be a weekly fiction but 
a year round reality. 


2% cash discount 
dropped by Pa. daily 


Johnstown (Pa.) Tribune-Democrat 
has issued a new advertising rate card, 
effective January 1, 1980. 

Under the new rates, the newspapers 
will participate in Newsplan. In addition, 
the papers have discontinued cash dis- 
counts. 

Richard L. Trent, display ad manager, 
said the 2% discount for prompt payment 
was dropped ‘‘due to general non- 
compliance.”’ 
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New jobs abound for enterprising photojournalists 


By Bill Gloede 


The National Press Photographers As- 
sociation thinks the 80’s will herald a 
new age for practitioners of what some 
call the “‘new photojournalism.”’ 

With the current attention being paid 
to graphic design by newspaper and 
magazine publishers, an entirely new po- 
sition has been created in the more pro- 
gressive newsrooms of small and mid- 
sized dailies. At some papers, the job 
title reads ‘‘graphics editor,’ at others, 
the job is called “‘photo’’ or ‘‘layout’’ 
editor. Rich Clarkson, education co- 
chairman for NPPA, and director of pho- 
tography, Topeka (Kans.) Capital- 
Journal, thinks photojournalists should 
seize the opportunity. 

He told the 400 photographers and tv 
cameramen assembled at the Washing- 
ton D.C. stopover of this year’s NPPA’s 
Flying Short Course October 22 that he’d 
gotten phone calls from three major 
metro newspapers, a new magazine, two 
national magazines and a ‘“‘score”’ of 
small but good daily newspapers—all in 
the past week—inquiring names of po- 
tential candidates for graphics editors’ 
positions. Depending on the publication, 
he said, the post could pay anywhere 
from $18,000 to $50,000 annually. 

However, Clarkson said he feared that 
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there are ‘‘very few people in our field 
who have prepared themselves well for 
these jobs.”’ 

Photojournalists, in order to cash in on 
the new field, will need to know how to 
listen, how to understand reader inter- 
ests, how to manage people and how to 
sell ideas, according to Clarkson. ‘‘Get 
out of the darkroom and into the news- 
room,” he said. 

Gene Roberts, the executive editor of 
the Philadelphia Inquirer, gave the 
photographers similar advice. 

‘Pictures are quite frequently abused 
in newspapers,”’ he said, ‘‘often, word 
people play too much of a hand in photo- 
graphs.” : 

Roberts said he feels he has a duty to 
give his staffers a voice in their assign- 
ments and in what happens to them after 
the prints reach the news desk. He said 
photojournalists needed to take a more 
active role in ‘‘shielding photos from 
rape’ in cropping and cut-lining. 

Roberts also called for photo depart- 
ment support of the First Amendment. 
“It’s your duty . . . and your obligation 
to get involved in the First Amendment 
fight,” he said. 

‘““Newspapers belong to you as photog- 
raphers fully as much as to anyone,’ he 
stated, ‘‘and newspapers are in trouble. 
Get involved.” 


And it tells you where you may be 
able to get the 
answers. 
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The future of the craft itself was ad- 
dressed by Sean Callahan, editor of 
American Photographer magazine. 

“Journalism has become much more 
subjective and personal,”’ he said, ‘‘and 
the new journalism has had a liberating 
effect on many of the young writers to- 
day.” 

The new photojournalism—the meld- 
ing of art photography concepts into 
news photography—is having a similar 
effect on photographers, according to 
Callahan. ‘‘The picture itself becomes 
more of an entity—at times a more im- 
portant entity—than the subject,’’ he ex- 
plained. He said he believes news photog- 
raphers are very capable of doing their 
jobs while forging their own signature on 
their work. 


The NPPA’s 22nd annual Flying Short 
Course also featured sessions on televi- 
sion and magazine photography. Steve 
Tello, ABC News field producer, 
showed the infamous film clip of the 
murder of Bill Stewart by an El] Salvador- 
ean national guardsman to orchestrate 
his contention that photojournalists— 
and journalists—are “‘soldiers in an army 
of no country.” 

He called attention to the need for the 
protection of news people in hostile situ- 
ations. 


How well is your community protecting its citizens from these dangers? To help 
reporters answer that question, State Farm has developed a booklet that 
provides story ideas involving 10 topics related to these threats to life 
and property. Called So You’re Thinking About Doing A Story On... 


For your FREE copy, 


send us the coupon below. 
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Past Week’s Range 
of Stock Prices 


NEWSPAPERS 

One 

Year 

10/31 10/24 Ago 

Affiliated Publications (AMEX) . 23% 23% 18% 
Blue Chips Stamps (OTC) ..... 21% 20% 21% 
Captial Cities Comm (NYSE) ... 423%, 42¥%e 41% 
Cowles Comm (NYSE) ............. 21% 21% 19% 
DOWRVONES (NYSE) ities onesie encode 39 36% 34% 


Early Calif Industries (OTC) ......... 7% 7% N/A 


Gannet(NYSE)) veined: ssi. cece 47 44 42V2 
Gray Comimi(ONC) once c. cect cee os 282 28Y2 23 

Great Lake Forest (CE) ............. 44% 43 N/A 
Harte-Hanks (NYSE) ....-..-..-s:... 22% -21% 21 

Jefferson Pilot (NYSE) ............. 30% 302 29% 
Knight-Ridder (NYSE) .............. 23 23%2 26% 
(a) Lee Enterprise (NYSE) .......... 20% 21 31% 
Media General (AMEX) ............. 24 2334 19% 
Media Investment (OTC) ............ 54 54 57 

Multimedia (OTC) .................. 29%4 29% 25% 
New York Times (AMEX) .........-. 22V4 21%2 26% 
PEN (COTE a oes noes o hme 642 6% 6 

(b) Post Corp. (Wis) (AMEX) ........ 16%2 17% 31% 
M@urepecom(AMEX)! |...n. 25s faasenranee if 7% 9% 
Stauffer Communications .......... 272 27V2 23% 
Thomson Newspapers (CE) ......... 14 14% 14 

BTROSHAGH (NYSE) icteie ewe a verte foereracn 42% 42% 43%2 
ihimes Mirror (NYSE) ..........2.95 32% 31% 29% 
Toronto Sun (CE) 13% 13% 13% 
MOLT Ata GE) hic ycsese te owes reece 18% 20% 17% 


(c) Washington Post (AMEX) ..... 
(a) Stock split 3 for 2, effective 10/31/78 
(b) Stock split 2 for 1, effective 11/30/78 
(c) Stock split 2 for 1, effective 12/27/78 


SUPPLIERS 

AIUD NCE wae tas st. se oeper tee 17% 17% 17% 
PAWaTt(NYSE)® aes ...c\cmeldune tree 15% 15% N/A 
Altar (Ol) /2 0 akan ics oteleam este 3% 3% 3% 
Boise Cascade (NYSE) ............. 32% 324 29V2 
Compugraphic (NYSE) 33% 322 342 
Consol. Bath (Mont) Sincere 13% 12% /A 
Crown Zellerbach (NYSE) 37% 37 34Ve 
Digital Equipment (NYSE) .......... 62% 59% 46V2 
DorntatANEX)% aac ckete ciealsee ies 19% 20 18% 
Dow Chemical (NYSE) ............. 30% 28 26%2 
Eastman Kodak (NYSE) ........... 502 50% 59% 
Eltra (NYSE) Be eae AR AOS ADI ee 28 

Georgia Pacific: (NYSE) 22. 2...2..0.. 2544 25% 27%2 
GracenWWiBA(NYSE)) cyidice ancien sos a 35% 35% 31% 
Great No. Nekoosa (NYSE) ......... 33% 32% 34 

Ranrisne orp (NYSE) siermesceee teen 32 28% 31V2 
cinta Genre (NNIGE) lectern ee eater te iia. 127 
International Paper (NYSE) ......... ey eye ZAA 
itekiGorpNYSB). shennan see seni 24% 21Y2 19% 
Kimberly Clank (NYSE): s7....220..-- 42 39% 45Ye 
HogEtronicsi (OG) smwese. pemenee 12 11% 14%, 
Pogiconi(AMEX ites ccc. se8 rer aerate lS 12% 11% 
MacMillan Bloedel (CE) ...,........ 23% 22¥2 23 

Minnesota Min. & Mfg. (NYSE) ..... 492 49%2 58% 


Raytheon (NYSE) 
Rockwell Intl. (NYSE) 
St. Regis (NYSE) 
Southwest Forest Ind. (NYSE) 
Sun Chemical (NYSE) 
Visual Graphics Corp. (AMEX) tae 42, AVE INIA 
Volt Info. (OTC) 


FP to open 


4 news bureaus 


FP Publications Ltd., which publishes 
newspapers in seven Canadian cities, 
plans to expand its news service by open- 
ing four bureaus. 

Kevin Doyle, recently appointed 
editor of the news service, said the 
bureaus will be established in Quebec 
City, Toronto and Edmonton and an of- 
fice will be reopened in London, Eng- 
land. 

The FP news service now has staff in 
Ottawa, where Doyle makes his head- 
quarters, and bureaus in Montreal and 
Washington. 

Its news service began expansion by 
hiring several new staffers including col- 
umnist Allan Fotheringham from the 
Vancouver Sun and Walter Stewart, 
author and former investigative reporter 
for Maclean's magazine. 
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Reader relations 


(Continued from page 10) 


and praise are aired. 

—Meriden (Conn.) Record & Journal 
occasionally sends out a questionnaire to 
a person recently featured in the news 
soliciting comments on the accuracy of 
quotes and facts in the story. 

—RHolyoke (Mass.) Transcript requires 
reporters to submit a memorandum of 
explanation to the managing editor if an 
inaccuracy is reported that is the fault of 
the reporter. The Concord (N.H.) 
Monitor has a similar procedure. 

—Southbridge (Mass.) News hires a 
free-lance writer as an ombudsman who 
writes an occasional piece on the news- 
paper’s failures or omissions. 

—Greenfield (Mass.) Recorder invites 
individual regular readers from through- 
out its circulation area to come to the 
newspaper for a two-to-three hour bull 
session on how the newspaper is doing 
its job. 

—Dedham (Mass.) Transcript plugs in 
a telephone recording device weekday 
evenings from 6 to 10 p.m. for readers to 
“‘pop off.’’ For 30 seconds a call, readers 
can comment or complain about any- 
thing they choose. They’re asked to give 
their name, address and telephone 
number. The calls are transcribed by a 
typist and a story on the calls is run each 
Monday, with the previous Thursday as 
the cut-off. Also source for news tips, 
letters to the editor. 

—Boston Globe home and garden 
editor answers readers’ questions for 
two to three hours each Tuesday on the 
telephone. 

—Beverly (Mass.) Times runs a blank 
space under its editorial each Saturday 
for comments from readers on the edito- 
rial topic. 

—The editor of the Willimantic 
(Conn.) Chronicle walks the length of 
that city’s Main Street at least once 
weekly, stopping for coffee and conver- 
sation with anyone willing. The editor of 
the Brattleboro (Vt.) Reformer does the 
same thing daily. 

—Newburyport (Mass.) News has es- 
tablished a community desk that handles 
all calls and correspondence with local 
organizations. 

—Earlier this year, the Worcester 
(Mass.) Telegram & Gazette ran a full 
page questionnaire seeking readers’ re- 
sponses to various sections and depart- 
ments of the newspaper. On the opposite 
side of the page was a return address 
postal permit, so that the page could be 
folded, sealed and returned. The news- 
paper received 7,000 responses. 

—Quincy (Mass.) Patriot Ledger con- 
ducted a survey of home-delivered sub- 
scribers on its comic page by sending out 
return post-cards. It received 12,000 
cards back with comments not only on 


comics, but also a wide variety of other 
topics. 

—Patriot Ledger also runs a medium- 
sized house ad in its various community 
sections monthly inviting citizens in that 
community to meet the newspaper’s de- 
partment heads at a public gathering 
place to discuss the newspaper. The ads 
have drawn from 25 to 100 readers for 
the ‘‘Coffee with the Patriot Ledger’ 
sessions. Excellent feedback reported. 


Record net income 
for N.Y. Times Co. 


The New York Times Company re- 
ported net income of $7,704,000, or 65¢ a 
share, for the three months ended Sep- 
tember 30. For the nine months of 1979, 
net income was $24,781,000, or $2.09 a 
share. Both results are records. 

Net income for the third quarter was 
up 32% over the comparable 1977 period, 
and the year-to-date net was up 37% over 
the first nine months of 1977. Compari- 
sons with 1978 are distorted by the 
88-day New York City newspaper strike 
that lasted from August 9 through 
November 5. 

The 1979 third-quarter earnings com- 
pared with a loss last year of $2,186,000, 
or 20¢ a share. In 1977, third-quarter net 
income was $5,820,000, or 51¢ a share, 
the previous high for a third quarter. 

For the nine months of 1978, the 
strike-depressed net income was 
$13,067,000, or $1.11 a share. In 1977, 
net income was $18,138,000 for the nine 
months, or $1.58 a share, the previous 
record. 

Revenues for the third quarter of 1979 
were $158,075,000 compared with 
$90,174,000 in 1978 and $124,141,000 in 
1977. Revenues for the nine months of 
1979 were $468,998 ,000, compared with 
$375,392,000 in 1978 and $368,248,000 in 
1977. 

During the quarter the New York 
Times carried 20,116,000 lines of adver- 
tising, a gain of 10% over 1977’s 
18,261,000 lines. 

Weekday circulation of the Times for 
the six months ended September 30, 1979 
averaged 842,000 copies, a gain of 22,000 
over 1977. Sunday circulation for the 
same period averaged 1,403,000 copies, a 
drop of 10,000 compared with 1977. 


* %* ** 


Gannett Company completed a revolv- 
ing credit agreement with 15 banks for 
$210 million, and it now has more than 
$300 million in credit available. Com- 
pany chairman, Allen Neuharth, in- 
formed stockholders that business re- 
sults indicate revenues for 1979 will top 
$1 billion. 

Knight Ridder Newspapers, Inc. and 
Media General, Inc. both reported rec- 
ord gains in earnings and revenues for 
the third quarter and first nine months of 
1979. 
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Judge overturns 
editor’s conviction 


A Denver judge has overturned the 
1978 convictions of Rocky Mountain 
News Editor Michael Balfe Howard for 
florishing a weapon and interfering with 
the police. 

Superior Court Judge Charles Bennett 
ruled last week that having a permit to 
carry a concealed weapon, as Howard 
did, gives the holder the right to flourish 
it. And he ruled that there was no evi- 
dence that Howard intended to interfere 
with police officers or threatened to use 
force against them in an incident at 
Trader Vic’s restaurant in August, 1977. 

Howard, 37, acknowledged that he 
pulled a .44-caliber revolver at the res- 
taurant and later tried to enter the 
locked back seat of a police cruiser. The 
incident followed a dispute with another 
patron. 

Howard was convicted of the city or- 
dinance violations in January, 1978, and 
was fined $250. 

In a three-page opinion, Bennett said: 
““Of basic importance to the right to 
carry a concealed weapon is the right to 
flourish it. If a weapon had to be forever 
carried in a pocket or concealed, it would 
be of no use carrying it under authority 
of a permit.” 

If it could never be drawn, Bennett 
said, the gun wouldn’t be worth as much 


as a wad of paper ora stick of wood. . . 
Although the paper and wood would be 
“‘just as uncomfortable and be just as 
useless for protection,’ Bennett said, at 
least they could be used “‘to make a 
fire se 

Bennett ruled that the ordinance allow- 
ing the issuance of gun permits allows 
that permit to become an affirmative de- 
fense to the flourishing charge. 

The interference charge stemmed from 
an incident a few minutes after the res- 


taurant dispute. While police officers 
were interviewing a friend of Howard’s 
in a police car, Howard tried to open 
each rear door. 

Bennett ruled that the city ordinance 
on interference must follow the state law 
which says a person must have specific 
intent to interfere and must use force or 
threaten to use force. He said the facts in 
the case, as agreed to in stipulations by 
the city attorney’s office, didn’t support 
either conclusion. 


Weekly publishes 


weekend edition 


After eight years of publishing weekly 
community newspapers in the Denver 
metropolitan area, Sentinel Newspapers 
began its first venture into twice-a-week 
publication on October 5. A sister group 
of newspapers, Brighton Newspapers, 
began twice-a-week delivery in Brighton, 
Colorado, a year ago. 

The new publication is the Aurora 
Weekender, which covers Denver’s 
largest suburb to the east of the city. 
While the Aurora Sentinel is distributed 
on Wednesday mornings, the Weekender 
now is delivered to some 36,000 house- 
holds on Friday mornings. It contains a 
complete television section, features 
about restaurants, entertainment and 
home improvements and a sports section. 


JOHN HOPKINS 
UNIVERSITY? 


IES 
Of course not. fie 


That’s oh so close, but oh so wrong. Johns 
Hopkins University, that’s the correct name. 
Famous though it is, it's one of those un- 
usual names that you, as a conscientious 
writer, check before you use. 
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Reduced color rate 
offered by Newsday 


Newsday is offering spot offset color 
to its advertisers, David Targe, senior 
vicepresident—marketing, said. 

The introduction of color by the Long 
Island newspaper follows its recent 
move here to a new $40-million facility. 
The new plant features five Rockwell- 
Goss Metro offset presses. 

As a special introductory offer to ad- 
vertisers, Targe said, the cost of a spot 
color ad in Newsday is $300 over the cost 
of a comparable black-and-white ad of 
the same size. This price will be adjusted 
to $400 at the end of the introductory 
period. All standard ANPA-AAA colors 
are available to advertisers and at pre- 
sent the minimum size ad is 600 lines or 
half a page in Newsday. 
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they don’t carry the CATERPILLAR name. 


And there’s another name we'd appre- 
ciate your checking, too, before you use it. 
CATERPILLAR. We manufacture a line of 
diesel engines for many uses. We also 
build wheel and track-type tractors, wheel 
tractor-scrapers, wheel and track-type 
loaders, off-highway trucks, pipelayers, ex- 
cavators, log skidders, motor graders, com- 
pactors, and lift trucks. 


But some other companies build products 
similar to ours. Even paint them yellow. But 
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CATERPILLAR and CAT are registered trade- 
marks of Caterpillar Tractor Co. 


We work hard to build special value in 
machines bearing our trademark. Help us 
sustain the meaning of our name. Make 
sure you use our trademark only when you 
write about products we make. 


Thank you. 


CATERPILLAR 


Caterpillar. Cat and ( are Trademarks of Caterpillar Tractor Co 


33 


Syndicates 


By Lenora Williamson 


Ring, ring: real, live cartoonist answers 


Just for the fun of it, Cartoonist Tom 
K. Ryan put his own telephone number 
in the story line of his Sunday, October 
21, “‘Tumbleweeds”’ comic strip. 

Nearly 3,000 calls later—plus some 
radio and television and newspaper 
interview phone calls, Ryan confessed 
he had no idea what to expect, but just 
thought it would be fun to use his 
number. *‘And it was.” 

The Sunday strip had ‘‘The Chief”’ ac- 
cusing ‘‘Lotsa Luck’’ of being bored be- 
cause he never does anything worth- 
while. 

So ‘‘Lotsa Luck’ resolving to mend his 
ways, rides in as “The Philanthropic 
Ranger’ and there clearly on the horse’s 
saddle is the Ryan telephone number. 

“Lotsa Luck’’ explains to ‘‘The Chief”’ 
that it is his ‘*Dial-the-Ranger’’ phone 
number “‘‘for folk out there in newspa- 
perland who require my assist.” 

The ‘‘folk’’ did call—from 48 states 
and parts of Canada—keeping Ryan, his 
wife Anne, and his assistant busy for 
several days. Indiana Bell Telephone in 
Muncie, where the Ryans live, arranged 
a special system to put callers on hold so 
they could reach ‘‘The Philanthropic 
Ranger.”’ 


‘“Everyone entered into the spirit of 
the joke,’ Ryan told his United Feature 
Syndicate city folk in New York. 

Most people called to say how they 
enjoyed the strip, but some cooked up 
special causes for **Dial-the-Ranger.”’ 
One Eastern college professor reported 
he plans to use the strip in a communica- 
tion class. 

Radio stations in both the U.S. and 
Canada dialed the ranger. WGN-am, 
Chicago, telephoned for an on-the-air 
interview and WTHR-tv, Indianapolis, 
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sent a camera crew up to Ryan’s home 
and filmed the telephone scene for a 
news show. Among newspapers calling 
were Chicago Sun-Times, Philadelphia 
Bulletin and St. Petersburg Times. There 
was only one crank call in the lot. 

‘People were tickled to death to find 
out it was for real. Some folks laughed 
the whole time they were on the phone,” 
relays Ryan. “*I had a ball talking to all of 
them.” 

Ryan created *‘Tumbleweeds’”’ in 
1965. The strip and its humorous view of 
the Old West grew out of Ryan’s interest 
in Zane Gray stories. 

““Tumbleweeds”’ characters have been 
featured in 9 books with a 10th currently 
underway for publication by Medal 
Books, a division of CBS publications. 
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Ryan’s “Tumbleweeds” strip that started the phone calls. 


‘*Ask Doctor Hippocrates’’, a health 
column that started in the late 60s in the 
underground press and then was syndi- 
cated by RipOff Features of San Fran- 
cisco, has been taken over by American 
Syndicate of Dayton, Ohio. 

The column by Dr. Eugene Schoenfeld 
of San Francisco is carried by the San 
Francisco Chronicle and at present a 
small list of other newspapers. 

Dr. Schoenfeld began the column in 
the Berkeley Barb in 1966 while he was 
practicing medicine at the student health 
service of the University of California, 
Berkley. The doctor had returned from a 
six-month study of hypertension and na- 
tive medicines in Gabon, Africa, and saw 
a need for information about health top- 
ics that were not openly discussed then, 
especially sex and drugs. He has pub- 
lished two books based on his columns 


ON WHEELS, the “Dear Abby” 
of autodom. America’s most 
respected car column. Syndicated 
15 years. Weekly Q&A. Set your own 
price. Clients include Denver Post, 
Seattle P-l, Omaha World-Herald, 
New Haven Journal-Courier, many 
others. Write for samples 

and brochure. 


MICHAEL LAMM 


ON WHeéls 


BOX 7607-BB 
STOCKTON, CA 95207 


and a third book, *‘Jealousy: Taming the 
Green-Eyed Monster’’, is to be pub- 
lished in January by Holt, Rinehart and 
Winston. 


The first offering in a new syndication 
service announced by World Press Re- 
view magazine is a weekly humor column 
by Carlos Eduardo Novaes, ‘‘Brazil’s 
Art Buchwald.” 

The new service from the monthly 
foreign press digest (formerly Atlas 
magazine) will be previously unpub- 
lished material as well as reprints from 
abroad, according to Alfred Balk, editor 
and publisher. 

In addition, Balk said, a biweekly col- 
umn of foreign editorial comment, now 
syndicated to some leading dailies, is 
available for electronic delivery via AP 
DataFeature as well as by mail. 

The magazine, published in New York 
City, dropped Atlas from its title as of 
November 1. 

* * * 

Cheryl F. Moore, professor of mass 
communications at Saint Bonaventure 
University, has signed to write a syndi- 
cated column, ‘‘Humanizing Work’’, for 
Trans-World News Service of Washing- 
ton D.C. 

Moore interviews organizational 
psychologists across the country on how 
work relationships can be improved. She 
writes on such topics as first day on the 


job, careless employees, time pressures, 
and paychecks. 

Feature Associates, San Rafael, 
California, is beginning distribution of a 
weekly column, ‘Collectibles’, written 
by Bert Randolph Sugar, owner and 
editor of the boxing monthly, Ring 
Magazine. 

Sugar, who has been a collector since 
the age of 11 when he spent $25 in a junk 
shop to buy a 1727 document signed by 
Louis XV—a document now worth some 
$25,000. 

The column will give guidance, tips 
and information on how to shop for 
everything from memorabilia to antiques 
in the professional’s way of collecting. 

eekoet ek 


Allied Press International will begin 
distribution of a husband and wife advice 
column in December. David and Kate 
Alexander will write the weekly column, 
“Two Heads’’, giving advice from both 
male and female viewpoints. 

The weekly format also provides 
weekly newspapers with an advice col- 
umn. 

Alexander is a sociology and an- 
thropology professor and has worked as 
a counselor and probation officer, while 
his wife in addition to her role of mother 
has juggled other roles including author 
of five books, potter, teacher and gour- 
met cook. 


EDITOR & PUBLISHER for November 3, 1979 


Lightweight 
letterpress 
to be tested 


Tokyo Kikai Seisakusho, Ltd. is de- 
veloping a prototype lightweight double 
width letterpress press unit. 

The development is part of a coopera- 
tive effort with Taft Equipment Sales 
Company, Chicago, Illinois, and Lee En- 
terprises, Inc., Davenport, Iowa. 

Design of the unit was started during 
August in Tokyo. Plans call for the unit 
to be test run in the factory. The unit will 
be installed next June at the Quad-City 
Times in Davenport, Iowa, where it will 
be used during regular all-day production 
runs and available for inspection. The 
unit will be on display at the ANPA Re- 
search Institute’s trade show to be held 
in June in Atlanta. 

The lightweight letterpress unit is 
being designed to compare favorably in 
quality to traditional letterpress and 
offset presses with significant improve- 
ments in capital costs, paper waste, 
power costs, operational simplification, 
ink costs and maintenance. 

This unit is expected to be priced con- 
siderably less than traditional offset and 
letterpress units. 

Recent experience, the release said, 
shows that letterpress has less newsprint 
waste and is more efficient than offset. 
Special design considerations of the unit, 
which incorporates a new inking system, 
will significantly reduce newsprint waste 
even more and widen the gap that al- 
ready exists between letterpress and 
offset printing. 

Because the unit will be designed to 
use shallow relief photopolymer plates 
with a ‘‘kiss’’ impression, printing qual- 
ity should more closely approach offset 
on a consistent basis. Furthermore, 
power costs will be reduced because 
there will be less weight in the unit which 
is designed to print with aluminum and 
steel backed printing plates rather than 
heavy stereo plates, the TKS announce- 
ment stated. 

The new inking system plus other run- 
ning features should reduce manpower 
requirements, cut ink consumption and 
reduce ink misting. 

The unit will also incorporate features 
that will reduce maintenance and could 
change specifications and the life expec- 
tancy of roller and blankets. Other pos- 
sible development features might incor- 
porate new inks that would reduce 
strike-through making it possible for use 
of thinner newsprint. 


Named chairman 


Don Fitzgerald, executive director of 
the Kansas Press Association, has been 
named 1980 chairman of National News- 
paper Week. 


Union surrenders bargaining rights 


For the second time in less than a 
month, a union surrendered bargaining 
rights at the Oakland Press rather than 
go through an election in which 
employees could decertify the union. 

The Detroit Pressmen’s Union Local 
13 notified the National Labor Relations 
Board last week that it disclaimed inter- 
est in the press room bargaining unit of 
about a dozen employees. 

A hearing on a decertification petition 
from the employees had been scheduled 
for October 17 and was canceled. 

On September 28, The Newspaper 
Guild of Detroit disclaimed interest in 
the editorial department, where about 50 


had been in the bargaining unit. A decer- 
tification election had been scheduled for 
October 2. 

The two unions had struck the 
75,000-circulation daily newspaper based 
in Pontiac, Mich. on December 29, 1977. 
The Press continued publishing without 
interruption and started a Sunday edition 
less than nine months later. 

Local 13 also had been decertified as 
bargaining agent in the maintenance de- 
partment by a 9-0 vote during the strike. 

The Teamsters continue to represent 
district managers and truck drivers, and 
the Typographical Union continues to 
represent the composing room. 


“Yes Sir, Mycro-Tek Sells 
an 8 VDT System for $49,560... 


... that has 20 million character storage, slow speed 
wire capture and online typesetter interfacing. 

Yes, the Mycro-Comp Front-End System can be configured for smaller 

floppy disk and larger hard disk systems yet remain 

competitively priced. And Mycro-Comp has all the 

features such as headfit, copyfit, search and 

replace, insert, and delete (and more), plus 

optional software packages such as Class Ad 

and Billing and Circulation Management. 

Mycro-Tek is also proud of its 96 Mycro- 

Comp installations throughout the United 

States and Canada. And South America 

will soon have its first Mycro-Comp 


installation. 

Well, sir, this was just an intro- 
duction today. When you want 
further information, please use 
this toll free number, 800-835- 
2852, and ask about the 
Mycro-Comp_ Front-End 
System. 


MAT. 


216 North Washington 

my Wichita, Kansas 67202 
800-835-2852 

In Kansas call 316-265-7861 


EDITOR & PUBLISHER for November 3, 1979 


MYCRO-TEK,INC. 
“The Front-end System Specialists” 


Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


ALCOHOLISM 


“WHAT ABOUT DRINKING?” 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse. Witty 
and informative. It's for real. My news- 
papers don’t cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc, 53217, 


AUTO COLUMN, straight from Detroit ac- 
tion | cover. $25 a month. Janicki, 37825 
Santa Barbara, Mt Clemens MI 48043. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 
R-GABS, 1324 N 3rd, St Joseph MO 
64501. 


HARDPAN—A weekly comic strip pre- 
senting all the Farm News that’s wit to 
print. J. Griswold, 914 2nd Ave., Seattle, 
Wash. 98104. 


QUESTION: When is satirical cartoon 
not a cartoon? Answer: When it’s ‘“‘Con- 
versations” a clever thrice-weekly col- 
umn with a punchline and a twist. Jim E 
Dibert, 728 Terrace Rd, York PA 17404. 


ENTERTAINMENT 


PROFILES, REVIEWS, FEATURES— 
written to order by pro with solid connec- 
tions in entertainment industry. S. 
Hager, Box 1084, New York NY 10025. 


GENERAL 


DRINK problems, politics, sports, 
humor—our columns cover much. Puz- 
zles. Free list, or full kit $2. Dickson, 
17700 Western 69C, Gardena CA 90248. 


HUMOR 


YOUNG BLACK COLUMNIST offers side- 
splitting commentary on Americana. 
Twice-weekly. Samples: Venice L. 
Holmes, 2503 McGill, Saginaw, MI 48601. 


“INKLINGS’’—Popular 550 word 
tongue-in-fat-cheek view of life and hard 
times in the U.S. of A. One to 3 times 
weekly. Rates, samples: Jo Rife, 17620 
Holiday, Morgan Hill CA 95037. 


MEDICAL 


MAN AND MEDICINE 
Medical column now twice weekly. 1 
question and answer, 1 essay. Dr. Irwin 
J. Polk, 300 Half Mile Rd., Red Bank, 
N.J. 07701. 


WHAT'S NEW IN MEDICINE? 
Report on latest medical news, with 
commentary, 300+ words. Willing to be 
syndicated. L.A. Chotkowski MD, FACP, 
ey heen Hwy, Kensington CT 


MONEY 


“MORE FOR YOUR MONEY’’—Weekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


MONEY 


SMALL BUSINESS COLUMN; Popular 
and practical feature for your local busi- 
ness community. Provides expert advice 
for the self-employed. Featured in 
Newsday, Philadelphia Bulletin and other 
fine newspapers. Free samples. M. 
Stevens, 15 Breckenridge Rd, Chappaqua 
NY 10514. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated— 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 5th year, Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


NOSTALGIA 


GRAB young adult market. 500 words 
packed with memories. Samples, 
Leisureland Features, 2125 Ewart Av, 
Saskatoon, Sask., Canada. 


“NOSTALGIA NOTES"—Sharp 600-word 
columns. Music, films, sports, 1920- 
1960. Samples, rates: Thurlow O. Can- 
non, 58 E. Main St, Canton NY 13617. 


PUZZLES 


TRIVIA-STIX! A challenging new puzzle, 
great fun for all ages. True/false re- 
sponses to trivia questions above reveal 
final ‘‘mystery"” trivia answer below! 
Available soon; daily-weekly. Camera- 
ready. Samples, rates: Gallant, Box C, 
Powell OH 43065. (614) 888-1696. 


blegars, garlebs, bargles, GARBLES! 
FROM SEX SIN $UN FUN FEATURES 
PO Box 54, Cooper Station NY 10003 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says “entertaining format 
. . concise. . . solid writing skills and 
a wealth of real estate knowledge."’ 5th 
year, major dailies. Edith Lank, 240 
Hemingway, Rochester NY 14620. (716) 
271-6230. 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today’s 
senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


WEEKLY 


“BOOTSTRAPS" is basic. It's an_in- 
fet eoullley competitive, habit-forming, 
s 


800 words of creative entertainment and 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


EDITORIAL CARTOONS and comment, 
church directory illustrations, horo- 
scope, movie reviews, crossword puzzle, 
humorous cartoons, other quality fea- 
tures for the weekly editor (offset only). 
Prices for all (11) features start at 
$10.75, based upon circulation. 
MARK-MORGAN SYNDICATED 
FEATURES 
P.O, Box 995, Newman, Ga. 30263 
Ph: (404) 253-5355 


ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 


“How to Start Your Own Community news- 
paper,” an oversized 136-page working 
manual by award-winning publisher John 
McKinney shows how to succeed on your 
own. New York Times says: ‘‘Covers every 
conceivable facet of weekly newspaper 
publishing,” 15 day guarantee. $9.95 from 
Meadow Press, Box 35-E, Port Jefferson, 
NY 11777. 


7 ARTS PRESS Dept EP 9° 
ENTERTAINMENT INDUSTRY SERIES 
6605 Hollywood Blvd, Hollywood CA 90028 
Books by Walter Hurst, Attorney. Copy- 
right-Text, statute, pictures; $15 hard, 
$10 soft. Send check or money order. 

(213) 469-1095. 


TIRED OF BIG CITY LIFE? Enjoy the ad- 
vantages of our medium size communities 
with their clean air and lower living 
costs—without the headaches of a large 
metropolitan area. Our Southern based 
newspaper group is seeking experienced 
professionals in the area of general mana- 
gers over several nonmetropolitan dailies. 
If you are interested send your resume to 
Box 30875, Editor & Publisher. 


NEWSLETTER 


FREELANCER’S NEWSLETTER publishes 
twice-monthly listings of freelance as- 
signments and news. Special 9-issue triai 
subscription, $9. PO Box 89-EP, 
Skaneateles NY 13152. (315) 685-8505. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses. Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405. (912) 

925-8666, day or night. 


BILL MATTHEWS COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
property, you should call (813) 446-0871 
daytime; (813) 733-8053 nights; or write 
Box 3364, Clearwater Beach, FI. 33515. 
No obligations, of course. 


CONFIDENTIAL NEGOTIATIONS 
Daily NEWSPAPERS Weekly 
W.B. GRIMES & CO. 

National Press Building 
Washington, D.C. 20045 
(202) National 8-1133. 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


WE HAVE QUALIFIED BUYERS for dailies 
and large weeklies. Information strictly 
confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 400, Gadsden, Ala. 35902 
Ph. (205) 546-3356 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Route 1, Box 146 
Theordore AL 36582 


IN ADDITION to the help in buying we af- 
ford continuing service in making your ef- 
forts successful. NEWSPAPER SERVICE 
Me PO Dr. 12428, Panama City, FL 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


KREHBIEL-BOLITHO, INC. 

Nearly 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, ‘Norton office,” 
PO Box 88, Norton, KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, ‘‘Kansas City Of- 
fice,'’ PO Box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


SNYDER NEWSPAPER BROKERS 
136 E. Honolulu 
Lindsay, Cal. 93247 (209) 562-2587 


HEMPSTEAD & CO. 
Newspaper brokers and appraisers. Write 
or call for free consultation. 47 Edgewood 
Dr., Cherry Hill, N.J. 08003. (609) 795- 
6026. 


NEWSPAPER CONSULTANTS 


JOHN B. OLSON & PARKER LIKELY 
Box 799, St Petersburg, Florida 33731 
(813) 821-5538 or (831) 896-4925 


DOES YOUR OPERATION from newsroom 
and advertising through composing pro- 
duction need updating? Do you need more 
efficiency? At less cost? If your answer is 
“yes,” let us suggest unbiased ways and ~ 
means of doing just that. Many years of 
invaluable experience in production and 
sales. 


HUE Consulting Firm 
2209 Westridge, Plano TX 75075 
(214) 424-5494 


NEWSPAPERS FOR SALE 


KENTUCKY WEEKLY gross $150M, 
$130M, liberal terms. Ideal situation for 
husband and wife. 
Indiana weekly gross $120M. Sell for 
$75M, liberal terms. 

WHITE NEWSPAPERS SERVICE 

Box 783, McMinnville TN 37110 


COUNTY-WIDE, 2200 paid circulation 
weekly seeks investment capital in return 
for minority or majority interest. Paper is 
1% years old, located in Rocky Mountain 
West. Extremely high growth potential in 
competitive mid-sized market. Conversion 
to controlled circulation possible. Chain 
inquiries welcome. Box 30913, Editor & 
Publisher. 


PROFITABLE ZONE 8 WEEKLY, legal in 2 
counties, good net, go $105M, '78. 
Could reach $120M, '79. Price $103M plus 
$77,500 for real estate. Buyer pays broker. 
Dean Sellers, 808 N. Miller St, Mesa AZ 
85203. (602) 964-1093. 


PROFITABLE package of 3 Midwest week- 
lies, commercial printing plant and real es- 
tate. Gross $52 million. Real estate ap- 
praised at $735,000. $4,210,000 firm. In- 
formation to financially responsible only. 
sie White, Box 783, McMinnville TN 


WISCONSIN COUNTY SEAT weekly, domi- 
nates, over 3,000 paid. Gross $154,500, 
cash flow $30,000. Cash or Terms. 
THREE MISSOURI WEEKLIES gross 
$209,000, profitable, close proximity. 
Price $195,000, 29% down, 10 years, 8%. 
ILLINOIS EXCLUSIVE weekly and shopper 
grossing over $200,000 this year. Price of 
230,000 includes $60,000 building. 
Terms negotiable. 
ROCKY MOUNTAIN SEMI-WEEKLY, beaut- 
iful area, gross $431,000. 


SOUTH DAKOTA exclusive weekly over two 
counties, web press, full plant grossed 
$123,507, profitable. $175,000, 29% 
down, terms negotiable. 
NEW MEXICO county seat weekly, exclu- 
sive in county, gross $55,221, priced 
$42,000, $10,000 down, 7 years, 842%. 
For full reports write: 
OBERT N. BOLITHO 
P.O. Box 7133, 
Shawnee Mission KS, 66207 
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ANNOUNCEMENTS 


NEWSPAPERS FOR SALE 


CALIFORNIA group of weeklies priced at 
$1 million, Building available, includes 
plant. Qualify yourself in first letter. Sny- 
der Newspaper Brokers, 136 E Honolulu, 
Lindsay CA 93247. (209) 562-2587. 


FLORIDA shopper in fast-growing area. 
Solid. Grossing $60,000. Terms available. 
Box 30967, Editor & Publisher. 


WEEKLY in southeast Missouri County 
seat. Nice recreation, climate. Gross 
$80,000. Sell at gross plus building 29% 
down. Ideal for family. Owner retiring. Box 
30788, Editor & Publisher. 


UNLIMITED POTENTIAL—Indian arts and 
crafts newspaper. National monthly tab- 
loid, paid circulation 5000. Annual gross 
$170,000. Serious inquiries only. Box 
eas Billings MT 59107. (406) 245- 


COUNTRY’S LARGEST monthly recrea- 
tional vehicle consumer and trade news- 
Paper. Gross $225,000. Excellent profit 
maker, established Florida based firm. Box 
30877, Editor & Publisher. 


OPPORTUNITIES 
FOR NEWSPAPER 
OWNERSHIP! 


WEST ILLINOIS—Small weekly in 
beautiful area. Ideal for printer 
$17,500 down, 842% on balance. 

MIDWEST—Downtown weekly publica- 
tions in major city. Netting $29,000 
on $64,000 gross. Potential unlimited. 
$65,000 with $18,850 down. 

ILLINOIS Suburban—tn central Illinois 
suburb of 4000. Husband-wife team 
wish to retire. $8000 down. 

COLORADO—45 miles east of Rocky 
Mountain park. Nets $25,000. $85, 000 
cash. 

OH!lO—Outstanding property with ex- 
ceptional net. $190,000 price includes 
fine building with apartments. Siz- 
able down payment required. Several 
other opportunities for ownership. 
Serious buyers only, please. 

ROY HOLDING & ASSOCIATES 
Box 212, Galva IL 61434 
Roy Holding (309) 932-2642 or 932-2270 
Leo White (309) 932-2336 


THRIVING sportfishing weekly priced at 
gross. Includes computerized photo offset 
besetting eauiPme nts Zones 1, 2, 3. 

Qualify yourself in first letter. Box 30966, 
Editor & Publisher. 


NEWSPAPERS WANTED 


IF YOU ARE planning to retire within the 
next several years, our group would wel- 
come being considered to purchase your 
non-daily newspaper. Each paper operated 
as a quality hometown newspaper. Primar- 
ily, we are seeking exclusive profitable 
newspapers with 4000 or more paid circu- 
lation. Prefer no central printing plants. 
We will respond to all letters that meet 
these qualifications. Confidentiality as- 
sured. Box 6310, Editor & Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS WANTED 


EXPERIENCED newspapermen looking for 
paper(s) grossing $100M to $1 million. 
Prefer Zones 8, 9, 5, but will consider 
other areas. Marten, Box 1388, Cotton- 
wood AZ 86326. 


NEWSPAPERS WANTED 

Eager to buy into weekly newspaper, with 
track record, as working partner/co- 
publisher in San Diego coastal area. Would 
consider Ventura, California area. Looking 
for profit oriented environment. Well fi- 
nanced. Contact S P Grossman, 4269 
Jasmine Av, Culver City CA 90230. Please 
include detailed information. 


HUSBAND-WIFE team seeking prosperous 
newspaper in Zones 3 or 5, Desire to make 
immediate purchase. Send pertinent in- 
formation to: Buz Buse, Rt 2, Box 40, Wal- 
ton KY 41094. 


YOUNG THIRD generation family (not a 
chain) desires to acquire daily circulation 
newspapers. Please reply in confidence to 
Ed, Michael or Frank Mead, Erie Times 
News, 205 West 12th Street, Erie PA 
16534. Phone: (814) 456-8531. 


PRESS TIME AVAILABLE 


PRESS TIME AVAILABLE, 8 unit 2 folders, 
newsprint circular plant, 7 days, 3 shifts. 
Good commission paid. Mr Lessnar, (800 
843-6805. 


PRINTING PLANTS 
FOR SALE 


NEWSPAPER SUPPLEMENT printing 
plant, typesetting, cameras, 2 presses 
with color units, Zone 9. Box 30639, Editor 
& Publisher. 


WANTED TO BUY 


WANTED—Bound volumes or runs of pre- 
1960 newspapers. Prefer runs of 25 to 200 
years, but will consider any offer, An excel- 
lent way to gain more storage space. A 
Page Out of History, 11450 Bissonnet 
gitke Houston TX 77099. (713) 933- 


INDUSTRY SERVICES 
ADVERTISING SERVICES 


Professional Advertising Services 
THE NEWSPAPER AGENCY, 
INCORPORATED 
PO Box 456, Babylon NY 11702 
(516) 661-5100 


CIRCULATION SERVICES 


Professional Circulation Services 
THE NEWSPAPER AGENCY, 
INCORPORATED 
PO Box 456, Babylon NY 11702 
(516) 661-5100 


JOIN OUR CONTRACT CREW! 


Those individuals, companies syndi- 
cates that know the value of an E&P ad and 
run with us on a regular basis. 


So, be it 12, 26 or 52 times per year, we 
produce business and profit for these peo- 
ple. We offer you freedom to rotate your 
copy within our regular deadline times, 


monthly billing, and the best exposure in 
the field in E&P CLASSIFIEDS. 


Reserve your space now, in the most effect- 
ive Classified market in the newspaper in- 


dustry. 


E & P CLASSIFIEDS 
Contract rates on request 
(212) 752-7050 
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CLASSIFIED ADVERTISING RATES 


POSITIONS WANTED 
(Payable with order) 


LINE ADS 


(Remittance should anconpany 
copy unless credit established). 


1 week —$2.75 per line 

2 weeks—$2.65 per line, per issue 
3 weeks—$2.45 per line, per issue 
4 weeks—$2.25 per line, per issue 


week $2.05 per line 

weeks—$1.90 per line, per issue 
weeks—$1.75 per line, per issue 
weeks—$1.55 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy 


Add $1.75 per insertion for box service 
and count as an additional line in your 
copy 


Count approximately 39 characters and/or spaces per line 
3 lines minimum (no abbreviations) 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Editor & Publisher 
575 Lexington Ave., N.Y., N.Y. 10022 (212) 752-7050 


DEADLINE CHANGE 


Due to the Election Day holiday on 
Tuesday, November 6, 
the classified ad deadline for the issue of 
November 10, 1979 
is 
Monday, November 5 at 4pm. 


Info: (212) 753-7053 


CLASSIFIED ADVERTISING 
Order Blank 


Name 
Address 
City 

Phone 
Authorized 


Classification 


Copy 


Assign a box number and mail my replies daily 


Forbidden 


To Run: Weeks Till 


Please indicate exact classification in which ad is to appear 


Mail to: EDITOR & PUBLISHER © 575 | 


INDUSTRY SERVICES 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PROJECT ENGINEER FOR HIRE to handle 
your complete press installation—addi- 
tion—consulting troubleshooting, print- 
ing, mechanical. Specialist: Goss Metro, 
Cosmo Urbanite. Over 20 years offset ex- 
perience. J.P. Moll, 1310 Elm Dr, Schaum- 
burg IL 60194. (312) 885-8729, 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 
institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

e Mergers 
Acquisitions 
Divestitures 
Private Placements 
ESOT's 
Lease Financing 

e Management Consulting 

Minimum transaction level $2 million. In- 
itial, confidential consultation anywhere in 
Sty United States at no charge. Call col- 
lect: 

Frank Calcagno or Brad Hart 
(212) 692 2430 (212) 692-2304 
BANKERS TRUST COMPANY 

280 Park Av, New York, NY 10017 


Equipment 
& Supplies... 


CAMERA & DARKROOM 


PHOTOMECHANICAL EQUIPMENT 


Pako film processor model 24-1. 
Western plate coater, model 3M86. 
Cosar 53 Densitometer. 

Iconics plate processor, model TCM25-2 
Acti copy camera, model 204. 


Call or write: 8 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St., Ste 201 
Overland Park KS 66204 
(913) 432-8276 


DISTORTA LENSES squeeze your pages at 
highest percentage and best quality. 

KAMERAK (213) 437-277¢ 
Box 2798 Long Beach, Calif. 90801. 


SQUeeze Lenses, new and trade-ins... 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 


PAKO G-2 24 inch film processor, mint 

condition, used exclusively for color sep- 

eee, $2400. (312) 975-0400 ask for 
lenda. 


CIRCULATION SOFTWARE 


CREATIVE DATA SYSTEMS offers com- 


prehensive circulation systems for news- 
papers with 10,000 to 100,000+ circula- 
tions. Designed to maintain total homes in 
market area, Adaptable to subscriber only 
basis. Provides on-line access to sub- 
scriber, route and carrier information. 
Produces daily and on-demand ABC, draw, 
bundle wrapper, carrier update package, 
truck manifest, mailing labels, includes 
auto router, PIA billing/amortization, car- 
rier billing, estimating, bond and magazine 
accounting, on-line district manager mes- 
sage system. Other systems available in- 
clude Display A/R with extensive sales 
analysis, transient classified, payroll, ac- 
counts payable, newsprint, commercial 
printing, and cost accounting. Designed 
for IBM General Systerns Division equip- 
ment. Contact CDS, PO Box 23054, Kan- 
sas City MO 64141. (913) 888-6755. 
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EQUIPMENT & SUPPLIES 
COMPUTERS 


HARRIS MicroStor front end system. 
We've upgraded, and will make a good deal 
on this year-old excellent system. Includes 
MicroStor, three CompuEdit format termi- 
nals (one is tabbing), interface for CG Un- 
isetter, spare parts for interface and ter- 
minals. Available immediately and in excel- 
lent condition. Asking $15,700 for the 
paces Call Roger Porter (208) 356- 
441. 


HENDRIX OCR-2. Asking $8700. Contact 
Don Stubbs, The Times Record, Brunswick 
ME 04011. (207) 729-3311. 


MAILROOM 


PITNEY BOWES addressing system, in- 
cluding four plate cabinets, plate maker, 
addresser and automatic feeder. Pur- 
chased new 21/2 years ago. Available im- 
mediately. $5000 for whole package. Call 
Roger Porter (208) 356-5441. 


MULLER INSERTER model 227 three into 


one and one Muller 227 two into one. 
Excellent condition, Model 545 Cheshire, 
526 label head and 12 foot conveyor. Ed 
Helsley, (800) 527-1668. 


SHERIDAN 48P inserter with 8 heads. 
Sheridan 24P inserter with 5 heads. 
Muller EM10 inserter with 6 stations 
Muller 227 inserter with 3 stations. 


All of these inserters are in very good con- 
dition. Installation service will be provided. 


We are also interested in purchasing mail- 
room equipment directly from individual 
newspapers. 


Graphic Management Associates Inc. 
NEWSPAPER MAILROOM SYSTEMS 
11 Main St 
Southboro MA 01772 
(617) 481-8562 


STEPPER “PAPER MAN’’ 3 station 
inserter-tyer-wrapper with card inserter at- 
tachment. Rebuilt tieing head. Runs great. 
George Williams, (816) 258-7237 days, 
(816) 258-7123 nights, weekends. 


VENDING BOXES. _ Berkley-Small-30 
motelers $40. 10K-33S at $70. AS IS 
Chicago. Glenda (312) 975-0400. 


CUTLER HAMMER Mark II stacker, good 
condition, make offer. Phone Larry 
Kobelka, Chronicle-Telegram, Elyria OH, 
(216) 323-3321. 


FOR SALE 
Cheshire 525 labeling and addressing 
machine, excellent condition, 1 year old, 
available immediately, Box 31040, Editor 
& Publisher. 


BUNN fully automatic plastic strapping 
machine in excellent condition. Includes 
20 rolls of strap and extra parts. Tom 
Fisher, (208) 664-8176. 


COUNTERVEYOR model 106 for sale, 
$2500. Contact Lloyd Millegan, publisher, 
The Springfield News, 1887 Laura, 
Springfield OR 97477. (503) 746-1671. 


FOR SALE—Stepper Paper Man model 
PMIVOFFT, serial # 1858, 4 stations, cur- 
rently being used in daily production. 
Being replaced for more capacity. Only 
$9800. Call Vern Shaull, Daily News Print- 
ing, Wapakoneta OH, (419) 738-2128. 


DEXTER PERFECT BINDER, 12 arm 
gatherer, side stitcher with 21 clamp per- 
fect binder. Very applicable for govern- 
ment printer in gathering and side stitch- 
ing. Will stitch up to 1” thick. Call Ridley 
Lewis (214) 634-0558. 


NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co, 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


SPOT NEWSPRINT 
OFFERED 
Prices high but headed higher 
RELIABLE DELIVERIES. ACT NOW. 
Box 30833, Editor & Publisher. 


NEWSPRINT ROLLS—120 tons, 11” wide, 
basis 30 Ib—at $400 ton, FOB warehouse 
New York City; other sizes available, con- 
tinuous supply, Brookman Paper Corp., 
300 E 54 St, New York NY 10022. (212) 
688-3020. “This is our 40th year.” 


EQUIPMENT & SUPPLIES 
PHOTOTYPESETTING 


MAKING market in Mark |, Il, Ill Photon 
Pacesetters. The Lookout, POB 205, 
Hopewell Junc NY 12533. (914) 226-4711. 


: COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


CASH FOR MARK I, IV, 


and V Pacesetters 
(614) 846-7025 


ACM 9000 with direct entry keyboard, 
fonts, ektamatic processor. Will guarantee 
condition at time of shipment. A steal at 
$6000. Call (815) 476-7966, ask for John 
Walker. 


2 COMPUGRAPHIC ACM 9000 typeset- 
ters. Set 6-72pt. type, full display ad- 
setting capability. Call Lyle Jansen (515) 
672-2581. 


BUY/SELL TYPESETTING EQUIPMENT of 
every kind, also rent or lease AKI, Elec- 
troset keyboards on short/long term. 505, 
V-I-P Linofilm boards and parts (313) 
758-0480. 


FOR SALE 


COMPUGRAPHIC Factory Reconditioned 

Phototypesetting Equipment . . . at re- 

duced prices! Compugraphic Installation, 

Training and Warranty included. 

¢ CompuWriter I—Now $3950 

¢ CompuWriter II—only $5450 

© CompuWriter I! Jr./TG Model— 
reduced to $5450 

High Speed Model 2961—$4450 

Also Available—Compugraphic High Range 

UniSetter, excellent condition. Will install 

and guarantee. 


For further information contact: 

INLAND PRINTING EQUIPMENT, INC. 
105th & Santa Fe Dr., Box 5487 
Lenexa, Kansas 66215 
Call Toll Free 1-800-255-9050 
e The Exclusive Distributors of Compu- 
graphic Factory Reconditioned Photo- 
typesetting Equipment in the U.S. and 

Canada. 


2 ECRM Model 5300 Scanner Systems, 
each with PDP 8E with 20K core, Laser 
Scanning Unit, High-Speed BRPE Punch, 
Autoterm 8 Terminal. 30 months old. 
Maintained by ECRM. Best offer to Box 
30928, Editor & Publisher. 


CG COMPUWRITER JR, CG 7200, CG 

Compuquick ee. Four film strips for 

Jr, 15-20 for 7200. Available sninediatery- 

Excellent condition. $8000 for whole 

pacha. Call Rober Porter (208) 356- 
Alp 


COMPUTAPE | in very good condition. New 
April 1975. Includes variety of fonts and 
set gears. Best offer. Contact Collegian 
Production Manager Patti Hartranft, (814) 
865-2533. 


BUY OR RENT keyboards, any duration, 
also stocking VIP-505 Linofilm parts. Buy- 
ing Romals and typesetters. (313) 758- 


PLATEMAKING 


USED NAPP equipment 
Washers-Dryers-Burners 
Beach Auto Bender & Trimmer 
Lewiston Morning Tribune 
505 C St, Lewiston ID 
(208) 743-9411 Ext 211. 


LETTERFLEX SYSTEM 135 includes 2 ex- 
posure towers and 2 plate processor units. 
1 recycler unit. Some spare parts. All 
equipment in excellent condition. 
$45,000. Contact Industrial Engineerin 
Department, Copley Newspapers, 777 
Ivanhoe Av, La Jolla CA 92037, (714) 
454-0411. 


PRESSES 


LET US BE YOUR SERVICEMAN 
Removals, installations, custom press en- 
gineering and rebuilding services. Web 
width reductions. . . Double width, single 
width, offset or letterpress. 

Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St. Ste 201 
Overland Park KS 66204 
(913) 432-8276 


EQUIPMENT & SUPPLIES 
PRESSES 


THATCHER web offset press, three units 
with folder, roll stand, and hoist. Available 
immediately (we are now printing at a cen- 
tral plant.) Best offer over $30,000. As is, 
where is. Contact Ted Becher, General 
Manager, Blue Mountain Eagle, PO Box 
69, John Day, OR 97845. (503) 575-0710. 


22%" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21¥2" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now, 

4 Wood Autopasters. 

2 new Goss web width 55” or 56” cut down 


kit. 

2 Goss double balloon formers, 1 is 23 
9/46" cutoff, 1 is 2234” cutoff. 

2 4unit Goss, Community oil bath 

2234" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Now in our warehouse 
cleaned and painted or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Mergenthaler. 

1 Gregg imprinter. 

BRAMBLE PROFESSIONAL PRESS INC. 
Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


COTTRELL V-15A, 3 units/folder. 
Cottrell V-15A, 2 units/folder. 
Cottrell V-15A add-on units (3). 
News King 2 units/folder. 
News King add-on unit—1972. 
Color King folder, 30 h.p. drive 
Hantscho, 2234 x 36, 2 units/folder 
Magna Craft labe! machine 
Custom-Bilt 3 knife rotary trimmer—1975. 
INTER-WEB SYSTEMS 
1836 Woodward St 
Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


1 GOSS COMMUNITY add on unit 
Grease type, excellent condition. 

2 1972 Daily King add on units with 
roll stands. 

1 Reconditioned Color King folder with 
30 HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite %4 folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234". 

Fincor motor and control 40 and 75 HP. 


WANTED: Newspaper equipment and 
complete plants. 


IPEC, INC. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


MARK | HEADLINER, 2556 by 72”, 2:1 
double folder, 1 color half deck, 6 flying 
pasters. IPEC, INC., 401 N. Leavitt St, 
Chicago IL 60612. (312) 738-1200. 


WANTED TO BUY 


IBM COMPOSER, IBM ESC, IBM fonts, 
IBM; camera. N. Gregory, 343 Clive Ave., 
Oceanside, NY 11572. (516) 764-2250. 


FERAG counter stacker in good condition. 
Must see in operation. 
Box 27787, Editor & Publisher. 


SHERIDAN 48P or 72P inserter. 
Must see in operation. 
Box 25954, Editor & Publisher. 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher, 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 UNITS. 
BOX 200, EDITOR & PUBLISHER. 
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EQUIPMENT & SUPPLIES 
WANTED TO BUY 


STA-HI 257 or 
251 COUNTER STACKER 
Box 25955, Editor & Publisher. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


SYNTRON JOGGERS, model J-50a, 17” x 
22" for Sheridan inserter. Box 30799, 
Editor & Publisher. 


REWINDER WITH slitter and splicing table 
for 40’ diameter, 60” width rolls. Call Lee 
Stough, Toledo Blade (419) 259-6047. 


ALL TYPES OF COMPOSING EQUIPMENT 
for top cash prices regardless of condition 
or age. Will pay for all pickup and transpor- 
tation. Phone (800) 521-5587 or in Michi- 
gan (313) 865-7805. 


HELP WANTED 
ACADEMIC 


JOURNALISM/MASS COMMUNICATIONS 
—Seeking Division Director with solid 
academic qualifications and professional 
experience to lead a well-established pro- 
gram in Journalism and to administer an 
inter-divisional program in Mass Commu- 
nications. The appointment will begin in 
Fall, 1980. In addition to teaching com- 
petency in various sequences of Journalism 
and Mass Communications, the candidate 
we seek must be capable of interrelating 
Journalism and Mass Communications, 
within a newly formed College of Commu- 
nications and Fine Arts. Creative leader- 
ship, devotion to scholarship and a com- 
mitment to excellence are the challenges 
and expectations projected for this posi- 
tion. Qualifications preferred: earned doc- 
torate, professional media experience, and 
a demonstrated record of distinguished 
achievement. Salary and rank competitive 
and dependent upon qualifications. The 
closing date for receipt of applications, 
including current resume and references, 
is December 3, 1979. Write: Office of the 
Dean; College of Communications and Fine 
Arts; Bradley University; Peoria, Illinois 


61625. Bradley University is an Equal | 


Opportunity/Affirmative Action employer. 


SYNTRON JOGGERS 
for Sheridan 48-P inserter, 
Box 31041, Editor & Publisher. 


CIRCULATION SUPPLIES REQUIRED 
Tabloid used vending machines, K. mech 
armored hoods required in reasonable 
condition. Up to 200. Call Alex Hall, (403) 
263-7730. 


TWO 3 knife trimmers and gluers for Goss 
Community Suburban folders 1976 and 
1978. (800) 843-6805, K A Lesnar. 


Help 
Wanted... 


ACADEMIC 


OHIO STATE UNIVERSITY'S School of 
Journalism is seeking persons with two or 
more years of experience in public affairs 
reporting to participate in the Kiplinger 
Public Affairs Reporting Program for 
1980-81, while working on a master's de- 
gree, beginning Autumn 1980. For infor- 
mation, write or call: Chairman, Graduate 
Committee, School of Journalism, Colum- 
bus OH 43210, (614) 422-7438. 


THREE TENURE track positions beginning 
August, 1980. 1) News Editorial. Media 
experience essential. PhD or ABD pre- 
ferred. 2) Advertising. Media experience es- 
sential. PhD or ABD preferred. 3) Broad- 
casting. Experience in radio or television 
news essential. PhD or ABD preferred. 
Salaries will be competitive. Submit re- 
sume to Dr William Thorn, Chairman, 
Search Committee, College of Journalism, 
Marquette University, Milwaukee WI 
53233. An equal opportunity, affirmative 
action employer. 


DIRECTOR 4 
National Fellowships for Journalists 
The University of Michigan 


The Department of Communication at The 
University of Michigan, Ann Arbor, is seek- 
ing a Director of its National Fellowships 
for Journalists Program, starting with the 
Fall term, 1980-81. Fellowships bring 12 to 
15 experienced journalists to Michigan 
each year for individually designed courses 
of study. Applications invited from jour- 
nalists with substantial professional cre- 
dentials. Applicants for Director should 
have an appreciation of the importance of 
mid-career education for journalists. They 
also should be familiar with the structure, 
organization and objectives of a university 
and be able to work closely with faculty 
and scholars in a variety of humanistic dis- 
ciplines. Joint appointment to the faculty 
of Communication also may be arranged. 
Inquiries and applications should be ad- 
dressed to Peter Clarke, Professor and 
Chairman, Department of Communication, 
The University of Michigan, Ann Arbor, 
Michigan 48109. The University of Michi- 
gan is anon-discriminatory, affirmative ac- 
tion employer. 


PHOTOJOURNALIST who can teach un- 
dergraduate courses in basic photography, 
basic and advanced photojournalism, mul- 
timedia photography, photo editing and 
specialized photocommunications. Tem- 
porary position starting either Spring 1980 
(January 15) or Fall 1980 (August 18). 
Must have BA or equivalent degree and 
substantial professional experience. 
Graduate degree preferred. Closing date 
November 15, 1979. Send resume to: 
Chairman, Department of Journalism, 
California State University, Fresno CA 
93740. Equal opportunity employer. 


GROWING, professionally-oriented Jour- 
nalism Program seeks Assistant or As- 
sociate Professor of Journalism starting 
August 25, 1980, or earlier. Minimum of 
three years professional experience in 
print or electronics media and MA re- 
quired, PhD preferred. Metropolitan loca- 
tion. Send resume to: Dr Edward J Pappas, 
Chairman, Department of Speech Com- 
munication, Theatre and Journalism 585 
Manoogian Hall, Wayne State University, 
Detroit Ml 48202. An equal opportunity 
employer. 


INSTRUCTOR or Assistant Professor in 
Journalism. PhD preferred, ABD accepta- 
ble; 5 years experience in journalistic 
work; 12 hour teaching load with some 
Public Information responsibilities. Tenure 
track position. 


Please send letter of application, vita, 
complete dossier, graduate transcripts, 
and all publications to: 

Douglas R. Butturff, Chairperson 
Department of English and Journalism 
University of Central Arkansas 
Conway AR 72032 
by December 4. Letters of application can 
not be acknowledged. UCA is an Equal Op- 

portunity, Affirmative Action Employer. 


ACADEMIC 


HELP WANTED 
ACADEMIC 


PROFESSOR OF JOURNALISM sought for 
the permanently endowed Allison Chair of 
Journalism being created at Midland Col- 
lege in Midland, Texas. Applicants should 
have a degree in Journalism, college teach- 
ing experience, and be a published fucless 
sional writer/journalist. Midland College is 
a fully-accredited comprehensive com- 
munity college with 2500 students and a 
newly-completed 115-acre campus, lo- 
cated in a sophisticated city of 75,000 
with excellent climate and living condi- 
tions. Salary $35-40,000 annually, plus 
many benefits. Submit full resume to Dr. 
Don Hunt, Vice President for Academic 
Studies, Midland College, 3600 N. Gar- 
field, Midland, Texas 79701. Midland Col- 
lege is an equal opportunity employer. 


COMMUNICATIONS—Senior Associate 
Professor, specialty in broadcasting, able 
to teach courses in print journalism. An 
additional competency (film, photography, 
advertising, etc.) is desirable. Will help de- 
velop new BA in Communications, may in- 
itiate campus radio station. Teaching and 
media (preferably tv) experience required, 
Ph.D. Tenure track position begins Sep- 
tember 1980. Send only letters of applica- 
tion and vitae by January 14 to E. Allen 
Tilley, Chairperson, Department of Lan- 
guage and Literature, University of North 
Florida, Jacksonville, FL 32216. University 
of North Florida, an upper division and 
graduate institution, is an equal opportun- 
ity employer. 


ADMINISTRATIVE 


GET OUT OF THE COLD and into the oper- 
ations of this small Old South Louisiana 
weekly near major city. Don't spend 
another winter in snow and ice but move 
now to the glorious Sunbelt. Need aggres- 
sive man, woman, couple to publish this 
100 year old weekly and to establish self in 
community. Write PO Box 279, Zachary LA 
70791. 


NEWSPAPER MANAGEMENT CAREERS 
Major metropolitan Zone 9 newspaper is 
looking for people who desire newspaper 
management careers. We are currently 
looking for first line circulation managers. 
Salary range $25,000 plus with advance- 
ment opportunities. 


College degree desirable, especially in bus- 
iness or marketing-related fields. Manage- 
rial experience in lieu of degree is re- 
quired. 
People without prior newspaper experi- 
ence will be considered if they have solid 
academic and/or work background. 
People with medium and small newspaper 
management experience encouraged to 
apply. Minorities and females encouraged 
to apply. 
Located in the Northwest's most livable 
city. Apply now—early applications will be 
given priority. Send resume and cover let- 
ter to Box 31042, Editor & Publisher. 

An equal opportunity employer M/F/H. 


ACADEMIC 


white color photography. 


University. 


EDITOR & PUBLISHER for November 3, 1979 


DIRECTOR OF PHOTOGRAPHY 


Establish and direct the Office of Public Information’s 
new division of Photography. Bachelor’s degree and 2-3 
years photojournalism experience for a professional, 
commercial or university news publication including 
managerial and supervisory experience required. Must 
have knowledge of and hands-on experience with 
modern photographic equipment and developing, 
processing and printing procedures for both black and 


Please send resume including salary history postmarked 
no later than 11/9/79 to Christopher S. Mosher, 6 
Robinson Hall, 360 Huntington Avenue, Boston, MA 
02115. An equal opportunity/affirmative action Title IX 


ortheasiern 


Universi 


HELP WANTED 
ADMINISTRATIVE 


ACCOUNTING MANAGER and assistant to 
the chief financial officer. Growing north- 
eastern Ohio company has an opening for 
an individual to direct all phases of ac- 
counting operations to include experience 
with general ledger and financial report- 
ing. Must have working knowledge of sys- 
tems, budget and cost analysis. Data 
processing experience preferably in IBM 
models 32 or 34. Minimum of 5 years ex- 
perience in newspaper accounting or pub- 
lic accounting helpful but not necessary. 
Must be personable and able to get along 
well with people. College degree required, 
MBA a plus. Send resume and salary his- 
tory to Box 30893, Editor & Publisher. 


BUSINESS MANAGER—Accountant with 
a future for 10,500 daily in Zone 6. Be 
prepared to learn and grow with one of 
nation’s major groups. Box 31027, Editor 
& Publisher. 


ACCOUNTANT 


Excellent career position avail- 
able for an individual with ex- 
perience in accounting or fi- 
nance. This position will be 
especially attractive to an ag- 
gressive growth-oriented person 
willing to tackle challenging 
assignments. 


Educational requirements should 
include undergraduate degree 
in accounting, finance or com- 
puter science. An MBA or CPA 
certificate would be a plus. 


If interested and you feel qual- 
ified for this responsible position, 
please reply with a complete 
resume including salary history. 


CALL-CHRONICLE 
NEWSPAPERS 
PO Box 1260 

Allentown PA 18105 


ADVERTISING 


ADVERTISING SALESPERSON, Must be 
experienced and aggressive, with man- 
agement potential. Contact assistant to 
publisher, Northern Wyoming Daily News, 
Box 508, Worland WY 82401. (307) 347- 
3241. 


COOPERATIVE ADVERTISING 
SALES REPRESENTATIVE 

If you have a thorough knowledge of co-op 
Bevertisinel we're looking for you! The ex- 
pansion of our Co-Op Department calls for 
an individual to sell and coordinate co-op 
programs to manufacturers and dis- 
tributors; to participate in the on-going 
training of our 30+ retail sales representa- 
tives, and to participate in the co-op edu- 
cation of our advertisers. We're looking for 
an aggressive, self-motivated individual 
with a proven track record in co-op adver- 
tising. This is an excellent opportunity to 
join a progressive and rapidly expanding 
company. We are a Zone 8 weekly with a 
circulation of over 300,000. Send confi- 
dential resume to include salary history to 
Box 30891, Editor & Publisher. We are an 
equal opportunity employer. 


WANTED—Ad rep with proven ability who 
has what it takes to go all the way to the 
top, through sales. Working at one of the 
fastest growing, largest community shop- 
pers in the country. Located 30 minutes 
from Manhattan. Applicant must be ambi- 
tious, enthusiastic and have a lot of self 
confidence based on very successful, even 
though limited, experience. If you're really 
good, you'll make very desirable money on 
the way up. Excellent career opportunity 
for right person. If interested, write and 
tell us why. Also, send resume, salary 
background and requirements to Box 
30889, Editor & Publisher. 


AD SALES—Ideal position for personable 
recent college graduate interested in 
learning newspaper advertising. Award- 
winning weekly in unique and lovely island 
area. Resume and references to Larry 
Duthie, Friday Harbor Journal, PO Box 
519, Friday Harbor WA 98250. 
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HELP WANTED 


ADVERTISING 


ADVERTISING MANAGER—Suburban 
newspaper seeks experienced salesperson 
who wants to step up to management. 
Good salary, excellent bonus plan. The 
chance of a life-time. Full details first let- 
ter. Immediate opening. Zone 2. Box 
31019, Editor & Publisher. 


RETAIL ADVERTISING MANAGER 
Needed for strong suburban southern 
California daily. Must be both sales and 
marketing oriented. We desire an experi- 
enced and professional individual who ex- 
cels in highly competitive situations. Ex- 
cellent working conditions and company 
benefits. Send resume with salary history 
to Chuck Rathbun, Director of Sales and 
Marketing, Tribune, PO Box 1259, Covina 
CA 91722, 


DISPLAY AD SALESPERSON 
Central Ohio daily with 2 strong weeklies 
needs aggressive salesperson. Great in- 
centive plan. Send resume and salary re- 
quirements to Hank Balsley, Mount Vernon 
News, 18 East Vine St, Mt Vernon OH 
43050. 


ADVERTISING DIRECTOR DAILY 
10,000 daily plus Sunday in the Great 
Northern outdoors Zone 5, we want a pro- 
fessional Ad Director who is goal and 
budget oriented, well organized and pro- 
motion minded, you must have a minimum 
of 3 to 5 years newspaper sales manage- 
ment experience. Please send resume and 
cover letter with salary requirements to 
Box 30848, Editor & Publisher. 


SHOW US by your track record what you 
can do for us. We can do only one thing for 
you—pay you well. If you are presently 
successfully employed in advertising sales 
and want an opportunity to sell even 
more—write us today. This ad will run only 
once and the position will be filled in the 
next 10 days. (Zone 5 mee. If you are 
interested write Box 30951, Editor & 
Publisher. 


ADVERTISING MANAGER—Seeking pro- 
motional minded, aggressive person. Ex- 
cellent opportunity for right person who 
wants to locate in northern Minnesota. In- 
centive program and fringe benefits. Sal- 
ary commensurate with experience and 
ability. Box 30924, Editor & Publisher. 


ADVERTISING MANAGER 

We want a strong leader able to motivate a 
capable 11 member staff, get maximum 
revenue from an affluent market, apply 
market research to our sales efforts, main- 
tain personal contact with major advertis- 
ers. Excellent salary, benefits, future. Ad- 
ditional responsibility for top performer. 
Circulation 38,500 and growing. Write 
Rochester Post-Bulletin, 18 First Av SE, 
Rochester MN 55901. Bill Boyne, general 
manager. 


ADVERTISING SALES DIRECTOR 
The Pulitzer Prize-winning Sun Newspa- 
pers of Omaha are seeking an individual 
with proven sales and managerial back- 
ground to head up all advertising sales di- 
visions for 7 paid and 5 free weekly news- 
Papers. 

We're an innovative newspaper company 


that values well managed and motivated. 


personnel. If you have energy and en- 
thusiasm to accompany your record of 
success, we have the challenge and re 
wards for a career executive. 


Omaha is an environmentally sound city 
with surprising cultural advantages. Excel- 
lent pay and fringes; excellent working 
conditions. This is an opportunity to grow 
with a solid, well-established company. All 
inquiries tréated in confidence. Write to 
Richard Kreuz, Assistant Publisher, Sun 
Newspapers, 4875 F Street, Omaha NB 
68117, or call (402) 733-7300. 


AD MANAGER—Sales for profitable week! 
advertiser. Small ownership interest avail- 
able. Must be aggressive, experienced, 
capable of motivating sales staff. Excel- 
lent fringe benefits and earnings to 
$25,000 first year. Send resume and sal- 
ary history to J. Michael Sunde, the 
Rochester Weekly, 821 3rd Av SE, Roches- 
ter MN 55901. 


SALES DIRECTOR 

Dynamic 6 year-old Fingerlakes weekly 
seeks experienced manager/promoter to 
take over sales staff of 6 and expand cur- 
rent gross of $300K. Duties include hiring, 
training, initial selling of large accounts, 
promotion. This eden Is constantly 
expanding and offers satisfying, challeng- 
ing career in beautiful location and 
friendly atmosphere. Ownership consid- 
ered. Send resume, salary requirements to 
Box 30970, Editor & Publisher. 
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HELP WANTED 
ADVERTISING 


WE WANT a person who can sell. We sim- 
ply don’t give a darn about other qualifica- 
tions. Produce and you make money—if 
you don't sell we fire you. We want to grow 
rapidly. Only those people who are pres- 
ently employed in advertising sales will be 
considered. We're an Ohio growing weekly. 
Write us at Box 30941, Editor & Publisher. 


ZONE 7 large weekly shopper, 72,000 cir- 
culation seeks strong individual capable of 
earning $25-50,000 a year. Good draw plus 
excellent commission. Mr Lesnar, (800) 
843-6805 toll free. 


“FLORIDA OPPORTUNITY” 

As Retail Ad Representative 
This is your chance to sell in the nation's 
fastest growing market and enjoy the sun 
coast lifestyle. 


If you: 

e Area professional with at least 5 years 
newspaper experience 

® Know how to use market data 

e Have a proficiency in developing new 
business 

e Want to build your career in a fast 
paced retail selling market, 
send your resume today to Dick Mitchell, 
Ft Myers News-Press, PO Box 10, Ft Myers 
FL 33902. 


RETAIL DISPLAY 
ADVERTISING MANAGER 


LET'S NOT KID ONE ANOTHER. . . 

We are looking for a real professional. . . 
a “LEADER,” a “MANAGER OF PEOPLE” 
with the following attributes: organized, 
company-minded, good with detail, 
energetic, tenacious, goal and budget 
oriented. You must have a proven track 
record to direct and motivate a staff of 
30+, and to assess and improve upon re- 
tail sales. If you are THAT person then we 
definitely would like to talk with you. We 
are one of the foremost (Zone 8) papers 
with a circulation in excess of 300,000. 
Send confidential resume, to include sal- 
ary history to Box 31008, Editor & 
Publisher. We are an equal opportunity 
employer. 


CIRCULATION 


MEDIUM SIZE daily on Florida's west coast 
needs an assistant to the circulation man- 
ager. We prefer ability and the desire to 
succeed over years of experience. Excel- 
lent opportunity for the right person. Write 
Box 31067, Editor & Publisher. 


CIRCULATION DIRECTOR—Zone 5, 
medium market daily. Applicant must 
demonstrate results in competitive market 
situation. All inquiries held in strict confi- 
dence. Send resume to Box 30756, Editor 
& Publisher. 


COME GROW with us. We need an experi- 
enced circulation manager for 6000 daily. 
Salary, hospitalization, retirement bene- 
fits. Send resume and salary requirements 
to Walt Handy, The News-Republican, PO 
Box 100, Boone IA 50036. Replies held in 
confidence. 


CIRCULATION MANAGER for large subur- 
ban newspaper group in Zone 9. Must have 
strong background in organizing and ad- 
ministering a combination carrier/ 
contractor home delivery system. Send full 
resume including salary history to Box 
30810, Editor & Publisher. 


DIRECT MAIL EXPERT NEEDED FOR 
CIRCULATION PROMOTION DIRECTOR 
Large Midwestern religious publisher is 
looking for a direct mail expert to fill the 
position of Circulation Director for the 
largest national weekly publication of its 
kind. The position offers the right person a 
challenging opportunity to continue the 


| steady growth pattern of the past several 


years. Direct mail experience is essential, 
circulation management experience is 
helpful but not necessary. Send resume 
and salary requirements to Box 30917, 
Editor & Publisher. 

Equal Opportunity Employer 


LOOKING for someone who's ready to step 
up to circulation manager of a 6-paper 
chain of weeklies in Zone 5. Excellent op- 
portunity with a growing firm. Call Bill 
Saunders at Index Publications, (312) 
841-6400, or home (312) 799-5994 for ap- 
pointment. 


SMALL DAILY circulation manager. Ex- 
perience in PIA_and 7-day operation 
seree ECR 5. Send resume to Box 
30755, Editor & Publisher. 


HELP WANTED 
CIRCULATION 


ARE YOU a district manager at a small to 
medium paper and want to grow in the 
circulation field? Feel boxed in and want to 
manage a department in the next 2-3 
years? 

We need a strong district manager who is 
ready to be brought along as one of our 
group's department heads. Only shirt- 
sleeved individuals need apply to work 
hand-in-hand with the circulation director. 


We offer good compensation and a gener- 
ous benefit package. Send resume with re- 
ferences to Box 31070, Editor & Publisher. 


CIRCULATION MANAGER—13,173 circu- 
lation 6 day morning paper Zone 5. Need 
aggressive leader with selling, organiza- 
tional and creative abilities. Excellent 
management opportunity and good benefit 
program. Send resume with salary history 
and references to Box 30938, Editor & 
Publisher. 


METRO CIRCULATION 
SUPERVISOR 


Departmental expansion has created 2 
new management positions in our circula- 
tion department. You will manage 6 dis- 
trict sales managers and assist the metro 
manager in planning, training and budget- 
ing. Candidates should have previous cir- 
culation management experience. If you 
are interested In joining a progressive cir- 
culation department, please send letter of 
application today including education, 
work and salary history to: 
Personnel Department 
Madison Newspapers Inc 
PO Box 8056 
Madison WI 53708 
An affirmative action employer. 

A labor dispute is in progress at Madison 
Newspapers Inc. 


CIRCULATION MANAGER for a 9000 5 day 
PM newspaper and 21,000 weekly. We are 
looking for a shirt sleeve manager who will 
be involved in all facets: sales, service, 
motor routes, mailroom, computer input, 
etc. We are a member of a rapidly growing 
10 newspaper family-owned chain. Our 
benefits include profit sharing, life, health 
and dental insurance and a solid future. 
Send resume to Paul Zilly, Daily Crystal 
Lake Herald, PO Box 250, Crystal Lake IL 
60014. Ss 


CIRCULATION SUPERVISOR for Zone 9 
medium-sized daily. Proven track record of 
circulation skills with ae to meet sales 
goals. Previous responsibility for district 
manager staff helpful. Salary package to 
$22,000 plus benefits. Send resume to 
Kay Gause, Personnel Manager, Yakima 
Herald Republic, PO Box 9668, Yakima WA 
98909. We are an equal opportunity 
employer. Women and minorities are en- 
couraged to apply. 


MANAGER for the state operation of a 
medium size newspaper in Zone 4. Must 
have at least 3-5 years experience and be 
capable of supervising and working with 
others. Send resume and salary require- 
ments to Box 31026, Editor & Publisher. 


CIRCULATION ZONE MANAGER—You 
folks in the cold, dreary Northeast and 
Midwest. . . here's your chance to move 
out West to a semi-metro market of unex- 
celled beauty. Must be experienced in dis- 
trict supervision, carrier training, promo- 
tion. All replies confidential. Write Box 
31025, Editor & Publisher. 


OPENING in the spring for circulation 
manager for 11,000 6-day daily with TMC 

shopper in Zone 3. Good benefits and 

chance to move up in aggressive group of 
newspapers. Send resume and salary re- 

irre Ee to Box 30976, Editor & 
ublisher. 


MEDIUM SIZE daily in northern California 
needs a supervisor working with carriers. 
Must be strong in basics—Service, sales 
and collections. Send complete resume 
with salary requirements to Russ Smith, 
Stockton Record, PO Box 900, Stockton 
CA 95201. 


CLASSIFIED ADVERTISING 


CLASSIFIED PHONE ROOM supervisor for 
40,000 daily in Zone 9. Experienced 
supervisor with emphasis on employee 
training and sales goal achievement. Re 
sponsible for staff of 6; modern equipment 
with VDT input and typesetting. Salary 
commensurate with training and experi- 
ence plus fringe benefits package. Send 
resume to Box 31045, Editor & Publisher. 
We are an equal opportunity employer. 


HELP WANTED 
CLASSIFIED ADVERTISING 


CLASSIFIED TELEPHONE 


SALES SUPERVISOR 

This 79,000 circulation 7-day newspaper is 
looking for a sales oriented supervisor ina 
14 position (and growing) phone sales 
staff. Goal oriented person with the ability 
to motivate, train and innovate will find a 
good starting salary plus commission plan 
and excellent company paid benefits. This 
Paper is part of a major chain with excel- 
lent opportunities for growth. Great 
chance for a classified manager or assis- 
tant classified manager of a smaller paper 
to move up. Call or write Catharine Jones, 
Classified Ad Manager, Rockford Register 
Star, 99 E State St, Rockford IL 61105. 
(815) 987-1220. An equal opportunity 
employer M/F. 


CLASSIFIED MANAGER 
We seek an experienced salesperson with 
the ability to communicate, motivate and 
produce results. Ideal spot for No. 2 to 
move up with well established high volume 
Chicago area weeklies. Prior agency ex- 
perience also a plus. Please send resume 
with salary requirements to Box 30935, 
Editor & Publisher. i 


TIRED OF TRYING to break even in a stag- 
nant market? We need someone to manage 
the classified department of our 16,000 
circulation daily. Growth potential unlim- 
ited! Must be familiar with VDT phone 
room, computerized display transactions, 
and willing to handle some accounts. Send 
resume and salary requirements to Box 
31052, Editor & Publisher. 


DATA PROCESSING 


COMPUTER TECHNICIAN 
An immediate opening exists for top notch 
Computer Technician to maintain ATEX, 
AUTOLOGICS, COMPUSCAN, DEC, AND 
RAYCOMP systems. Experience in these 
areas preferred. 4-day work week. Salary 
to $19K plus overtime and differentials. 
Send resume to Michael Gusky, Technical 
Services Manager, Dallas Times Herald, 
PO Box 225445, Dallas TX 75265. 


SYSTEMS MANAGER 
NORTH CAROLINA COASTAL DAILY 
New installation 41 terminal ATEX front- 
end system and 6 terminal IBM S/34 Busi- 
ness system. Manager will work as de- 
partment head on same level with news, 
advertising, accounting and production. 
Must have newspaper background, 
thorough understanding of systems opera- 
tion, hardware, and software, program- 
ming and analysis, and of systems depart- 
ment's role in timely, cual production of 
daily newspaper and financial data. Send 
resume, references and salary history to: 
Publisher 
Star-News Newspapers 
PO Box 840 
Wilmington NC 28402. 


DATA PROCESSING MANAGER 
Little Rock, Arkansas based newspaper 
group needs DP Manager. DEC hardware, 
RSTS/E OS. Seeking newspaper back- 
ground with circulation computer system 
experience. Ability to manage people and 
work with top management and DP users is 
essential. Send resume and salary re- 
quirements to: Allen Berry, WEHCO Media 
Inc, PO Box 2221, Little Rock AR 72203. 


EDITORIAL 


COPY EDITORS 
SPORTS/CITY/WIRE 


Join one of the South's most progressive 
and dynamic newspaper companies. The 
Ft Lauderdale News/Sun Sentinel, a 
medium sized 7-day metro located in south 
Florida has openings for experienced copy 
editors. Requirements include a strong 
background In copy editing, headline writ- 
ing and layout. VDT experience and a 
minimum of 3 years on daily required. 
AMIPM shifts. Excellent salary and fringe 
benefits. Please respond in writing to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L. Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
(305) 761-4386 
Equal Opportunity Employer 


Circulate Your Jobs, Services, Talents 
to the Largest Newspaper 
Audience in the World 
with E&P Classifieds 


EDITOR & PUBLISHER for November 3, 1979 


HELP WANTED 


EDITORIAL 


PREMIER WRITING SLOT opened in a spir- 
ited feature section. Must be masterful 
story teller, proven reporter, enterprising, 
versatile and innovative. Compensation to 
match talent. Major southeastern met- 
ropolitan newspaper. Send resume and 
clips to Box 30542, Editor & Publisher. 


AGGRESSIVE non-metropolitan Virginia 
daily which prizes integrity and fairness 
seeks editor capable of motivating and di- 
recting staff of 16. Qualities desired: solid 
reporting background, ability to mold, 
teach and lead, skill in modern newspaper 
design, willingness to learn from mistakes. 
Send resume and clips to Box 30763, 
Editor & Publisher. 


DARKROOM PHOTOGRAPHY—Magazine 
seeks experienced freelance writers for 
special assignments. Send pherosrapie 
writing samples to S R Keller, 609 Mission 
Street, San Francisco CA 94105. 


ASSISTANT 
CITY EDITOR 


Zone 4, AM medium-sized daily has out- 
standing opportunity for a top notch pro- 
fessional with strong leadership and man- 
agement skills. Responsibilities include 
the supervision of reporter staff, schedul- 
ing assignments and staff development. A 
minimum of 5 years experience on daily 
required with 2 years in supervision. Salary 
commensurate with experience. Respond 
in writing to Box 30775, Editor & 
Publisher. 


SMALL CITY 5-day daily in progressive ag- 
ricultural area has opening for general as- 
signment reporter covering neighboring 
communities. Prefer J-school grad with 
some experience. Native of Mid-south or 
Southwest. Must be neat, personable, 
self-starter, handle camera and VDT. Write 
Box 30784, Editor & Publisher. 


CITY EDITOR with winner mentality to lead 
and motivate 7-member staff on growing, 
aggressive, 30,000 circulation, 6-day af- 
ternoon daily in Zone 8. Mastery of grid 
layout principles a must. Send resume, 
work samples and references to Box 
30942, Editor & Publisher. 


HELP WANTED 
EDITORIAL 


NEWS EDITOR 
FLORIDA 


Florida's fastest growing AM newspaper, 
the Sun Sentinel is seeking an experienced 
News Editor. This is a key management 
position with responsibility for the supervi- 
sion of the news desk and departmental 
decision-making. Successful candidate 
must have a minimum of 5 years experi- 
ence on daily with a strong background in 
editing and layout; must be well organized 
and have solid news judgment. Salary 
commensurate with experience and com- 
prehensive fringe benefits package. For 
further information contact Claudia L. 
Jack, Employment Manager, at (305) 
761-4386 or send resume including salary 
history and layout samples to: 


Ft Lauderdale News/Sun Sentinel 
Claudia L Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer 


COPY EDITOR 

We are a 62,000 morning, 106,000 Sunday 
looking for a copy editor with 1 to 3 years 
experience in handling news wires, head 
writing and page layout. The person should 
be capable of any job on the copy desk and 
be interested in working with VDT’s. Send 
resume and salary history to Steve Jacob, 
Asst. Ed, The Journal Gazette, 600 W Main 
St, Ft Wayne IN 46802. 


MANAGING EDITOR position open, Ohio 
daily. This is a No. 2 position with em- 
phasis on editing, writing and layout. A 
proven ability in excellence is necessary. 
Send resume to J.M. Kerger, c/o The 
Star-Beacon, 4626 Park Av, Ashtabula OH 
44004. 


FREE PLACEMENT SERVICE 
Daily Newspapers 
Send us your resume; we will duplicate and 
refer it on current job openings. Editorial, 
advertising, circulation and back shop 
applicants welcomed. 


New England Daily Newspaper Assn. 
340 Main St., Room 527 
Worcester, Mass. 01608 


EXECUTIVE EDITOR 

Once in every journalist's career comes an 
opportunity to accomplish all the things 
you've wanted to do, in the kind of com- 
munity you've wanted to do them in, in the 
most beautiful part of the country. This 
may be it for you. We're a 25-50,000 
daily-Sunday in the booming, journalistic- 
proud Southeast. Looking for the right 
individual to take a talented 45-person 
newsroom and make it realize its poten- 
tial. News-oriented company offers finest 
facilities, latest technology, deepest com- 
mitment to excellence. You must offer 
broad background, management skills and 
ability to attract, train and keep talented 
writers, editors and photographers. This is 
a total commitment job for a demanding 
person with highest ideals and standards. 
It will take long hours, hard work and great 
ability, but the rewards will be many. If you 
are interested, tell us why and hae you 
have to offer. Write Box 30824, Editor & 
Publisher. 


To answer box number ads in 


EDITOR & PUBLISHER 


Address your reply to the box number 
iven in the ad, c/o Editor & Publisher, 
75 Lexington Ave., New York, N.Y. 

10022. 


Please be selective in the number of 
clips submitted in response to an ad, 
include only material which can be 
forwarded in a large manila envelope. 
Editor & Publisher is not responsible 
for the return of any material submit- 
ted to its advertisers. 


ZONE 5 suburban newspaper covering 
over 200 communities and printing 35 edi- 
tions weekly has an immediate opening for 
a copy editor. Applicant must be an accu- 
rate and concise editor with ability to write 
bright headlines. Applicant must hold a 
journalism degree. Experience is a definite 
plus. We are an equal opportunity 
employer offering excellent pay and bene- 
fits. Send resume and work samples to Box 
30614, Editor & Publisher. 


ZONE 5, managing editor position, re- 
quires knowledge in all phases of editorial 
operation. Emphasis on ability to motivate 
and supervise. Send resume to Box 30754, 
Editor & Publisher. 


FLORIDA 
ASSISTANT SPORTS EDITOR 


Outstanding opportunity is available on 
Florida's fastest growing morning newspa- 
per. Three to five years experience on daily 
as an assistant sports editor and/or sports 
writer. Strong layout skills, Good editing 
and organizational skills required. Excel- 
lent salary. For further information contact 
Claudia L. Jack, Employment Manager, at 
(305) 761-4386, or send resume including 
salary history, layout samples and clips to: 

Ft Lauderdale News/Sun Sentinel 

Claudia L Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer. 


PEOPLE PAGE social reporter. J-degree 
helpful but not required. Contact assistant 
to publisher, Northern Wyoming Daily 
News, Box 508, Worland WY 82401. (307) 
347-3241. 


MIDWEST DAILY over 100,000 seeks ap- 
plications from experienced reporters, 
Good salary, totally paid benefits; equal 
opportunity employer. Box 30882, Editor & 
Publisher. 


WE NEED a managing editor who can as- 
sume the leadership role of 12 person 
staff. Can you? Our company owns 10 sub- 
urban newspapers: 1 daily, 2 tri-weeklies, 
7 weeklies. The job opening is managing 
editor of the 2 tri-weeklies. We are a ver 

aggressive organization, 22 years old, 24 

employees, 8 offices, full front end UTS 
systems, UPI wire service. We are conser- 
vative and community oriented. Our corpo- 
ration is highly respected. We are 
moneymakers. Classy organization! This 
office won 2 national awards in 1978. The 
best of benefits. Zone 5. Send complete 
resume with personal character reference. 
Box 30878, Editor & Publisher. 


WE ARE LOOKING for an assistant news 
editor/copy editor and a sports editor for 
our small group of weekly newspapers in 
eastern Idaho. Good living conditions, 
growing organization. Send resume and 
salary requirements to Roger Porter, 
Standard-Journal Newspapers, Box 10, 
Rexburg ID 83440. (208) 356-5441. 


EDITOR & PUBLISHER for November 3, 1979 


HELP WANTED 
EDITORIAL 


MEDICAL WRITER 
FLORIDA 


Immediate opening exists for a dynamic 
self-motivated professional to write news 
and feature stories relative to issues and 
events in the health care field. Minimum of 
3 years medical writing experience and 5 
years on daily required. Excellent salary 
and liberal fringe benefits package. For 
further information contact Claudia L. 
Jack, Employment Manager at (305) 761- 
4386 or respond in writing with salary his- 
tory and clips to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer 


EDITORIAL/TECHNICAL WRITER 
Western Electric Engineering Research 
center seeks a communicator who has a 
background in developing technical articles. 


You must have a BS degree... a 
graduate degree in technical writing and 2 
to 3 years of experience preferred. Work- 
ing knowledge of all phases of production 
would be a plus. Send resume and salary 
history to N.E. Leaver, Western Electric 
Research Center, PO Box 900, Princeton 
NJ 08540. 


GROW WITH US 


Seek experienced person with proven 
abilities for copy editing and layout posi- 
tion on expanding metropolitan daily. 
Many opportunities and fringe benefits. 
Send resume and work samples to E.B. 
Sabine, Syracuse Newspapers, Box 4915, 
Syracuse NY 13027. 


REPORTER for award winning small daily. 
We need general assignment reporter with 
experience. Good salary and fringes. Send 
resume and clips to Wayne Lyon, The Daily 
Times, Ottawa IL 61350. (815) 433-2000. 


WOMEN'S EDITOR for Zone 4, 25,000 cir- 
culation daily. Writing, editing, layout and 
design, and managerial experience a must. 
Photographic experience a plus. Box 
30920, Editor & Publisher. 


OPENINGS for wire editor and general as- 
signment news reporter on thriving daily in 
university city. Experience and VDT knowl- 
edge preferred. Send resume and clip- 
pings along with references to The Domin- 
ion Post, Greer Bldg, Morgantown WV 
26505. 


EDITOR 

We are looking for an experienced jour- 
nalist to head up our nationally known 
group of suburban weeklies. We seek a 
person who has hired, trained, and moti- 
vated a news staff. You might be a No. 2 or 
No. 3 ready to lead your own staff and 
newspaper. This position requires 
makeup, editing, story assignment, and 
headline writing. We offer a competitive 
salary, automobile allowance, liberal fringe 
benefits package and the freedom to grow 
and build upon a solid news foundation. 
This position is currently vacant. Resumes 
to General Manager, Townsend Communi- 
cations, Inc, 7007 NE Parvin Rd, Kansas 
City MO 64117. 


REPORTER—Mid-sized Great Lakes daily 
seeks bright, aggressive reporter. In- 
terested in recent top notch J-school grads 
as well as erpeuence reporters. Send re- 
sume and clips to Box 30929, Editor & 
Publisher. 


HARD-DRIVING reporter to handle the 
municipal/court beat for the daily newspa- 
per in Alaska’s capital city. Must have at 
least one year of experience on a daily or 
weekly newspaper. Salary dependent on 
experience. Fringe benefits. Room for ad- 
vancement for right person. Send clips, 
resume to The Southeast Alaska Empire, 
235 Second St, Juneau AK 99801. Tele- 
phone (907) 586-3740. 


PHOTOGRAPHER/REPORTER 
19,000 six-day daily in northwest Illinois 
seeking photographer, who can also han- 
dle some weekend reporting assignments. 
Color processing work included (will train). 
Good paper, good atmosphere. Send re- 
sume to Saul Shapiro, Freeport Journal- 
Standard, PO Box 361, Freeport IL 61032. 


NEWS STAFF leadership and copy editing 
pesto open on 14,000 circulation 

lorida daily. Please send resume to Box 
31030, Editor & Publisher. 


HELP WANTED 


EDITORIAL 


COPY EDITOR—Responsibilities include 
some layout, editing local copy for AM 
daily. VDT experience a plus. No begin- 
ners. No phone calls. Send letter, resume 
to Eric Ether, Blackfoot News, PO Box 70, 
Blackfoot ID 83221. We need a pro and will 
pay for one. 


LOOKING FOR a movie and theatre re- 
viewer to cover Tampa Bay area arts— 
providing criticism, and also coverage of 
groups involved in dance, community, din- 
ner and university theatres, and film. It's a 
challenging beat you can help to shape, 
demanding energy, love for the arts, and 
alertness to trends. Send clips, resume 
and salary requirements to Colee Splichal, 
SunLiving Editor, Clearwater Sun, PO Box 
2078, Clearwater FL 33517. 


WE'RE LOOKING for an aggressive 
reporter/photographer, one capable of 
covering the news clearly and accurately. 
Our 5 day PM of 9000 in the Chicago sub- 
urbs is expanding and improving with indi- 
viduals knowledgeable of quality commun- 
ity journalism, Editing, VDT and layout 
skills are a plus. Our benefits include profit 
sharing, life, health and dental insurance 
and a solid future. Send resume and clips 
to John Sherbert, Herald, PO Box 250, 
Crystal Lake IL 60014. 


PHOTO EDITOR—Midwest AM 300,000+ 
circulation seeks an experienced photo 
editor, Wide knowledge of all graphics de- 
sirable, Should be able to assign, edit, run 
the department and coordinate graphics. 
Write Box 31063, Editor & Publisher. 


OPENINGS for general assignment repor- 
ters on small Zone 3 daily. One position 
requires sports background. Seeking hard 
worker who wants to learn. Send resume to 
Box 31062, Editor & Publisher. 


EDITOR for a county-seat, county-wide, 
weekly paper located along the scenic 
Rock River in the Blackhawk Hills of 
northern Illinois. The successful candidate 
will have previous newspaper editing ex- 
perience or comparable technical skills. 
You must be strong in court house news 
coverage, correspondent recruitment and 
photo ability. VDT experience helpful but 
not necessary. Starting salary to $12,000 
plus benefits. Contact Michael Tompkins, 
Rochelle Newspapers Inc, 401 N Main St, 
Rochelle IL 61068. 


FARM EDITOR—The successful candidate 
will have newspaper or magazine editing 
experience. Farm-related background 
helpful but not necessary if you are willing 
to learn. We're a top-notch newspaper 
group with completely modern facilities 
and equipment. We demand excellence 
from our editors. Salary requirements and 
resume to Michael Tompkins, Rochelle 
Newspapers Inc, 401 N Main St, Rochelle 
IL 61068. 


THE MIAMI NEWS is looking for a few good 
reporters, a graphics editor and an assis- 
tant city editor. We want people with at 
least 5 years of experience who have integ- 
rity, talent, enthusiasm, energy and 
superior journalistic skills. We offer the 
greatest afternoon newspaper challenge in 
America. PO Box 615, Miami FL 33152. 


EDITOR-REPORTER 

Group of 2 weekly papers is seeking recent 
J-grads or persons with 1 year experience 
to staff progressive paper. Ambitious 
non-smokers with high ethics desired. 
$135 per week plus benefits to start. Re- 
sume and samples to Bill Schweitzer, Box 
98, Hugo CO 80821, (303) 743-2371. 


GROWING 7000 circulation paper near 
New Orleans seeks trained reporters from 
South. Write Managing Editor, Daily Star, 
Box 1319, Hammond LA 70404. 


WRITER 
Fast-growing international consulting or- 
ganization needs copywriter/researcher to 
produce heavy volume of direct mail, news- 
letters, proposals, brochures, etc. Must be 
well organized, detail-oriented, creative 
person with good business sense. Midtown 
New York location, good working condi- 
tions, exciting projects, great opportunity. 
Salary commensurate with experience. 
Send letter or resume with salary require- 
ments to Box 31054, Editor & Publisher. 


FREELANCE or part-time writer to handle 
assignments for new monthly magazine in 
New York or Washington DC area. Mostly 
interviews of black, United Nations and 
West Indies personalities. Write to Box 
31053, Editor & Publisher, detailing ex- 
perience, compensation desired. 


4 


HELP WANTED 
EDITORIAL 


NEWS EDITOR wanted for substantial 


community-oriented weekly located in 
north-central Illinois. Desire leader skilled 
in photography, writing and editing. 
Supervision of small staff and responsibil- 
ity for editorial product part of the job. 
Salary and benefits commensurate with 
experience. Box 30954, Editor & 
Publisher. 


AGGRESSIVE REPORTER for award win- 
ning offset daily. Excellent equipment and 
working conditions. Resume and salary re- 
quirements to Commercial Review, Box 
1049, Portland IN 47371. 


FASHION-FEATURE writer for metropoli- 
tan daily in southwest Texas. Free to 
travel. Experience preferred. Send resume 
and clips to Box 31020, Editor & 
Publisher. 


SPORTS COPY EDITOR 

One of the top sports sections in Zone 6 is 
seeking a strong copy editor. At least 3 
years experience as well as VDT experience 
preferred. Good hours, salary and fringe 
benefits on 6 day a week PM. Complete 
resume, clips and salary requirements in 
first letter. Bob Hartzell, Tulsa Tribune, 
Box 1770, Tulsa OK 74102. 


WRITER/EDITOR FOR ECONOMICS cover- 
age and city desk backup on 49,000 AM- 
Sunday in Zone 1. Successful applicant 
will have at least three years’ reporting ex- 
perience, strong interest in coverage of 
business, labor and other economic inter- 
ests plus desire and aptitude to share in 
direction of other reporters. In addition to 
some writing, will function as assistant to 
state and city editors in coordination of 
economics coverage by general reporting 
staff and in vacation backup to desk in 
assisting with supervision of general news 
coverage. Chance for solid reporter to as- 
sume desk responsibility without giving up 
writing. Equal opportunity employer. Box 
31012, Editor & Publisher. 


BE YOUR OWN BOSS. Small weekly group 
seeks reporter with at least two years ex- 
perience who wants to try some of his 
ideas and be editor of a small town weekly. 
Ideal family town near cities, but still rural. 
Send resume to: Gazette Publications, PO 
Box 166, Jefferson OH 44047. 


EXPERIENCED JOURNALIST to join staff 
at High Country News, a bi-weekly paper 
based in Lander, Wyoming, covering 
natural resource issues in the Rocky 
Mountains and Northern Plains. Full-time 
Position involves reporting, editing and 
some travel. Salary $500 a month plus full 
health insurance. Deadline for applica- 
tions: November 30. Position open soon. 
Send resume and writing samples to HCN, 
Box K, Lander WY 82520. Also seeking 
part-time stringers in Idaho, Colorado, 
Wyoming, Montana, Utah, North and 
South Dakota, and New Mexico. 


SPORTS EDITOR-REPORTER needed for 
community oriented twice weekly in cen- 
tral Massachusetts. Experience in game 
coverage, editing and layout a must. Gen- 
eral news background helpful. Send re- 
sume and clips to Editor, Blackstone Val- 
ley Tribune/Advertiser, 60 Church St, 
Whitensville MA 01588. 


SPORTS DESK REPORTER 


Responsible for organizing and executing 
coverage of high school sports including 
18 conferences. Other sports reporting as 
time allows. Write and edit copy on rimas 
needed. Previous editing/reporting experi- 
ence on daily newspaper required. VDT ex- 
perience desirable. Prefer knowledge of 
Wisconsin sports. 


Please send letter of application including 
education, work and salary history to: 


Glenn Miller, Sports Editor 
Wisconsin State Journal 
PO Box 8058 
Madison WI 53708 
An affirmative action employer 


AGGRESSIVE, 7 day Great Lakes area 
suburban paper is looking for a high qual- 
ity reporter, either entry level or experi- 
enced. If you thrive on competition and 
enjoy beating the opposition, send a re- 
sume to Box 30971, Editor & Publisher. 


REPORTER-PHOTOGRAPHER needed for 
one of Ohio's finest weekly newspapers, 
the Courier-Crescent of Orrville. Good pay, 
excellent benefits, creative atmosphere, 
great town. Send resume immediately to 
Melody Snure, editor, The Courier- 
Crescent, 409 N Main St, Orrville OH 
44667. 
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HELP WANTED 
EDITORIAL 


EDITOR-REPORTER for multi-faceted re- 
sponsibilities on weekly newspaper; news 
reporting, feature writing, photography, 
good on building rapport with news 
sources, able designer, are just a few of 
the talents required. A demanding job but, 
a position in which you can show off your 
talents and grow professionally. Write or 

hone: Kenneth Weidner, Publisher, 

iconderoga Sentinel, Ticonderoga NY, 
(518) 585-6701 (evenings call (518) 597- 
3084). 


FREELANCE 


CRIME WRITERS 
A steady market if you deliver. Rates $175 
to $250. For guidelines, write Dominick A. 
Merle, Editor, Globe Communications 
Corp., 1440 St Catherine St West, 
Montreal, Canada H3G 1S2. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 


PHOTOJOURNALISM 


STAFF PHOTOGRAPHER for 13,000 cir- 


culation offset daily. At least 1 year photog- 


| raphy experience on a post-college news- 


Paper required. Editor Mike Forrester, 
East Oregonian, PO Box 1089, Pendleton 
OR 97801. 


PRESSROOM 


WEB PRESSPERSON 
Opening for experienced lead person on 
Goss Community. Progressive firm with 
benefits. Pretty area, temperate climate. 
(602) 287-4646, Nogales Daily Interna- 
tional PO Box 579, Nogales AZ 85621. 


WANTED IMMEDIATELY, experienced 
Goss Urbanite personne! who want to grow 
with an expanding company in Zone 2. 
Please send resume, giving job experience 
and salary history to Box 30922, Editor & 
Publisher. 


RAPIDLY EXPANDING newspaper in Zone 
5 is seeking an experienced pressperson 
capable of running top quality color work 
on a Harris 1650 or Metro press. Possible 
head pressperson or foreman M/F position 
for qualified person. Good company bene- 
fits and working conditions. Only qualified 
people need apply. Write Box 30912, 
Editor & Publisher. 


HOUSTON AREA suburban newspaper 
seeks experienced offset pressperson. 
Goss Urbanite experience preferred, but 
will consider experience on other newspa- 
per presses. Salary negotiable, good bene- 
fits. Call Don Allen at (713) 477-0221, ext 
221. No collect calls please 


NEWSPAPER GROUP needs working press- 
room foreman. Urbanite experience, PM 
daily and some commercial work. Open 
shop. Zone 3. Area ideal for family living. 
Box 30874, Editor & Publisher. 


PRESSROOM SUPERVISOR with technical 
skills and supervisory or management ex- 
perience. Growing small daily in Zone 2. 
Possible 2 shift operation with increasing 
commercial printing. 6-unit offset press. 
Excellent benefits and salary. Not a dead 
end job. Reply to Box 31043, Editor & 
Publisher. 


HAWAII 


Press Operators 

Hawaii based firm specializing in newspa- 
per publishing and commercial printing, 
with frequent process color, has im- 
mediate opening for experienced press 
operators for 6-unit Goss Urbanite. Good 
salary for quality-oriented persons willing 
to work. Excellent benefits with fast grow- 
ing company including medical, dental and 
profit sharing. Openings for operators also 
in Washington and Oregon. Contact: Kim 
Berry or Dennis Heupel, Sun Press, 46-016 
Alaloa St, Kaneohe HI 96744, or phone 
(808) 235-5881. 


LARGE METROPOLITAN DAILY has im- 
mediate opening for Goss Mark II _press- 
men in a non-union plant, Zone 6. Organi- 
zation provides career growth potential 
with excellent salary and fringe benefits. 
All replies confidential. Send resume to 
Box 27824, Editor & Publisher. 


HELP WANTED 
PRESSROOM 


PROGRESSIVE and quality-minded news- 
paper company seeks pressroom manager 
for 2-shift operation. This is a handsome 
job for a person who wants to grow with a 
growing in-state newspaper group. Ours is 
a quality 3 times a week newspaper with 
job work interspersed. Must be expert on 7 
unit Community press. Write or call Lloyd 
E. Millegan, Publisher, Springfield News, 
Springfield OR 97477. Phone (503) 746- 
1671. 


PRODUCTION 


ASSISTANT PRODUCTION manager 
needed for progressive mid-size west coast 
daily newspaper. Must be a skilled man- 
ager of people as well as a craftsman in 
graphics and letterpress. Send_resume 
and earning package to Box 30817, Editor 
& Publisher. 


ELECTRONIC MAINTENANCE 


Pandick Press, a nationwide legal and fi- 
nancial printer is seeking an experienced 
person with DEC and APS5 or related 
background for its Washington office. 


Relocation and all benefits paid for. 


Send resume and salary requirements to: 
Bob Crocco, Production Manager, Pandick 
Press Washington DC, 1801 North Oak St, 
Arlington VA 22209, (703) 522-6000. 


All replies confidential. 
Equal opportunity employer 


ASSISTANT PRODUCTION MANAGER, 
New Jersey metro daily with 2 plant 
letterpress/offset operation seeks person 
with 2-3 years pressroom and supervisory 
experience to join expanding production 
department. Salary $27,000. Good growth 
opportunity for an energetic individual. 
Send resume with details of experience to 
Box 30864, Editor & Publisher. 


PUBLIC INFORMATION 


DIRECTOR OF PUBLIC INFORMATION— 
Top position in Public Relations with re- 
sponsibility of managing other profession- 
als and a budget. Must be an experienced, 
working manager. Salary competitive. 
Write to: Dr Charles Lucht, Chairman of 
the Search Committee, Second Floor, Ad- 
ministration Building, Mississippi Univer- 
sity for Women, Columbus MS 39701. An 
Equal Opportunity Employer. 


PRESS RELATIONS—News writer for 
major national youth service organizaton 
headquartered near Dallas. Emphasis is on 
print, but radio/tv experience also re- 
quired. Plan, research, write, place. 
Photography background, interest a plus. 
Should have J-degree, with several years 
as reporter on daily paper. Send resume 
to: PO Box 61030, Dallas/Ft. Worth Air- 
port, TX 75261, Attn: PR Service. 


SALES 


Field Public 
Affairs Officer 


Attractive career positions 
exist at our Regional offices in 
Atlanta, Georgia and Glen Ellyn, 
Illinois for an individual to per- 
form public information duties in 
the Public Affairs Office. 


Position involves respond- 
ae inquiries from the general 
public; writing and editing 
public information statements, 
news releases, bulletins, etc., 
and maintaining channels of 
communication with personnel 
of the information media. 


Requires BA or equivalent 
knowledge with background in 


English or Journalism and ex- 
perience in information collect- 
Ing, processing and dissemina- 
tion. 


Salary to $25,000 depen- 
ding on academic qualifications 
and experience. Good advance- 
ment potential. 


Send resume with salary 
information or Government 
application (Standard Form 
171) to: 

U.S. Nuclear Regulatory Commission 
Division of Organization & Personnel 


Recruitment Branch: EGP 
Washington, D.C, 20555 


tant 


An Equal Opportunity Employer, M/F/Hdep 
U.S. Citizenship Required 


SALES 


COMMERCIAL PRINTING SALES—Zone 4 


daily newspaper is starting an offset com- 
mercial printing division with bindery and 
needs an energetic and aggressive indi- 
vidual to be a one person show managing 
this division and selling commercial print- 
ing. The right person should have some 
sales experience and some knowledge of 
commercial printing costs and bidding 
procedures. College degree helpful. This is 
a good career opportunity with a national 
newspaper group. Affirmative action/equal 
opportunity employer. Reply in confidence 
to Box 30880, Editor & Publisher. 


Sales Reps Wanted 


Selling for us is like being in business for yourself! 


Ideal position for self-starter who likes to work 
independently. Initiative builds top income selling 
subscriptions to Clipper Creative Art Service and 
Print Media Service. Your primary accounts will be 
newspapers, commercial printers and advertising 


agencies. 


We now have several four-state territories open. 
Our top producers earn in excess of 40m annually. 
Your income potential is limited only by your sales 
ability. Send resume in complete confidence to: 


National Sales Manager 


Dynamic Graphics, Inc. 
P.O. Box 1901 
Peoria, IL 61601 


| We are an equal opportunity employer. 
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Positions Wanted... 


PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


MBA with strong news background wants 
chance to grow. I've done most newsroom 
jobs and worked in market research. Pre- 
fer marketing or general management. Box 
30664, Editor & Publisher. 


PUBLICATIONS MANAGEMENT 
Director of publishing house for 7 years. 
Editor of national magazine for 3 years. 
Newspaper publisher and editor. Radio 
station manager. Stanford MBA, Harvard 
BA. Prefer Zone 9. 

Box 30620, Editor & Publisher. 


FINANCIAL OFFICER/Comptroller with ex- 
cellent background in accounting and 12 
years of mepspa pel operations, available in 
eastern Zone 5 or Zone 2. Box 30745, 
tditor & Publisher. 


CONCERN for my family’s future prompts 
this advertisement because there may be 
an opportunity out there. Currently assis- 
tant publisher (9000 daily) and general 
manager of central printing facility. 
Knowledgeable in every phase of 
newspapers—began as printer's devil and 
have been newspapering ever since. De- 
gree. With present group over 9 years and 
if we move it will be to a similar position 
with a progressive, caring but larger or- 
ganization. Write Box 30870, Editor & 
Publisher. 


WE GET PEOPLE MOVING 


“It's all your fault anyway,” 
said P.S. in a postscript toa 
letter asking that his E&P 
subscription be sent to (Il- 
linois) instead of (New 
Hampshire). “Positions 
Wanted ad did a great job, 
which is why I'm now here, 
and not there. Double 
thanx.” 


M.W. wrote us: ‘Just a quick 
note of THANKS. | am leav- 
ing (Washington) in a couple 
of days for (Colorado) where 
|-will begin a job as county 
government reporter. The 
managing editor found out 
about me through my clas- 
sified in E&P. Thanks for 
your help.” 


And how about the former 
Florida ad salesman who 
moved right into manage- 
ment: ‘Located just the job | 
was looking for through my 
Positions Wanted ad in E&P. 
Thanks.” B.N. 


The next move is up to you. 
If you’ve got what it takes 
(ability and _ initiative, 
mainly)—we’ve got what it 
takes (the largest newspaper 
audience in the world)! So 
get moving and send us your 
Positions Wanted classified 
ad today! 


POSITIONS WANTED 
AD RATES 


4 weeks—$1.55 per line, per issue 
3 weeks—$1.75 per line, per issue 
2 weeks—$1.90 per line, per issue 
1 week—$2.05 per line 


Box service—$1.75 per issue 


Count approximately 39 characters and/ 
or spaces per line. 3 lines minimum 


Deadline: Every Tuesday, 4 pm 


Editor & Publisher 
575 Lexington Av, 
NY, NY 10022 
(212) 752-7050 


| souri 


| Trans 


ADMINISTRATIVE 


AVAILABLE NOW—A general manager for 


small-medium daily with capabilities of | 


running larger publication or group of 
weeklies with complete operation know- 
how. Shopper experience. Complete re- 
sume and interview now. Excellent track 
record and references. Prefer South. Write 
Box 31024, Editor & Publisher. 


ARTIST 


COMMERCIAL ARTIST for General Motors. 
Cartoonist for 3 weeklies. Seeking new 
career on daily. Solid portfolio. Bob 
Seymour, 4651 Graford Ln, Stow OH 
44224. 


CIRCULATION 


SUCCESSFUL circulation manager, 20 
years learning trade on small, medium, 
large. Never failed to better the figure. 
Complete take charge including innovative 
promo effort. Want 20 to 40M daily or 
daily/Sunday. Box 30945, Editor & 
Publisher. 


EDITORIAL 


EDITOR, DAILY—14 years experience; key 
strengths staff motivation, graphics, 
commitment to community journalism. 
Box 30921, Editor & Publisher, 


NEWS EDITOR on 33M, 7-day AM in Zone 
3 seeks key desk post on larger daily. Box 
30911, Editor & Publisher. 


EDITORIAL position sought by former pub- 
lic relations writer with mastery of lan- 
guage and original mind. Weak on produc- 
tion know-how but can learn quickly. New 


| York City only. Box 30309, Editor & 


Publisher. 


LEGAL NEWS REPORTER—experienced 
journalist seeks career position. Law de- 
gree, June 1980. Top 10% of law school 
class. Write Box 30825, Editor & 
Publisher. 


EDITORIAL WRITER/PAGE EDITOR— 
Complete with frontal lobe. Box 30948, 
Editor & Publisher. 


WRITER/EDITOR will be in Israel for 7 
weeks. Can do features on your area 
people living in Israel. University of Mis- 
i J-grad, 7 years newspaper reporting, 
editing experience. Apt 802, 35 E St NW, 
Washington DC 20001. 


TAXES-LAW-INVESTING 

ating legalese into English is my tal- 
ent. Can originate copy from tax rulings or 
court cases. Or rewrite your lawyer's stuff 
so human beings can understand it. Ex- 
perienced. Freelance or part time. Box 
30748, Editor & Publisher. 


A WOMAN'S TOUCH—Reporter, 30, six 
months experience small bi-weekly, excel- 
lent clips, 2/3 features and lifestyle, 1/3 
hard news, seeks entry-level position on 
small daily or medium sized weekly. Espe- 
cially interested in contemporary women’s 
issues (and also like their more traditional 
ones). Have Master's degree in English. 
Please allow me time for reply. Box 30955, 
Editor & Publisher. 


AWARD-WINNING sports writer seeks po- 
sition on medium-sized Midwest daily. Will 
consider any serious, well-paying offer ac- 
companied by example of your sports sec- 
tion. Clips available on request. Write Box 
30663, Editor & Publisher. 


SPORTSWRITER, columnist and editor 
seeks position in any Zone. Prefers 
medium size daily, but will gladly consider 
all offers. Writes lively, concise copy. 
Please contact Box 30950, Editor & 
Publisher. 


AWARD-WINNING college reporter seeks 
entry-level position in small-medium 
east/west_daily. BA, Journalism/Political 
Science. Specializing in government, polit- 
ical, police beat. 35mm photographer. 
Strongly feels small market best place to 
learn, contribute. Solid references. Con- 
tact: Bill Kaczaraba, 7284 SW 93 Av, 
Miami FL 33173, (305) 271-7671. 


REPORTER—daily experience, covered 
many areas including city hall, local poli- 
tics, police, labor and general assignment. 
Some copy experience. All Zones. Box 
30904, Editor & Publisher. 
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EDITORIAL 


YOUNG (25) yet experienced (4 years), tal- 


ented and hardworking sportswriter, has 
covered major league baseball on a semi- 
regular basis and now wants a new chal- 
lenge. VDT experience. Would prefer Zone 
9, but willing to relocate under right cir- 
cumstances. Box 30881, Editor & 
Publisher. 


SPORTSWRITER, 27, seeks position in 
Chicago area. Have covered major college 
football, basketball, pro hockey. Desk, 
VDT experience. Box 31060, Editor & 
Publisher. 


PRESS SECRETARY, 31, for U.S. Con- 
gressman, newspaper background, seek- 
ing challenging new position, reporting, 
editorial writing, teaching, PR. Any Zone. 
Box 31059, Editor & Publisher. 


WRITER/PHOTOGRAPHER— Unusually 
adept at features, photo-illustration. 
Seeks innovative medium daily. (405) 
234-9539. 


CREATIVE managing editor/ad salesman (I 
do it all, almost) for well known weekly 
looking for challenge on central or north- 
ern California paper. Box 31047, Editor & 
Publisher. 


SUN spot reporting slot as low man on 
staff sought by high honors Michigan State 
J-grad with 2 years campus work. Box 
31031, Editor & Publisher. 


EDITOR, experienced, with new ideas for 
one shots and continuing magazines seeks 


publisher. Specialties: women’s interests | 


and TV. Box 31022, Editor & Publisher. 


SPORTSWRITER seeks position on metro 
after three years on small Eastern daily. 
Layout, writing, camera experience. Can 
do the job, only want chance to prove my- 
self to you. Box 30994, Editor & Publisher. 


SPORTS EDITOR-Writer wants challenging 
writing position in Zone 1. Ten years ex- 
perience on local sports, features and all 
desk work. Experienced on VDT. Box 
30977, Editor & Publisher. 


BUSINESS Writer/Photographer: Former 
Midwest Editor, national business daily 
with heavy background dealing with top 
executives in manufacturing, retailing, 
real estate, marketing, lifestyle. Experi- 
ence in Federal Court proceedings. Look- 
ing for Chicago-Midwest writing/photo as- 
signments on steady or one-time basis. 
Box 30975, Editor & Publisher. 


WORKAHOLIC EDITOR with four solid 
years of experience seeking editorial post 
on small to medium sized daily. VDT 
trained—a perfectionist. Box 30969, 
Editor & Publisher. 


LAWYER-JOURNALIST with heart set on 
Washington DC is graduating in December 
with J.D. degree. Five years reporting ex- 
perience and numerous writing awards. 
Seeks newspaper or magazine that en- 
courages thoughtful writing. Box 30965, 
Editor & Publisher. 


EDITORIAL 


SPORTS EDITOR of 80,000 suburban 
weekly declares free agency. Will sign 
anywhere with daily that offers major col- 
lege or pro sports beat. Box 31015, Editor 
& Publisher. 


CREATIVE, ambitious reporter wants to re- 
locate. General and news experience plus 
VDT. Contact me at Box 31009, Editor & 
Publisher. 


TWO-MAN national and regional award- 


| winning writing team seeks post with 
| metro daily. Working for 80,000 circulation 


Florida daily; seeking new challenge. In- 
vestigations, news analyses and Wall 
Street Journal-type trend stories our 
specialties. Box 30999, Editor & 
Publisher. 


FREELANCE 


STRING WORK WANTED. Two veteran, 
Denver-based journalists with business 
reporting, national news magazine and 
overseas experience will cover your news/ 
feature needs in the region. Phone (303) 
499-4494 ext 63. 


PHOTOJOURNALISM 


A WORD-CONSCIOUS PHOTOGRAPHER? 
Yes, here’s a young photographer who can 
write what pictures can’t tell. Strong photo 
and writing/layout experience. | want to re- 
locate on a medium or large daily. PO Box 
38406, Dallas TX 75238. 


PHOTOGRAPHER NEEDS BREAK—I 
haven't a degree or much experience, but | 
have the know-how and talent to produce 
award-winning news photos, excellent fea- 
ture shots, and innovative scenes of your 
community. 2 years experience on NYC 
weeklies, with knowledge of design and 
layout. Interested in Zone 2 daily or weekly 
chain. Michael Schwartz, 5730 Mosholu 
Av, Bronx NY 10471. 


AWARD WINNING photographer with BS in 
journalism and two years daily working ex- 
perience has reached growth potential at 
present job and wishes to move up to more 
photoconscious daily. Also strong in layout 
and design. Box 31021, Editor & 
Publisher. 


PRODUCTION 


PRODUCTION DIRECTOR with a 20 year 
record of consistently and substantially 
reducing labor and materials expense 
while improving product quality. Degreed. 
Prefer competitive medium to large daily. 
Reply in confidence to Box 31068, Editor 
& Publisher. 


SALES 


MBA, Carnegie Printing grad, 11 years in 


Paper sales, strong newspaper production, 
business background. Seeks new chal- 
lenge. Now covering Zone 2. Write JTS, PO 
Box 254, Bogota NJ 07603. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific 


identification 


Shop Talk at Thirty 


By Robert U. Brown 


50 years ago 


As stock market values receded 50 
years ago at the onset of “‘The Great 
Depression,’’ newspaper circulation fig- 
ures soared. 

Stock prices skidded downward for 
five days culminating in ‘‘Black Tues- 
day”’ (it didn’t get that name until some- 
time later) and newspapers in major 
cities made hay with circulation gains. 

E&P said at the time (Nov. 2, 1929) 
‘‘for five panic-stricken days wire ser- 
vices worked overtime and newspapers 
poured a steady stream of extras from 
their presses to tell a speculation-mad 
public of billions in paper profits and bil- 
lions more in hard cash melting away 
faster than an April snowfall. 

““As the figures in the stock tables re- 
ceded, the figures on circulation charts 
soared to gratifying peaks and in some 
instances passed World Series and na- 
tional election records. In New York 
during the first days of the crash news- 
stands resembled trading posts on the 
Stock Exchange floor with clamoring 
crowds waiting for each new edition with 
its heartbreaking news.”’ 

Evening papers benefited the most, 
but morning papers also had gains. 

The Evening World, E&P. said, 
couldn’t meet the demand for copies 
even with 13 or 14 editions a day. It used 
a fleet of taxicabs to augment its truck 
fleet to get copies to the newsstands. 

The World was selling as many as 
41,000 extra copies per day. Bigger than 
the Lindbergh flight, the Post told E&P. 
Even the Brooklyn Eagle was up 6,000 a 
day and the Brooklyn Times was ahead 
10,000 per day. 

The same was true with major news- 
papers all over the country. 

One of the biggest problems for the 
wire services was keeping the stock ta- 
bles accurate and up-to-date with the 
rapidly fluctuating prices. E&P said 
there was only one error noted as of 
Nov. 2. A clerk misread a steel quotation 
as 193 instead of 198. By the time the 
error was noted and before it could be 
corrected the price had dropped to below 
the erroneous quotation. 

In those days everyone tried to keep a 
stiff upper lip and an optimistic point of 
view. Advertising leaders declared busi- 
ness would not be hurt by the market 
slide and urged the country to go back to 
work. 

The Ford Motor Company through its 
Philadelphia agency, N.W. Ayer, wired a 
full-page ad to every daily newspaper in 
the U.S. and Canada. The ad said: 

“The Ford Motor Company believes 
that basically the industry and business 
of the country are sound. Every indica- 
tion is that general business conditions 
will remain prosperous. We are reducing 
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prices now because we feel that such a 
step is the best contribution that could be 
made to assure a continuation of good 
business throughout the country.” 

ANPA made a survey of how the stock 
market slump would affect business and 
newspaper advertising issuing this 
statement: 

“The opinions quoted below seem 
generally to show the belief that the re- 
sults of speculation, however large, are 
not necessarily allied with the movement 
of business. One of those men who are 
quoted briefly traced the effect of ad- 
verse stock market movements over a 
period of years and concluded that each 
succeeding wave of speculation demon- 
strated more clearly than the -last that 
business was one thing and speculation 
quite another. He pointed out that while 
American prosperity was naturally a fac- 
tor in the bull markets, business did not 
keep pace with the upward movement of 
the market, so that there was no reason- 
able expectation of a business recession 
because of a bear market.” 

W.K. Kellogg of the food manufactur- 
ing company said his firm would mate- 
rially increase its advertising ‘‘next 
year’ because ‘“‘the recent fluctuating 
market will have no effect whatever ona 
well-organized and up-to-date food com- 
pany’’ which had been built largely on 
advertising. 

Arthur Kudner, president of Erwin, 
Wasey Company, placed full-page ads in 
three New York newspapers saying: 
‘All right, Mister!—now that the 
headaches overs eb SaGOml®o 
WORK!”’ 

The stock market crash was not an 
isolated incident, as the optimists found 
out later. The entire economy was af- 
fected. Newspapers later got their bumps 
with a slide in newspaper advertising. (It 
is interesting to note that newsprint was 
$62 per ton and publishers were protest- 
ing an increase to $67.) 

A journalistic sidebar, as reported by 
the conductor of this column at the time, 
Marlen Pew, involved the suicide by pis- 
tol shot of ‘‘the head of one of the coun- 
try’s largest banking institutions,”’ 
otherwise unidentified. 

A group of prominent men, including 
Governor Al Smith, all officers of the 
bank, asked the medical examiner to 
come to the house where the tragedy oc- 
curred. They pleaded with him to sup- 
press news of the death (on Friday, Nov. 
8, or thereabouts) because publication of 
the news on Saturday morning might be 
taken by nervous depositors as relating 
to the financial condition of the bank and 
might cause a dangerous run on the 
bank. An audit of the bank’s accounts 
was necessary, but it would take time. 


The medical examiner was prevailed 
upon to withhold the news of the suicide 
for 18 hours, until Saturday afternoon, at 
which time he told the facts of the sup- 
pression to reporters. An audit was com- 
pleted before the opening of business on 
Monday and the bank was found to be 
sound. The suicide had nothing to do 
with the bank. A ‘‘run’’ was averted and 
business continued as usual. 

The medical examiner admitted he 
“must violate all the rules of my depart- 
ment’’ but common sense dictated his 
course of action. 

According to E&P, the medical 
examiner ‘“‘did the right thing’’ under the 
circumstances and in those times. He 
commented there was no criticism of the 
action from newspaper editors. 

We believe these circumstances could 
not be repeated today without an outcry 
of protest from press and public. 


Maryland weeklies 
acquired by Whitney 


The Columbia Publishing Co., a sub- 
sidiary of Whitney Communications and 
publisher of the tabloid Columbia (Md.) 
Flyer, has purchased three weeklies and 
two monthlies in suburban Baltimore 
from the Minneapolis Star and Tribune 
Co. 

Whitney Communications purchased 
Columbia Publishing on November 1, 
1978. In November 1975 Whitney ac- 
quired Chesapeake Publishing Co. which 
publishes the daily Easton (Md.) Star- 
Democrat and 16 weekly newspapers 
along Maryland’s eastern and southern 
shores. 

The five papers are part of the Strom- 
berg group of 11 newspapers which the 
Star and Tribune has owned for several 
years. 

Columbia Publishing also bought the 
Stromberg group’s printing plant, and 
the Minneapolis paper plans to sell the 
six remaining weeklies in the group and 
disband its operations in the area. 

‘“‘We’re concentrating on larger 
areas,’ explained Paul Tattersall, vice- 
president for affiliates at the Star and 
Tribune, who referred to his papers re- 
cent purchase of the Buffalo Evening 
News as an example of the company’s 
policy. Tattersall called the five papers 
bought by Columbia Publishing ‘‘profit- 
able properties.’’ Neither he nor the 
buyer would reveal the purchase price. 

The Star and Tribune vicepresident 
said any of the six remaining Stromberg 
weeklies which are not sold by 
November 1| will cease publication. 

One of the Stromberg papers to be 
folded if no buyer turns up is the Colum- 
bia Times, 

The five papers are the Howard 
County Times, the Catonsville Times, 
and the Arbutus Times, all weeklies; the 
Belair Road Booster, and the Parkville 
Reporter, both monthlies. 
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We asked our employees 
how we could work smarter. 


' Harry Welcomer, 

who works at 

Bethlehem's Steelton, Pa., 

Plant, was awarded 

$5,000 for his better idea: 

a new, adjustable 
electrode for 

an automatic 

welding machine. 


Result: 9000 “better ideas” 


(Ideas that help us fight inflation.) 


Our cost of making steel, 
like your cost of living, keeps 
right on rising. And like you, 
we're working hard to keep all 
of our costs in check. 

Bethlehem’s “Take It To 
The Top” program was designed 
to encourage employees to tell 
us how we can work smarter, 
cut costs, and improve produc- 
tivity —all of which help curb 
inflation. Employees who came 
up with the best ideas won a 
valuable award. 

Better ideas save money 

Our first “Take It 
To The Top” program was 
launched in 1978. The second 
will get under way in 1980. 

In 1978, employees turned 


in more than 9,000 ideas for 
new ways of working smarter. 
We evaluated each idea and put 
into practice as many as we 
could. Results have really paid 
off. We estimate savings, over 
the next three years, of more 
than $15 million solely from 
suggestions generated by 
that program. 

Let’s take it to the top 

in government, too 

When you get right down 
to it, deficit spending by govern- 
ment is the chief engine of 
inflation. We need to keep 
government aware that unfet- 
tered spending must be brought 
under control—and that one 
way to subdue inflation is to 
make our tax dollars more 
productive. People in govern- 
ment can work smarter, too. 


You can help 

Cutting inflation down 
to size is everybody’s business. 
One way you can contribute 
is to take your own better idea 
right to the top— whoever the 
top may be for your particular 
suggestion. 

Your idea can make a 
difference, but only if you share 
it with someone who can do 
something about it. That some- 
one may be President Carter... 
your governor...your represent- 
atives in Congress...your 
boss...222?2? Take It To The Top. 


Bethlehem 


Working Smarter 


WHEN 
BILL STEIF 
ASKS READERS 
TO WRITE, 
WRITE THEY DO! 


Bill Steif's once-a-week THE U.S. AND YOU column has a big following. Just ask 
the House Education Subcommittee, which was deluged with mail when Bill’s 
column recently revealed that the college-aid loan program was about to go under 
because of high interest rates. 


Bill, aveteran Washington correspondent on the staff of the Scripps-Howard News 
Service, told his readers to write the subcommittee, which was considering a 
rescue effort. 


The rest is history. 


“We couldn't figure out where all the mail was coming from,’ said one 
subcommittee aide. 


The panel was galvanized into action, and an interest subsidy bill to bail out the 
loan program was rushed through Congress and signed into law. 


Distributed as part of the NEA Daily Service 


THE U.S. AND YOU 


For complete information contact Marilou Van Lue, Newspaper Enterprise 
Association, 200 Park Avenue. New York. N.Y. (Phone: 212 557-9665) 
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